Press Clipping

Publication

Date
Edition

Page

The Times of India

Wednesday, August 17, 2011

Bangalore
17

_%The Resource Centre

Wipro forms new group to
create complete products

Pranav Nambiar | rnn

Bangalore: IT major Wipro
Technologies has  just
launched a new team to con-
: ceptualize and develop com-
. plete products that clients

! mayneed.

Sanjay Gupta, global

: head of PES (product engi-
: neeringservices)at the com-
: pany, told TOI that clients
i are increasingly shifting to-
: wards handing over the en-

¢ tireproductlifecyclerespon-

i sibility to Wipro. This

: includes conceptualizing
: the product and its go-to-
¢ market strategy, designing
: the technology architecture
: and delivering the integrat-
: edproduct.
B “The

trend started

emerging towards the end of
: therecessionand hasstreng-

: thened now. This has
¢ prompted us to start this
{ mnew group,” he said. He add-
: ed that clients from the con-
: sumer electronics, personal

i device segment, medical
: electronics and telecom sec-

i torsaredrivingthis trend.

: The new team, called in-
i tegrated product group, was
: spun off from Wipro’s prod-
: uct engineering service
! (PES) practice, which has

been ranked by consultancy
firm Zinnov as the No. 1 out-
sourced product develop-
ment group in the world. The
team has a mix of engineers
from the existing PES team
and also a bunch of new
recruits. Currently the team
forms around 1,000 of the
18,000 engineers in the PES
business. The team is divid-
ed into three practices - con-
sulting, architecture and de-
livery team.

NEW STRATEGY

Most of the PES or out-
sourced product develop-
ment work done in India to-
day is co-engineered, where
clients give specifications
and the service provider of-
fers technical solutions.
Therefore Indian IT compa-
nies typically do not start
working on products from
scratch.

Wipro’s integrated prod-
uct group works like a sys-
tem integrator by working
on the software and chip
components, while also cre-
ating an ecosystem with
original design and hard-
ware manufacturers to inte-
grate the final product.

The company has just
won a contract from an US-

based consumer electronics :
company with a brief to de- :
velop a Christmas television :
for the holiday season.

The integrated product :
group contributes about 10% :
of the PES revenues for the '
company, and the PES team
contributesaround 8% of Wi-
pro’soverall IT services reve-
nues. The company plans to
further expand the integrat-
ed product group, particular-
ly with lateral hires. »

ArecentZinnov reporton
global R&D service provid-
ers said that Indian IT com-
panies are increasingly be-
ing looked at as partners for
front-end collaboration with
ashared product vision.

This is being driven by
trends such as such as vir-
tualization and mobility
where Indian vendors have
developed capabilities, fas-
ter go-to-market time
frames, cost efficiency etc.

Also, the ageing popula-
tionandshrinkingengineer-
ingteams in the West is keep-
ing Indian IT companies in
demand.

Besides Wipro, other ma-

- jor players in outsourced
‘product development in-

clude MindTree, HCL Tech,
Infotech and Persistent.



