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Applying Thought

Brand Identity T Elements & Types

A
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Brand ldentity - Elements

A 3 elements
I Rainbow Flower
I Wipro
I Applying Thought

A All 3 elements must always
appear together

WIPRO

Applying Thought

Wipro - Founded on values (Spirit of Wipro) &

Driven by the credo of oOAppl
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Brand Identity - Elements

A Rainbow Flower

IAl ways refer to it Rai nbow FI

I Symbolizes the energy of our diversity, the dynamism of Team Wipro
and the Yin-Yang balance we strive for.

I Connotation: Youthful & Energetic, Multifaceted, Innovative & Vibrant

I Significance of the colours :

A Green A Fields, Prosperity, Freshness, Growth, Youth
A Yellow A Sun, Warmth, Vitality, Aspirations

ARed A Blood, Life giving, Dynamic, Auspicious

A Violet A Intelligence, Innovation, Mystery

A Blue A Sky, Sea, Transparency, Natural
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WIPRO

NI pr oo
AFont: A unique handwritten creation to reflect Wipro as a humane corporation
AThe typography is a scaled grid
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Brand Identity - Elements

A @Applying Thought6

Al's Wi prods c o mmtb apholdthe Wigro values ith our quest to
deliver Innovation, Quality and Superior Value to all our stakeholders.

A Connotation: Powerful, Intellectual, Futuristic, Maturity & Commitment to
Innovation

ADimensions
A Thinking for the customer
A Application of Thinking
A Continuous Application

AFont:
A Gill Sans
Anclined typography
A Reflects the dynamism of Wipro
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Brand ldentity - Forms

A Normal identity
I For white background

Applying Thought
€25 cms—>

WIPRO

OWi pro Caresodo and

A Circular identity
I For colour background
I The circular contour is always blue

- WIPRO

L Applying Thought

e 3.5cms —»

Circular Logo - Color Circular Logo - Color

Appiyeng T hought

OWi pro Applying Thought

Wipro Logo with a blue contour on a white background. This is to avoid the interference

of words © 2012 WIPRO LTD | WWW.WIPRO.COM



Brand ldentity - Forms

Normal ldentity Horizontal |dentity
p

WIPRO

Applying Thought

WIPRO

Applying Thought

WIFRO *

WIPRO

Applying Thought

A Colour

I Normal
C White background

I Circular
C Colour background

I Horizontal
C Explicitly stated
cases
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Brand ldentity - Forms

10

A Colour

WIPRO WIPRO

Applying Thought Applying Thought

The round contour Identity on any background colour. If the round contour Identity is placed on a cyan
Use this precise 100 cyan contour to create a brand unit.  background use this precise white to outline the contour.

WIPRO

Applying Thought

Identity on a white background. No need for a contour.
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Brand ldentity - Forms

11

AB&W
Normal Identity Horizontal Identity

7#% WIPRO

Applying Thought

WIPRO

Applying Thought

LA

% WIPRO

Applying Thought
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Brand Identity - Forms

12

AB&W

)

WIPRO

\(\pplying Tlro(lgl)/{,,

The round contour black & white Identity on a
black background. Use this precise white line to
outline the contour

Applying Thought

No need for contour incase of white background
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Brand ldentity - Forms

2

13

WIPRO

Applying Thoughe

|
. WIPRO |

(]

\Applying Thought

WIPRO

Applying Thought

b4

WIPRO

Applying Thought

WIPRO

Applying Thought

ATo be used on white background
AMost recommended Identity

ATo be used on coloured background
AThe outline should always be blue

ADownload the correct identity - do not draw a circular outline
around the normal identity

ATo be used on white background
AFor B&W communication:

ATo be used on black background
AFor B&W communication:

ATo be used in when there is a restriction of space

APress ads i where the size is less than 60 cc

ACorporate Hoardings - bereft of any message & horizontal
in shape

ASelected Merchandize i e.g. Pen (on a circular surface)
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Applying Thought

Brand Personality & Tone of Voice
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Brand Identity - Personality

15

A Asuccessful, innovative and humane corporation focused on consumer
needs, offering a variety of products, solutions and services that fulfils those
needs, keeping in mind the socio economic realities of the markets it serves.o

A Acompetent, trustworthy and honest business partner & employer, that
places a premium on long term, mutually beneficial relationships and offers
strong growth opportunities with an inspiring work & business atmosphere.o

Wipro - Brand Personality

o Successful & Innovative, a Global
Corporation

¢ Humane, Concern for the Society &
Ecology
c Trustworthy & Honest; Responsible

& Going beyond Compliance

© 2012 WIPRO LTD | WWW.WIPRO.COM



Brand Wipro 1T Tone of Voice

16

A The receiver of any Wipro communication from Wipro should
experience a sound & feel that is aligned to its Brand Personality & in
synch with its core Values

A The communication must reflect a quiet confidence that Wipro:
A Believes in itself
A Will complete what it set out to do & achieve its objectives
ACan & will to deliver on its brand
Al's a 6Responsible Global Corporatio

Co
no
A The key tone of voice elements are:

A lntelligent, Innovative & Quietly Confident

A Fair, Humane & Sensitive

A Forthright , Transparent & Responsible

© 2012 WIPRO LTD | WWW.WIPRO.COM



Brand Wipro 1 Tone of Voice 1 E.g.

[ITORRrRpT v—
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KICK
THEI
BUTS

(...and those ‘ifs’...and ‘whys"...the ‘not dones’.... takes weeks'...the ‘phews’...and the ‘er.ums’.)

You've probably heard them all. Especially when things come to a boil. But more often than not, it's not
the ability of your team thar's to blame, as much as the resources they use. After all, the only way to get the
best from your team is by giving them the means to deliver. Welcome the new Wipro SuperGenius Flex.
Powered by the Intel® Pentium® Processor 1000 MHz. With lesser components for less things to go wrong,
it combines speed with robustness to perform the toughest of tasks with ease. Above all, it's backed by the
highly reliable Microsoft Windows 2000. To make sure
you are never e down, ever, No ifs. No bus. SUPERGENIUS FLEX.
Just pure performance.

Wigno SupeGenius 310 wetk Frtel® Peniun® B processor 000MHz. 128 MB RAM. 0GB HDD, 52X CD-ROM. 56 ks Fax Modemn, 38m {15} Colonr Moritor, Mossc
Windows 2000 Professiomal

Microsoft ; WIPRO
Wigwo ormrends Windows 2000 Profenionsd for baness  wrwrm wipmoienkes comn Applying Thought

Esample: SuperGenius Flex.

The brief: The SuperCenius Flex offers hoth performance and reliabilicy. This is because it is buile around
[O0OMHz PIHI, which offers unmatched power and the larest Flex rechnology which makes for lesser
components and therefore less can go wrong with it From a customer point-of-view this rranslates into

a 'no excuses’ performandce.

l"x"‘tlll‘.' 1‘1".‘ HE'N WE i!l.l COMMIMUNACAbE: lh'i.' I“{‘HE‘HI ‘ﬂ‘i‘k‘ﬂ‘i MATMANCE :II1\‘I l."l.‘l.lill"llll'!.' llli[llli'r'lll.l'r'. its tone of volce

is huarsh and overly aggressive, This is not in keeping with Wipro's personality. Therefore it was not approved,
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Brand Wipro 1 Tone of Voice 1 E.g.

SuperGenius Flex revised ad.

pentiumefff

There are always several reasons why a particular job can’t be done

NO
MORE

You've probably heard them all. Especially when things come to a boil. But more often than nor, it's not

the ability of your team that’s to blame, as much as the resources they use. After all, the only way to get the

best from your team is by giving them the means to deliver. Welcome the new Wipro SuperGenius Flex. -
Powered by the Intel* Pentium® Processor 1000 MHz. With lesser components for less things to go wrong, B
it combines speed with robustness to perform the toughest of tasks with ease. Above all, it’s hacked by the

highly reliable Microsoft Windows 2000. To make sure

you are never let down, ever. No ifs. No bus. SUPERGENIUS FLEX.

Just pure performance.

Wipro SperGieniaes 310 wich Iruel® Pennem® ¥ processor 1000MH. 128 MB RAM. 30GB HDD, 52X CD-ROM, 56 kbps Fax Modem, 38cm (15) Colower Morieor, Mosse,

Windoss 2000 Professional

The same ad has been reworked o conform o the Wipro brand personaling. The headline here, communicanes
the same benefit, as impacefully and with a quiet confidence that is in keeping with the Wipra personality.

Microsoft: wheR2
Wipwo rvmmemends Windows 2000 Prefesionad for buerens wuw.wiprndia.com Applying Thought
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Brand Usage Guidelines

¢’ i
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Brand Usage Guidelines

20

Background:

A The Wipro Brand identity is clearly one of our key assets. It enjoys
the trust of our customers & other stakeholders, who believe that
Wipro stands for quality, reliability & superior value.

A Given our global footprint across diverse businesses, the challenge is
to communicate the Wipro brand personality - consistently, accurately
& with maximum impact.

A The intent is not to curb creativity but to provide a framework for
consistent & focused usage of the Wipro brand identity across all
forms of communication across various touch-points, with a view to
create a distinct & enduring brand image.

© 2012 WIPRO LTD | WWW.WIPRO.COM



Brand Usage Guidelines

21

R
=3

A To increase or decrease the size of the identity, drag- .
and-drop from any of the 4 corners of the Identity

Le] =]

WIPRO

/o.ﬂ.pplyr'n%i'hnugh:o

.
b

AClearanceequi val ent to the | ett
should be provided between the identity and the
edges of the copy

A Design layout of any communication should not use X
any visual imagery of the Sunflower

© 2012 WIPRO LTD | WWW.WIPRO.COM



Brand Usage Guidelines

A Common Usage Violations

Do med use the round Do not usa the 3 slemants Do not usa the logo Do miot add & design Da not stredch the
loga on white background [tha Rainbow Flower, Wipro  shape similar to, but not the alament insids tha logo with Incomact
Foecmerk i'ﬂ.ﬁ:ﬁ:pulhndl : round logo circle

of the logo separately

.m X X
[ 3 | X & l

Do not usa tha logo with Do not use the logo Do not use the round Do not use the logo with Do not use the logo with Do not usa tha logo
poor reproduction in a siza smaller than logo circle In any other a gradation of tone poor reproduction with an outling
the minimum sze cokar olhar than
the approved color

X X
2
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Brand Usage Guidelines

23

Common Usage Violations

A Creation of Logos (images) for Products, Solutions and Business
Units is not permissible.

AAll such |l ogo or name units should

units. The font used f or t hese

A All such Font based units should be approved by the Brand team

© 2012 WIPRO LTD | WWW.WIPRO.COM
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Brand Usage Guidelines
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Applying Thought |. Mwbm.m dind
sttt SN, = S ila

‘VlPRO Call momwtxx - .' ) .' Unylelding Integrity
poo@wipra.com ; Delivening on commitm
sl Honesty and fairness in

> DD D00 N ®@>

A Visiting Card
I Font: Gill Sans

I Exception to the guideline for Rear side only
A Onsite details for onsite employees
A Double language cards

© 2012 WIPRO LTD | WWW.WIPRO.COM
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Brand Usage Guidelines
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A Visiting Card

cessadrannned

.. Applying Thought

WIPRO

‘Address

Address

Tel & X0X-XX-XXHHXHHXHX
‘Cell : x0000000¢x

xxx@wipro.com

........................................................................................

........................... WWW.WIREO.COM oo b

FROMNT:

1. Misiting Card Size : 90 mm x 52 mm

2.  Margins: A= 4mm,B = 7 mm. Ensure that printing is
always within this margin

3. Identity Size: C = 27.5mm

4. D = 17 mm (ldeally). However for longer names and
addresses ‘D' can be reduced. Ensure minimum D =
10 mm

5. F defines the boundary for Address. However for
longer names and addresses E' can be reduced. Ensure
minimum E = 4.8 mm.
Where 'F is still not sufficient 'G' will be the bottom
margin. G = 2.5 mm. This should used only as a last
resort.

6. Fonts and Line Spadng

) Mame - Gill 5ans Regular 10 pts; 16 pts leading

i) Designation - Gill 5ans Italics 7 pts; 9 pts leading

i) Business Unit - Gill 5ans Regular 8 pts; 16 pts
leading

iv) Address,/Tel /Mobile/ email/VWebsite - Gill Sans
Regular 8 pts; 9 pts leading

© 2012 WIPRO LTD | WWW.WIPRO.COM



Brand Usage Guidelines
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A Visiting Card

.............

WIPRO

‘Address

‘Address

Tel & X0X-XX-XXHHXHHXHX
‘Cell : x0000000¢x

xxx@wipro.com
.t Applying Thought i ... éw.wmw.bro&qn ..............................
A C D A

E 11

Visiting Card material: 300 gsm Foregin Art Card with
Matte Finish

soreen Ruling: 150 LPI

Resdence numbers/ Mobile numbers may form part of
the address depending on spedfic business
requirements. However, do not violate all above
specifications.

Website address to be either corporate website address
or business-unit website address. For instance:
www.wiprocorporate.com for Wipro Corporate;
www.wipro.com for Wipro Technologies and
www.wipro.coin for Wipro Infotech. Do not put more
than one URL on the visiting card.

Where the email is long and cannot fit within the
specified margins, the email will be the last line. Centre
the email within the margins ‘A. ‘G’ will form the
botbom margin instead of "B

© 2012 WIPRO LTD | WWW.WIPRO.COM



A Visiting Card

+.J .-il—

Brand Usage Guidelines

BACK:

1.

® Make customers successful
® Team,. lnnovate,. Excel

i :Respect for the individual

Act with Sensitivity R EEEEE
 Thoughtful and responsible | |4

Unyielding Integrity

® Delivering on commitments |
onesty and fairness inactiont

» NDwO O @O O ® >
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H

- [

Top and Bottom Margin A = 5.2 mm
Right and Left Margin E = 19.1 mm

All three patchesHx B = 32 6 mm x4.2 mm

Patch 1 - 100 Magenta + 100 Yellow

Patch 2 - 100 Cyan + 100 Yellow

Patch 3 - 100 Cyan

Font of Intensity to Win, Act with Sensitivity and
Unyielding Integrity Arial 8 pts Bold with 9.6 pts
leading

Space of text from left margin of patch J = 1.5 mm

Dingbat 1.1 diameter black dot
Font of "Make customers. ... Gl fairness in action”

Humarnst 531 Bt 8 pts with 9.6 pts leading
Space from Dingbat to text G = 2.4 mm
C = 6.6 mm

O o= 4.4 mm

Spirit of Wipro 100Cyan + 100 Magenta 17.2 pt Arial
Bold Italics
F= B5mm

© 2012 WIPRO LTD | WWW.WIPRO.COM
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2

e i — | b gy g vy b e e
g e e e —— e ——— e w5 e m— m w e ——

A Letterhead
T Font: Gill Sans

I Wipro logo:
A Normal Colour
A Centre aligned

T Address

A Corporate Letterhead

| Corporate Address 1 Bottom
of the page & Centre-aligned

A BU Letterhead

| Bottom of the page & Centre-
aligned
1.Linel: BU Address

2.Line 2: Corporate - Bottom of the
page & Centre-aligned

© 2012 WIPRO LTD | WWW.WIPRO.COM



Brand Usage Guidelines
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ALetterhead for Corporate
SPECIFICATIONS

Letter Head 210mm ¥ 287 mm, FPaper used
100gsm Executive Bond

CA=10 mm

B=20mm

=27 A mm

.Mame : Gill Sans Regular-10pts -10pts leading

.Designation : Gill Sans ltalics - 9pts - 10pts

[eading

B. Business Lnits © Gill Sans Bold italic - 8. 90ts -
10.2pts leading

7. Address [ Teli Faxremail @ Gill Sans Regular
apts - 8 2pts leading - 20% Caondensed

A3.The address line at the hottom should he

centrally aligned.

M = L0 k2 —

Wipra Limited, Doddakannelli, Safapur Road,
Bangalore-560 0346, India Tel: 91-30-2440011-15,
Fax: 91-80-3440054

1

]

g

s N

Wiped L irihed, Dadida kinsell, S i por Fase, Bacgsksie - S50 005 indel. Tl | 01 -S0B440011 Fuae | 01-S0-E4400 58
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Brand Usage Guidelines

A Letterhead for Business Unit

Line 1: Business Linit- Mame and address

3 - Gill Sans - 8.5pts - 10.2pts leading -20% Caondensed
Business Linit Mame and Sub-division if any in ald.

Line 2: Business Unit- Mame and address
Gill Sans - 8pts - 9.2pts leading - 20% Condensed.
Registered Office and Wipro Limited in bold.

IMPORTANT POINTS:

1. These formats can be also be used for Envelopes.

2. Letterheads with digital logao can be used as fax
termplates. All other dimensions remain same.

3. Farlong Division namesfaddresses the cantents may
spill into three lines.

4. Depending on business needs (Factory locations !
International offices) a third address line may be added.

8. Business Unit lefterheads shaould have anly the Wipro
[dentity at the tap, centrally aligned.

f. Depending upon their design, the Business LUnits are
free to have the address details aligned as per their
design at the bottom. However, they should be
consistent in their design usage.

Mipro Infotech Software & Services, 5.B.Towers, 82 M.G. Road,
Bangalora -550 001, India Tel:91-20-5588422 Faw: 91-80-5536657

Regd. Office: Wipro Umited, Doddakannelli, Safapur Road,

Bangalore-560 035, India Tel: 91-80-8440011 - 15, Fax: 91-80-53440054
Wipna irlolech Solbaars i Seevice, S0 Tremer, B0 WG Boad | Dengeiore- 380 301, incia Tel- G 05500 22 Faac 31 -90-2585027
Aegd s Wips Lmiee, Docd sbaoredll, S Aced Darpaare- 25012 irda. T B-D0-0443111 w5 -B0-Baallhd

© 2012 WIPRO LTD | WWW.WIPRO.COM



Brand Usage Guidelines

A Letterhead for Business Unit

WIPRO
Auiytog T gt
88, $.B. Towers, M.G. Road Bangalore-560 001. India Tel: 91-80-5588422
T : Fax: 91-80-5586657 www.wipro.com

“"p“? Technologles . Regd. Office: Wipro Limited, Doddakannelli, Safjapur Road,
Innovative Solutians. Qualty Leadership. Bangalore-560 035. India Tel: 91-80-8440011 - 15, Fax: 91-80-8440054
00,50 Towens, MG Roas Qargaare - 560 004 Inca Te: 1-00-25804 32 Fac 91002200857 www
AegiOfice Wpn Umtee Saraxr Rced 20008, ke T&ﬂm“ 1 |5 FacQ ! 808400054
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A Envelopes

I Wipro logo I Address
A Size: Minimum 2 cms A Font: Gill Sans
A Placement : Top-left-hand corner A Placement
A Type: B&W / Colour can be used i Horizontal envelopes:
Bottom, within 2 lines, Left-
aligned
T Vertical envelopes: Bottom-
WIPRO
—— left-hand corner

Wi Lried Doddestrrwl: S Roed Bergeors - 550 058 ivde Te O S0-8400011 Fas G S0BL0004

SPECIFICATIONS

1. Envelope size 240 mim x 110 mim

2 A=Tmm

3.B=20mm

4. C=27T5mm

8, Business Unit/Division if any HWipro limited - Gill Sans Bold 8pts - 9pts leading
6. Addressl Telf Faw Tix - Gill Sans Regular 8pts - 9pts leading

The digital [dentity can be used in place ofthe colour wersion. The rest of the specifications remain the same.
© 2012 WIPRO LTD | WWW.WIPRO.COM
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Insert Title
Here

WIPRO

Applying Thought Your Name

Designation

N

A Presentation template

I Download standard template from:
http://channelw.wipro.com/news/announcements/informatio
n/wipro presentation template.php

© 2012 WIPRO LTD | WWW.WIPRO.COM
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Colour shirt/t-shirt White shirt / t-shirt
Circular Identity (6.5 cm) Normal Identity (4.2 cm)

A Apparels i Shirts / T-shirts

I Preferably on light coloured shirts / t-shirts
A Avoid dark coloursas O Appl ying Thoughto will not

I Size: Normal identity: 4.2 cms ; Circular identity: 6.5 cms

I Placement:
A Always on left-top left-hand-side (of the person wearing the Shirt / T-shirt)
A 2.5cms above the pocket (or an imaginary pocket)
A Centre-aligned to the pocket

© 2012 WIPRO LTD | WWW.WIPRO.COM



Brand Usage Guidelines

é

v mnume_ PWIPROP

e
There must also be a Applying Thought _______ . e

ViV - clearance between other @ ~—» other matter, there
. ‘ this m::.mu :?5“;:."“"'"
e R 2 Six 5‘9“

POCKET

A Apparelsi Shirts / T-shirts
I Writing the name an internal event / initiative

A Front left-hand side below the identity & only on the pocket

A Front right-hand side

A Sleeve, cuff, shoulder or back

Note: The above guideline is also applicable to half
sleeve shirts

© 2012 WIPRO LTD | WWW.WIPRO.COM
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A Apparels i Shirts / T-shirts

I For special events with partners where both the logos have to appear

A Clearance:
i Equivalent to the size of O0P6 in W PRO &b

A If partner has a horizontal logo A If partner has a vertical logo
A
WIPRO
Applying Thought
Alpha Beta Associates WIPRO :
< > Applying Thought - ¥

A Sample must be approved by Corporate Brand (logo reproduction, colour of
the apparel, etc.)

Note: The above guideline is also applicable to half slee
© 2012 WIPRO LTD | WWW.WIPRO.COM
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A Merchandize i Other items

I All 3 elements of the Brand Identity must be used together

I Normal identity on white background & Circular identity on coloured
background

I For Coffee Mugs
A Size: 2 cms

A Placement: Center-vertical alignment

A Type:
I Coloured Ceramics surfaces : Circular identity
T White Ceramics surfaces : Normal identity
I Transparent surfaces : Normal B&W identity

I For Pens / other cylindrical objects
A Type:
I Horizontal Colour identity

© 2012 WIPRO LTD | WWW.WIPRO.COM



Brand Usage Guidelines

38

A Merchandize i Other items

I Leather items
A Type: Normal B&W identity
A Placement: Suitable prominent area
A Treatment: Embossing

I Clocks & Watches
A Type: Normal Colour identity

A Placement;
T Center of the dial

T If centre-placement is not possible, please forward your proposal at
corporate.brand@wipro.com

© 2012 WIPRO LTD | WWW.WIPRO.COM
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A Merchandize i Other items

R —
XXXXX
T Name of internal event / initiative »
A It should not be written above the identity
R
A It can be written below the identity 2 )'

I On the front face of a Coffee Mug

I On the eye-shade area of a Cap

I Note:
A For any other kind of merchandize, broadly, the essence of the
recommended guidelines would apply.

© 2012 WIPRO LTD | WWW.WIPRO.COM
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A Signage & Boards

I Statutory Sighage
A Background: White

A ldentity

T Type: Circular Colour Identity
I Size: 1/3' the size of the board

T Placement: Center-vertical alignment |_

A Language:
i English (left-hand-side)

T Regional / Local Language (left-hand-side)

Wipro Infotech Software
& Services

30 Mission Road, | Main
S R Nagar

Bangalore - 560 001

Regd Omce

Wipro Limited,

e Linded. WIPRO
Sarjapur Road Applying Thought

Bangalore- 560 035
India

Business unit Address in

Regional Language

Regd OfMce address in
Regional Language

A For offices outside India
I Mail the foreign statutory

requirement to

corporate.brand@wipro.com

T In absence of foreign
statutory requirement, use
the above guideline

© 2012 WIPRO LTD | WWW.WIPRO.COM
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intensity I

A Signage & Boards
I Reception-area Signage
A Theme: Spirit of Wipro

A Size:

I Standard:
» Large: 6.0*4.0ft
» Medium: 4.5*3.0ft
» Small: 20*15ft

i Others: Made-to-order
A Placement: Behind / beside
reception desk in of every
Wipro office

A How to arrange for the same:

i Mail requirement to
corporate.brand@wipro.co
m

» Location, Size, Quantity

» Contact perso
email ID & mobile no.

© 2012 WIPRO LTD | WWW.WIPRO.COM
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A Press Advertisement

I ldentity size & clearance will vary as

per the ad size.

Clearance refers to the distance between the edges of the identity and the marging ofthe ad.

i ldentity placement

A Corporate / BU ad: Bottom right-
hand-corner

For ad =izes Hormal Identity Circular Identity Horizontal Identity | Horizontal Identity | Magazines
less than 60 cc Colour/BawW Colour/Ba&W ColourBaW with outline

Measured in cms. | Size Clearance Size  |Clearance Size Clearance Size Clearance | Clearance
Corporate 25 1 34 0g 25 1 5 1 1.3
Business Unit 2 0k 25 0.4 2 05 45 05 0
Product 2 04 25 04 2 04 45 0s 0a
For ad sizes Hormal Identity Circular Identity Magazine ads*

60 cc to 115 cc Colour/B&W Colour/B&W

Measured In cims. Size Cleatrance Size Clearance Clearance

Carporate 3 1 348 o7 13

Business Linit 25 1 3.4 0.6 15

Product 24 1 34 0E 15
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Corporate /Business Unit Ad

fdentity shouid be placed only in the
hottom Hohit hand cormer as shown
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Product/Services Ad

identity should be placed only in the top
right hand cormer as shown, if the size
of the identity on the product shotis
smalfer than the size reconmmended

© 2012 WIPRO LTD | WWW.WIPRO.COM

Clearance APress Advertisement
,f N i Identity placement

AProduct / Service ad: Top

right-hand-corner

Product shot can be placed
as per product
discretion

If the size of the Wipro
identity in the product shot
IS:

» Equal or larger than the
specified size T separate
Wipro identity need not be
placed

» Less than the specified size
I a separate Wipro identity
has to be placed
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Corporate /Business Unit Ad

Identity shouid be pfaced only in the
hottom right hand comer as shown
for sizes fess than 60cc

Jearance

Cleararnce

Cleaance

advertisements except where there is a
product shot. In those cases, we shall use

the placement mentioned for the Product. Product/Services Ad |- < -

v
This format would be used for all the * M

Identity shouid he pfaced onfy in the top right hand
corner as shown, if the size is fess than 60cc and

the identity on the product shot is smaliier than the
size recommended

A Press Advertisement

I ldentity placement for rectangular press advertisement
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Need to use the
No need to use the Wipro identity. as
Wipro identity, as the the identity in pack
identitwi is equal is less than that

iter than that specified. ie3.4cm. - - - -

. i.e 3.4 cm.

A Press Advertisement

I ldentity placement
A Product / Service ad: E.g. of Product shot

© 2012 WIPRO LTD | WWW.WIPRO.COM
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A Press Advertisement
I For Irregular sizes

For Press ads In odd/
imegular sizes (e.g. a
circular ad as shown in the
diagram), it is suggested
that an outline be drawn
outside or inside the ad to
complete a square ora
rectangie as might be the
case. That space should be
compared 1o the closest
possible Press ad size, fo
determine the size of the
identity.

For exampie in the circular
ad shown, the outline drawn
Inside the ad works outto a
size of 24 5x5ccie 125¢c.
Therefore the size of the
identity will be govemned by
those specified for 101-200
cc ads. Placement and
clearance will be as
specified.

46

Miem

In this example, a square space has
been created by extending the two

corners ofthe 'L’ shaped ad. The size of
the square space works outto be 20x 4

¢t e 80 cc Hence the size ofthe

identity should be specified for 60 - 100

ce ads, Placement and clearance will
be as specified.

© 2012 WIPRO LTD | WWW.WIPRO.COM
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A Point-of-Purchase (POP)
material

I Posters, Danglers, Streamers,

I E.g. of how surface area of a
Brochures & Pamphlets

dangler is to be determined

75"
I Placement of identity left tc
discretion of product mana
I |
L e ¥ dor
< Wl WHICT
; A
i

This odd shaped dangler has a
total surface area of 101 sq. inches, \
which is < 130 sq. inches, - — — — — — — — _ 4|0
The recommended size of the identity, A\
therefore, is 1.8 inches.

© 2012 WIPRO LTD | WWW.WIPRO.COM



Brand Usage Guidelines

48

A Point-of-Purchase (POP) A E.g. of a Product / Service

material Poster with a Product shot
I Do not use horizontal identity i Identity placement
A Exception:

i Cover page of Brochure / :
pamphlet of size smaller than
60 * 60 :

No
boa ok s ol 1o o greatey fhuam hat wpexiied Le pack s Jews than that speciied, Le. 28 lenhes
.‘ "YY'.AI\

1. The size specifications are sacrosanct. For any POP size, the identity cannot be made bigger or smaller
than the size specified. Deviations are not acceptahle.

2. For Corporate or Business Uinit POPs, the placement of the identity is left to discretion, as long as the
recammendations an the size and the clearance area are heing adhered to.

3. Product POFR need not hawve a separate Wipro identity when the product shot carries the Wipro identity in a
size as specified. The Wipra identity is to he placed inthe tap right hand corner if the identity on the product
shot is smaller than the size specified.

© 2012 WIPRO LTD | WWW.WIPRO.COM
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A Posters

For poster sizes Hormal Identity Circular Identity

9% 7, 11" 99, 14" 9™

Measyred in inches Size Clearance Zize Clearance
Corparate 1.7 0.5* 2 0.5*
Buziness Unit 1.7 0.5* 2 0.5*
Product 1.5 0E 1.5 0.5

For poster sizes
19" 14", 22" x 17

Hormal Identity

Circular Identity

Meazired In inches Size Clearance Zize Clearance
Corparate 2.7 0.5* 3 0.5*
Buziness Unit 27 0.5* 3 0.5*
Product 25 0.5 25 0.5

For poster sizes Hormal Identity Circular Identity
30" x 2"

Meazired In inches Size Clearance Zize Clearance
Corporate 35 1* 3.8 1%
Buziness Unit 35 1* 3.8 1*
Product 3.5 1 3.5 1

* For Corparate and Business Unit posters, the Wisra Jdentity can be placed as aopropriate. However, the clearance
has to be maintained oy when the ldentity 1s placed near the maragin,

Faote : The harizontal Identity cannat be used in posters.
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ADanglers

For dangler sizes Hormal Identity Circular ldentity
10" §"

Measured In Inches Size Clearance Size Clearance
Corparate 1.7 0E* 2 0.E6*
Business Lnit 1.7 0E* 2 0.&*
Product 1.5 0.5 1.5 0.5*

For poster sizes

Hormal Identity

Circular ldentity

13" x 10"

Megsured [n inches Size Clearance Size Clearance
Corporate 27 0.s* 3 0.a*
Buziness Lnit 27 0.5* 3 0.5*
Procuct 2.5 0.g* 28 0.5*

*While the Wipro identity can be placed as appropriate, the clearance has to be maintained anly when the identity
is placed nearthe margin.

Mate :

The ahove grids have been prepared keeping the standard sizes in mind. The horizontal identity cannot be used in
danglers and streamers.
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AStreamers

For streamer =izes
gll H ?ll’ 1“ll H ﬂll’ 14ll H 9“

Hormal Identity

Circular Identity

Measnred n Thehes

Size

Clearance =ize Clearance
Corporate 1.7 0.e* 2 0n.e*
Business Unit 1.7 0.6* 2 0.6*
Product 1.5 0 6* 1.8 0 6*

=While the Wipro identity can be placed as appropriate, the clearance has to he maintained only

when the identity is placed near the margin.

MHote:

The ahove grids have been prepared keeping the standard sizes in mind. The horizontal identity

cannot he used in danglers and streamers.
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Alrregular Sized
POPs

Surface area Hormal Identity Circular Identity
<130 =q. inches

Megsured in Inches Size Clearance Size Clearance
Corporate 1.7 0.E* 2 0.6*
Business Unit 1.7 0.6* 2 0.6*
Product 14 0.6 18 0
Surface area <130 sq.inches Hormal Identity Circular Identity

up to 374 =q.inches

Measured In inches Size Clearance Size Clearance
Corporate 27 0.a* 3 0.5*
Busziness Unit 27 0.5* 3 0.5*
Product 25 0.5* 28 0.5*
Surface area Hormal Identity Circular ldentity

»374 =2q. inches

Measured In inches Size Clearance Size Clearance
Corporate 35 1#* 38 1%
Busziness Unit 3.5 1* 3.8 1*
Product 35 1* 36 1%

* While the Wipra Identity can be placed as goprapriate, the clearance has ta be maintained only when the identity
Is placed pear the margin, The minimam recommended size of the Identity for any POP W Be 1.5 inch, to
faciiitate recognition framm & distance.

FHote: The horizontal Identity cannot be used in any POP.
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Alrregular Sized
POPs

The following example illustrates how the surface area is to be determined.

This odd shaped dangler has a
total surface area of 101 sq. inches.
which is < 130 sq. inches. — — — — — — — — —
The recommended size of the identity,
therefore, is 1.8 inches.

© 2012 WIPRO LTD | WWW.WIPRO.COM
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ABrochures & Templates

Brand Usage Guidelines

For brochure and pamphlet Hormal Identity Circular Identity
sizes up to 60 sq.inches

Measured In cins. Size Clearance Size Clearance
Corporate 3 1* 249 0.7+
Business Unit 23 1* 3.4 0.5*
Product 25 1* 3.4 0.E*
For brochure and pamphlet Hormal Identity Circular Identity
sizes > 60 s5q. inches

Meaznred In cms, Size Clearance Size Clearance
Corparate 34 1.5* 4.4 1*
Business Unit 3 1.5* 34 1*
Product 25 1.5* 3.7 0.7

*WWhile the Wipro identity can bhe placed as appropriate, the clearance has to be maintained only when the identity

is placed near the margin.

MHotes:

1. The horizontal identity cannot be used for the above. It may howewer be used if the size ofthe brochure or
pamplet is smaller than B"%6". In this case, please use the identity as specified for the =60cc ad.

2. The above sizes are anly for the cover page. Forthe inside pages, the recommended sizes af the narmal and
circular identities are 2 cms. and 2.5 cms. respectively. The clearance howeser, will remain the same.
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Corporate/ Business Unit hoarding

Identity should be placed only in the
bottom right hand corner as shown

ClmnnceI

S N
:""J, b p \\‘v
[ J—1
"._. J g
i o g
f—"1

e 4
J—=—]
B? ¢ Product hoarding
: g Identity should be placed only in the
3 top right hand corner as shown
Aggiying Thaught
Clearance I

A Hoardings
I ldentity Placement
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A Hoardings

I For corporate hoarding bereft of any other message
A Identity Size: Large & proportionate to the hoarding size
A 1dentity Placement: Centre
A ldentity Type: Normal Colour

Note: If the hoarding is rectangular in shape, the Horizontal Colour Identity can be used
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A Hoardings

Size and placement specifications have bheen defined for a range of sizes. Hoardings are usually painted or use
wirl in colour, sothere are no specifications defined farthe B & W identity.

Definition : Clearance refers ta the distance hetween the edges of the identity and the marging of the display area.
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For hoarding size Hormal Identity Circular Identity
200 - 400 t

Measured in it Size Clearance Size Clearance
Corporate 3.5 1.5 4 1.5
Buziness Unit 3 1.5 35 15
Product 3 1.5 3.5 1

For hoarding size Hormal Identity Circular Identity
400 - §00 Tt

Megsured In . Size Clearance Size Clearance
Corporate 4 2 45 2
Business Unit 3.5 2 4 2
Product 3 15 4 1

For hoarding size Hormal ldentity Circular Identity
800 - 2400 1t

Measured in it Size Clearance Size Clearance
Corporate 5 2 55 2
Buziness Unit 4 2 45 2
Product 4 1.5 4.5 1
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A Packaging
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