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Ambitions Realized

For over 75 years, Wipro has believed
in turning big ambitions into bold to continually transform and reinvent
achievements. Our brand campaign, ourselves and our capabilities. Over the
Ambitions Realized, reflects our journey past year, we have made significant

as a company, and celebrates our investments and revamped how we
commitment to empowering bold ideas serve clients and how we go to market
and the success of our customers, in many critical areas of our business.
colleagues, and communities. Further, We created Wipro FullStride Cloud

the campaign underscores Wipro’s Services and committed to investing
ambition of being an inspiration for $1 billion in cloud technologies,

bold action in an era of unprecedented capabilities, acquisitions, and

Living up to this promise requires us

change. partnerships.
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Empowering our
Customers

Our goal with these investments is to provide
clients with seamlessly orchestrated tools and
resources so they can realize their most ambitious
business transformation goals. Wipro has over
240,000 employees with expertise across cloud
services, cybersecurity, artificial intelligence,
engineering, and consulting to deepen alignment
with clients’ changing technology needs. We are
also expanding our capabilities through strategic
partnerships, acquisitions, and investments,

Our commitment for a Better World

Our ambition to create a more humane,
sustainable, and resilient future has been guided
by the belief that purpose drives our business and
vice versa. Since Wipro’s inception in 1945, Founder
Chairman Azim H. Premji has been instrumental in
laying this foundational moral compass that has
guided us to do the right thing for decades. This is
why 66% of Wipro’s economic interest is pledged to
philanthropy, and why we are proudly committed to
achieving Net Zero emissions by 2040.

This year we have renewed our ‘Net Zero by 2040’
commitment and are among the first seven
companies globally to have our targets validated
by the Science Based Targets Initiative. We are
also driving change throughout the business world
through leading industry consortiums, including
‘Transform to Net Zero’ and ‘WEF’ and the World
Economic Forum, Cll Greenco and ClI Center of
Excellence for Sustainable Development etc. We
now offer a portfolio of sustainability solutions

leveraging technology and data across industry
sectors — which help our customers decarbonise
their products and services.

including acquisition of Capco — Wipro’s largest
acquisition till date to become the technology
orchestrator of choice for the world’s top brands.

What’s your Ambition?

We all have goals and aspirations. They inspire personal progress,
business innovations, and global movements. However, ambition
without action is just a dream. That’s why Wipro’s expertise is rooted
in building transformational strategies and technology-led solutions
that enable achievement.

Our People, Our strength

Our ambitions for an inclusive and equitable workplace
starts with The Spirit of Wipro, which emphasizes
unyielding integrity, treating people fairly and with
respect, and demonstrating sensitivity in thought and
action. While our company has transformed through the
years, our core principles, the Wipro Spirit, have stayed
unchanged. In early 2020, Chairman Rishad Premji
introduced the Five Habits, which are our values in
action, to promote a growth mindset. Over 29,000 leaders
from around the world have participated in 94 immersive
and interactive workshops on the Five Habits thus far. As
each Wiproite demonstrates the organization’s culture,
the Five Habits have the potential to change how we all
perceive and experience Wipro.

Don’t just
believe in

the power of
Ambitions.

Make them a
reality, every
day, with Wipro.
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Realizing Ambitions with our customers
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CAPCO

a wipro company

o= topcoder

a wipro company
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Ambitions to unlock the next level of support realized

Microsoft partnered with Wipro for end-to-end management of their catalog
operations team supporting Xbox game configurations and promotions.
Wipro’s total service framework operations contributed to a 40% rise in
subscriptions and 65% increase in sales.

Capco improved access security and convenience for
BankUnited customers

BankUnited partnered with Capco to launch a new digital banking experience for
customers. Capco helped BankUnited free itself from a rigid, legacy online banking
system. By customizing a leading digital banking accelerator, Capco enabled a

new digital banking platform. Working hand-in-hand with the client, Capco created
the functional design and supported BankUnited with business and operational
readiness, technology architecture and more. BankUnited’s customers now enjoy,
a leading-edge, secure and intuitive mobile and online banking experience.

NASA provided the data and Topcoders discovered the comets

Topcoder helped astronomers achieve their ambitions to understand even more of
the galaxy by helping stargazers detect very faint comets. The Solar and Heliospheric
Observatory (SOHO) satellite, deployed in 1995 has discovered more than 4,000 new
comets. NASA wanted to improve the SOHO’s ability to detect very dim ‘category C’ or
‘sungrazing comets’. 600 Topcoders took on the challenge of developing algorithms
that enhanced the satellite’s imagery and data capabilities, identifying previously
unknown comets. Official comet discovery credit is given to Topcoders whose
algorithms identify previously unknown comets.
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We are happy to present our

7t Integrated Annual Report. This
Report includes financial and non-
financial performance of IT business
and is aligned to principles of
International Framework (December
2013) developed by the International
Integrated Reporting Council (IIRC).

Reporting framework

In addition, this report is aligned to GRI Standards

issued by Global Sustainability Standard Board (GSSB),
Sustainability Accounting Standard Board (SASB),

ISO 14064, United Nation Global Compact (UNGC) and
Business Responsibility and Sustainability Report (BRSR)
requirements of Securities and Exchange Board of India
(SEBI). The Natural Capital section of this report includes
the recommendations set out by the Task Force on
Climate-related Financial Disclosures (TCFD) and CDSB
(Climate Disclosures Standards Board) framework.

Reporting scope and boundary

i

The report complies with financial and statutory data

requirements of the Companies Act, 2013 (including

the Rules made thereunder), Accounting Standards,

the Securities and Exchange Board of India (Listing

fho 11 ; Obligations and Disclosure Requirements) Regulations,

'm“”' ' — A 2015 and the Secretarial Standards, as may be applicable.
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Wipro ESG Dashboard is available at
https://www.wipro.com/investors/annual-reports/

Our capitals Our key stakeholders
o o)
OA0 ()2
® <)
@ E Employees Customers Investors

Natural capital

The natural resources
consumed to run
our business.

Social and
Relationship capital

Itincludes our relationships

intellectual property with customers, suppliers,
our stakeholders. diversity of thought rights, brand properties investors, and communities. @ 76

@ 46 of our employees. supporting the business. @ 65

@54 @m

Human capital

It covers the
cumulative skill,

Intellectual capital

It covers the knowledge,
thought leadership,

Financial capital

Financial resources we
used in our business
to create value for knowledge and

Dm0

Civil Society and Communities

Suppliers
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About Wipro

Wipro Limited is a leading technology services and consulting
company focused on building innovative solutions that address
clients’ most complex digital transformation needs. Leveraging
our holistic portfolio of capabilities in consulting, design,
engineering, and operations, we help clients realize their boldest
ambitions and build future-ready, sustainable businesses.

With over 240,000 employees and business partners across 66
countries, we deliver on the promise of helping our customers,
colleagues, and communities thrive in an ever-changing world.

We began our business as a vegetable oil manufacturer in 1945 at
Amalner, a small town in Western India and thereafter forayed into
soaps and other consumer care products. During the early 1980s,
we entered the Indian IT industry by manufacturing and selling
minicomputers. In the 1990s, we leveraged our hardware R&D
design and software development expertise and began offering
software services to global clients. In 2013, we demerged the non-
IT diversified businesses. With a track record of over 30 years in IT
Services, we are, today, focused entirely on the global Information
Technology business. Wipro is listed on National Stock Exchange
of India Limited and BSE Limited in India and New York Stock
Exchange in the US.

Wipro Limited | Ambitions Realized

Our values

Corporate overview @ @ @ ® @

Our values encapsulate the Spirit of Wipro, which lies at our core. It is about who we are.

It makes up our character and is reflected consistently in all our behaviour. The Spirit is
deeply rooted in the unchanging essence of Wipro. It also embraces what we must aspire to
be. It is the indivisible synthesis of our four values.

The Spirit is our beacon. It is what gives us direction and a clear sense of purpose.
It energizes us and is the touchstone for all that we do.

Be passionate about
clients’ success

We succeed when we make our
clients successful. We collaborate
to sharpen our insights and
amplify this success. We execute
with excellence. Always.

Be global and responsible

We will be global in our

thinking and our actions. We
are responsible citizens of the
world. We are energized by the
deep connectedness between
people, ideas, communities and
the environment.

Treat each person with respect

We treat every human being with
respect. We nurture an open
environment where people are
encouraged to learn, share and
grow. We embrace diversity of
thought, of cultures, and of people.

Unyielding integrity in
everythingwe do

Integrity is our core and is the basis

of everything. It is about following the
law, but it’s more. Itis about delivering
on our commitments. It is about
honesty and fairness in action. Itis
about being ethical beyond any doubt,
in the toughest of circumstances.

While our company has
transformed many times over
the years, the Spirit of Wipro
and our core values, have
remained constant. We have
introduced the ‘Five Habits’
which are our values in action:

Being respectful

Being responsive

Always communicating

Demonstrating stewardship

Building trust

Integrated Annual Report 2021-22




Our operating model

IT Services SMUs structure

Our IT Services segment is organized into four SMUs - Americas 1, Americas 2, Europe and APMEA.
Americas 1 and Americas 2 are primarily organized by industry sector, while Europe and APMEA are
organized by countries.

Americas 2 includes the entire
business of Canada and the
following industry sectors in the
U.S.: banking, financial services and
insurance, manufacturing, hi-tech,
energy and utilities

Americas 1 includes the entire

business of Latin America (LATAM) and
the following industry sectors in the
U.S.: healthcare and medical devices,
consumer goods and life sciences,
retail, transportation and services,
communications, media and information
services, technology products

and platforms

APMEA consists of Australia and New
Zealand, India, the Middle East, South
East Asia, Japan and Africa.

Europe consists of the United
Kingdom and Ireland, Switzerland,
Germany, Benelux, the Nordics and
Southern Europe

The SMUs in Europe and APMEA will be responsible for all industry sectors in these regions. SMUs are our
primary go-to-market teams and seek to scale local strategic clients and drive large deal wins.

Revenue from each customer is attributed to the respective SMUs, based on the location of the customer’s
primary buying center of such services. With respect to certain strategic global customers, revenue may be
generated from multiple countries based on such customer’s buying centers, but the total revenue related

to these strategic global customers are attributed to a single SMU based on the geographical location of key

decision makers.

10 Wipro Limited | Ambitions Realized

Our service offerings

Our IT Services service offerings
are organized through two
GBLs - Integrated Digital,
Engineering and Application
Services (iDEAS) and Cloud
Infrastructure, Digital
Operations, Risk and Enterprise
Cybersecurity Services (iCORE)

Operating model

INTEGRATED DIGITAL, ENGINEERING AND
APPLICATION SERVICES (iDEAS)

With a focus on five themes (industry cloud,
intelligence everywhere, Industry 4.0, 5G and
Edge Computing and Sustainability), we work

in lockstep with our clients to realize their
ambitions securely and resiliently for their future
through our six capability engines:

CLouD
INFRASTRUCTURE,
DIGITAL OPERATIONS,
RISK AND ENTERPRISE
CYBER SECURITY
SERVICES (iCORE)

@ Corporate overview O O O O O

Cloud Transformation & NextGen Platforms

Cloud
Infrastructure
Services

Wipro Engineering

Wipro Digital

Cybersecurity and
Risk Services

Designit

Industry Domain and Consulting

Applications and Data

4 Strategic market units (SMUs), 2 Global business lines (GBLsS)

HORIZONTALS ORGANIZED BY CAPABILITIES
"Where client delivery resides"

INTEGRATED DIGITAL, ENGINEERING

"Where clients are"

Americas Americas Europe

AND APPLICATION SERVICES (iDEAS) 1 2

INFRA CLOUD, DIGITAL OPERATIONS, RISK
AND CYBERSECURITY SERVICES (iCORE)

Simplified model

Anchored in Sectors

Sector Sector Sector

o o6 o o
4 SMUs

P&L Units

Primary axis for go-to-market

SECTORS ORGANIZED BY MARKETS

Integrated Solution led delivery

Digital Operations
and Platforms

Q—
Organized
across
2 Global
business lines

e.;

Large deal Focus

Integrated Annual Report 2021-22
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Year at a glance

IT Services revenue

$10.4 billion

Crossed an important
milestone

Operating margin at

17.7%

after significant

investments on solutions,

capabilities and talent

Closed 37 Large deals with

TCV of over
$2.3 billion

27.3%

Reported growth at
year-on-year basis

Highest ever Net
Income

$1.6 billion

inFY'22

19

Number of
>$100 million accounts

increase of
8 year-on-year

Six
consecutive quarters
of strong sequential

revenue growth at or
over 3%

EPS for the year at

¥22.35

Robust growth of
17% year-on-year

Our Largest Acquisition
CAPCO

grew double
digit inrv22

60

Performance overview @ @ @ @

(Figures in X million based on IFRS consolidated financial statements, except otherwise stated)

Financial performance

2019-20

2020-21

2021-22

Revenue!

613,401

622,425

795,289

Profit before Depreciation, Amortisation, Interest and Tax

126,592

150,709

171,197

Depreciation and amortization

20,862

27,656

30,911

Profit before Interest and Tax

105,730

123,053

140,286

Profit before Tax

122,512

139,007

151,275

Tax

24,799

30,345

28,946

Profit after Tax - attributable to equity holders

97,218

107,946

122,191

Per share data

Earnings Per Share- Basic )

22.35

Earnings Per Share- Diluted %)

22.29

Financial position

Share Capital

11,427

10,958

10,964

Net Worth

559,333

554,593

658,673

Gross cash (A)

334,134

345,500

345,491

Total Debt (B)

78,042

83,332

151,696

Net Cash (A-B)

256,092

262,168

193,795

Property, Plant and Equipment (C)

81,120

85,192

90,898

Intangible Assets (D)

16,362

13,085

43,555

Property, Plant and Equipment and Intangible Assets (C+D)

97,482

98,277

134,453

Goodwill

131,012

139,127

246,989

Net Current Assets

303,458

293,146

312,423

Capital Employed

637,375

637,925

810,369

Shareholding related

Number of Shareholders?

511,881

818,539

1,934,986

Market Price Per Share (%)°

196.7

414.2

591.9

Synergy Wins 1. Revenue is aggregate revenue for the purpose 2. Number of shareholders (as at March 31¢t of 3. Market price of shares is based on closing
of segment reporting including the impact of respective years) represents holders of equity price in NSE as on March 315t of respective
exchange rate fluctuations shares and does not include holders of ADRs years

——

n._l_ntegratéh-AnnuaL;Rerrt 2021-22 13
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Financial highlights Performance by capital

IT Services revenue ($ million) IT Services operating margin' (%) Human capital
Fr2 ———=saaaase — 10,355.9 FY22 ———————— 17.7 Total employees Women employees Nationalities in workforce
247,073 36% 135+
FY21 . 8,136.5 FY21 ) 20.3
Persons with disabilities Employees trained in
A 8,252.8 RS = (based on voluntary self-declaration) dlgltal skills
705 185,000+
Net income to turnover? (%) Free cash flow to net income (%)
Intellectual capital
Fyzz - 15.4 Fy22z ———— 74.8
R&D (z miltion) Patent filed cumulatively tilldate = Patent granted till date
FY21 —D 17.3 Fy21 — 119.3
2,926 2,000+ 1,092
FY20 ) 15.8 FY20 ————e 80.7
Gross utilization (%) Number of $100Mn+ accounts customers Social and relatlonShlp capltal
Active customers Total employees engaged Diverse supplier spend
FY22 R @ I 76.8 FY22 e @ 19 With Wipro Cares (% of total spend on products and services)
1 ,41 8 (volunteering or monetary contribution 1 zty
or both) (o)
Fr21 75.7 Fret —— "
CSR spend (z million)
35’000+ Community Initiatives
FY20 e 72.2 FY20 e 15 2,21 6
170+ partners
Market capitalization® ($ billion) Payout ratio* (%) .
Natural capital
FY22 ———————— . Fy22 . 4 . L. .
42.7 81.6 Total GHG emission Water recycled Waste sent to landfill
(tons of Co2 eq.) (% of total water consumption) (excluding C&D)
FY21 e 31.0 FY21 EEEE—— 81.2
o
495,618 33% 3%
FY20 E— 14.9 FY20 D 87.3
- i Renewable energy EPI
otes- .
1.1T services operating margin refers to segment results total as reflected in IFRS financials (% of total energy consumption) (KwH units per sq. meter per annum)
2. Net Income has been considered after adjusting for profit attributable to non-controlling interest (minority interest) f
3. For convenience, the market capitalization in Indian Rupees as per NSE have been translated into United States Dollars at the certified foreign exchange rate pubtish_ed by'the 47% 177.3

Federal Reserve Board of Governors on the last day of the respective financial years .
4. Payout Ratio has been computed by dividing the payout (comprising interim and final dividend declared for the respective financial yearand buyback; if any, cgrféidered based on
the date of the Board’s approval) to shareholders by net income on a trailing three-year basis

14 Wipro Limited | Ambitions Realized Integrated Annual Report 2021-22 15



Education, ecology, and community care

School education

® Supported over 61,000 children, including ~5,600
children with disabilities, and 4,000 teachers through
~130 partner NGOs.

® Collaborated with 28 new NGO partners to improve public
education, education for children with disabilities, and on
school access for the most disadvantaged children.

Sustainability education

® Over 4,000 teachers across 187 districts have engaged
with Wipro earthian’s school program that seeks to make
sustainability axiomatic to education.

® More than 2,000+ college students participated in the
2021 National Sustainability Quiz.

Science education fellowship program

® Supported 1,300 STEM educators reaching out to
250,000+ underserved students since 2012 in 35 school
districts in seven states in the US.

® Provided bursaries to 115 STEM teachers in the UK
in partnership with King’s College London (KCL) and
Sheffield Hallam University (SHU) since 2018.

16 Wipro Limited | Ambitions Realized

Engineering education

Developed competencies in emerging digital technologies for
40,000 students of which ~11,000 students were identified for
intensive training through the ‘Future Skills Program’ as a part
of our TalentNext @ Mission10X initiative.

Healthcare

Reached out to 800,000+ people. We now run a total of 10
projects in primary healthcare with a focus on maternal and
child healthcare.

Community ecology

® Planted more than 40,000 trees through our projectin
Agroforestry in Tamil Nadu.

® Provided social, nutritional and health security to 25,000
workers in the informal sector of waste in Bengaluru
and Mysuru.

Urban ecology

Supported participatory water management practices and
community grant projects across Bengaluru, Pune, Chennai
and Hyderabad.

Disaster response

Restored livelihood of 150 women and 30 persons with
disability affected by the 2018 Kerala floods by setting up
eight craft-based livelihood centres.

International chapters

@ InBENELUX, we are running volunteering initiatives to
support children with long term illnesses.

® In Romania, we provided humanitarian, medical, and
emergency relief during the Ukraine crisis.

® InAustralia, we are supporting repair and renovation of
shelter homes for women in distress.

® InUSA, we have donated 40,000 books to children from
disadvantaged communities in partnership with First Book.

Employee engagement

® Around 2,700 employees have contributed a total of over

10,000 volunteer hours through volunteer events.

® 12,500+ new employee-contributors joined our matching
program bringing the total number of employees who
contribute to Wipro Cares’ initiatives to 35,000.
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Rewards & recognition

Received ATD’s Best of the BEST Award 2021 for the 6t
consecutive year

Included in 2022 Bloomberg Gender-Equality Index (GEI)

Included in the Dow Jones Sustainability Index (DJSI),
World for the 12t" successive year. We are also a member
of the DJSI Emerging Markets Index. We received Silver

Class Sustainability Yearbook Award for 2021 -
Recognized as one of the Best Places to Work for LGBTQ+

Equality in the Corporate Equality Index 2022 by the
Human Rights Campaign Foundation

Continue to maintain leadership in climate change
disclosure, leadership and performance. Received “A”
rating in CDP Climate Change and Supplier engagement

in 2021 Named as Gold Employer by the India Workplace Equality

Index (IWEI) for LGBT+ inclusion in 2021

Recognized as ‘Disability Confident Committed Employer’
in the UK. This is a government certification in the UK for
making sustained efforts to strengthen disability inclusion

Sustainability rating of Gold from Ecovadis with a score in
the 95t percentile across all companies assessed globally
in the sector

FTSE4Good: We continue to retain our global leadership

oosition in the FTSE Russell and FTSE4Good Indices 2021 Working Mother & Avtar Most Inclusive Companies

: Index (MICI): Declared as an ‘Exemplar of Inclusion’
Moody’s ESG has rated us ‘Advanced’ and ranked as 15tin

the sector globally

Certified as a Great Place to Work (GPTW) in India for 2022,
ranked among Top 50 India’s Best Companies to work for
2022 and named as one of India’s Best employers Among
Nation-Builders 2022 by the GPTW institute

2021 Working Mother & Avtar Best Companies for Women
in India (BCWI) list: Declared as one of the “100 Best
Companies for Women in India’

Recognised as a Top Employerin North America, Australia,
Europe and Brazil by the Top Employers Institute

Analyst recognition

Wipro was recognized as a Leader in the
2022 Gartner® Magic Quadrant™ for Data
and Analytics Service Providers

Leaderin 2021 ISG Consulting and
Transformation and Managed Public Cloud
Services (US and UK Large Accounts)

Featured in HFS Top 10: Retail and CPG
Services 2022, Banking and Financial
Services 2021, Life Sciences Service

) i ) Providers 2021 and Energy Services 2021
Wipro was recognized as a Leader in the

2022 Gartner® Magic Quadrant™ for
Outsourced Digital Workplace Services

Leaderin Avasant’s Hybrid Enterprise
Cloud Services 2021-2022 RadarView™ Leaderin IDC MarketScape: Worldwide
Smart Manufacturing Service Providers
2021 (Doc #EUR147689021, Jun 2021) and

Worldwide Artificial Intelligence Services

HFS Research authors Market Vision on
Wipro was recognized as a Leader in the Wipro FullStride Cloud Services, calling out

2022 Gartner® Magic Quadrant™ for

Customer Service BPO

Wipro has been recognized as a Leader for

our commitment of $1 billion in technology,
talent, and partnerships over the next three
years. FullStride is about building talent,
execution, and M&A at Wipro around Cloud.

2021 (Doc #US46741921, May 2021)
Vendor Assessment

Wipro ranks among the Top Service
Providers in Whitelane Benelux IT
Sourcing Study 2022 and Netherlands IT
Outsourcing Study 2021

the second consecutive time in the 2021
Gartner® Magic Quadrant™ for Managed
Network Services (Ted Corbettet al., 10
Nov 2021)

Leader in Everest Group’s IAin Healthcare
Solutions, Banking Operations Services,
Digital Workplace Services, Enterprise
Blockchain Services, Cloud Services (EU,
NA) and Oracle Cloud Applications (OCA)
Services PEAK Matrix® Assessment 2022

Leaderin The Forrester Wave™: Data
Management Service Providers, Q4 2021

*Gartner, “Magic Quadrant for Data and Analytics Service Providers”, Jorgen Heisenberg, et al, 7 February 2022. Gartner, “Magic Quadrant for Data and Analytics Service
Providers”, Gartner, “Magic Quadrant for Outsourced Digital Workplace Services”, Daniel Barros, et al, 22 February 2022. Gartner, “Magic Quadrant for Customer Service

BPO”, Deborah Alvord, et al, 28 March 2022. GARTNER and MAGIC QUADRANT are registered trademarks and service marks of Gartner, Inc. and/or its affiliates in the U.S.

and internationally and are used herein with permission. Gartner does not endorse any vendor, product, or service depicted in its research publications, and does not advise
technology users to select only those vendors with the highest ratings or other designation. Gartner’s research publications consist of the opinions of Gartner’s research
organization and should not be construed as statements of fact. Gartner disclaims all warranties, expressed or implied, with respect to this research, including any warranties
of merchantability or fitness for a particular purpose.
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Chairman’s letter to stakeholders

Dear Stakeholders,

I want to begin by acknowledging a historic milestone — Wipro
crossed $10 billion in revenue this year. Congratulations!

From this vantage point, it seems impossible to believe that
Wipro was founded as a tiny oil mill in Amalner, Western India,
in 1945. No one could have predicted that one day, it would
morph into a global technology company with a presence
across 66 countries, employing over 240,000 people. | feel
humbled by the progress we have made in our 75-plus years,
but also immensely proud that we accomplished this while
remaining completely committed to our values.

1945 was an extremely difficult year for the world. World war Il
had just ended, and a large part of the world lay in ruins. India
was still under colonial rule and facing an uncertain future.

18 Wipro Limited | Ambitions Realized

The post-war world, though, saw one of the greatest periods
of economic expansion in human history.

Today, we find ourselves at another crossroads. The pandemic
is notyet over. Inflation is soaring. An armed international
conflictis underway. The global economy is facing an
uncertain future, and we are staring at a huge climate and
energy crisis.

And yet | remain optimistic. Because | believe that grave crises
carry within them seeds of great possibilities. The fact that
we had a Covid vaccine within a year of the outbreak, and that
two-thirds of the world population has already received at
least one dose of the vaccine, is testament to that belief.

Driven by the pandemic, all of us —individuals, and businesses
- have discovered new ways to work together at scale with
technology. Demand for digital, cloud, data, and cybersecurity



services will continue to grow as more of our customers
adapt to the new world order. The long-term prospects of
the technology services industry look very good.

We at Wipro are doing everything we can to seize
this moment.

Wipro has witnessed a significant amount of change

in the last two years. Thierry joined us in July 2020. He
has given Wipro a new direction by driving change while
building on our very strong legacy and core strengths of
the organization.

We have completely transformed our structure and our
operating model. We have gone from being industry-
organized to being market-organized (supported by our
global capability units). We have added new talent across
the board, with particular emphasis on women leaders.
Our leadership team is more diverse now, with a great
combination of new and old. We have several new leaders
who bring in a new mindset, even as we have nearly half
the many leaders in the top 200 mark a decade or more
in Wipro.

We are much more growth-obsessed than before. We are
driving deep strategic partnerships with hyperscalers and
increasing our focus on large deals. We have invested in a
Chief Growth Office function - a first for the company —and
changed the seniority and maturity of our sales leaders.

We have invested significantly in acquisitions either for
gaining market access or for acquiring new capabilities.
Last year, we acquired Capco. It has been a tremendous
addition in the banking and financial space, crossing a
$1 billion run rate, and allowing us to offer end-to-end
capability — from thinking to designing to building and
running — to our customers.

Cloud is at the core of most transformation initiatives with
a significant headroom for growth in the coming years. We
have long been a cloud services pioneer. We are investing
$1 billion in Wipro FullStride Cloud Services over the next
few years to deliver an orchestrated transformation that
accelerates business results for clients.

We will continue our investments - in building capabilities
and acquiring market leading talent — in strategic growth
areas such as cyber, data, Al and our engineering business.
The future of technology is exciting and opportunity rich. We
are accelerating our investments in our Topcoder platform
and in emerging areas such as Metaverse, Web 3.0,
Robotics, self-learning Al, and privacy systems.

We are very proud of our culture and values. It is a huge
differentiator for us, and it is important that people
experience that. We are aware that a significant percentage
of our recruits in the last 12 months haven't walked

into a Wipro office or engaged with people beyond their
immediate project. And while we will continue to work in a
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hybrid model, we are aware that culture and connectedness
grow when people meet each other.

So, my focus remains on our people. One of the things we
are driving is the Five Habits. Our big learning is that people
don’t experience our values — they experience our behaviors,
through which they interpret our values. The Five Habits
takes our values closer to our people, as | have discussed
with 29,000 Wipro employees over 94 sessions.

We at Wipro believe our story is deeply connected to our
communities. 66% of the economic interest in Wipro is
irrevocably pledged for philanthropy through the efforts of
Azim Premji Foundation. The Foundation works tirelessly to
create at-scale, institutionalized changes in the quality of
education in India as well as in other areas including working
with vulnerable groups, health, nutrition, and governance.

One of the biggest challenges facing the world today is
climate change. While it’s encouraging to see governments,
business and civil society step up to the challenge, much
remains to be done. Wipro’s climate change program goes
back 15 years and has evolved into a mature yet dynamically
responsive set of initiatives. In April 2021, we announced our
goal of achieving ‘Net Zero’ greenhouse gas emissions by
2040. We have a clear roadmap for the short and medium
terms with targets of 100% renewable energy and 100%
electric mobility by 2030. We were one of the first seven
companies globally to have their Net Zero targets validated
by Science Based Targets initiative.

Our business strategy prioritizes reaching our goalsin a
maximally responsible manner. Inclusion is a way of life at
Wipro. Various programs and initiatives have helped us to
nearly double the gender diversity at senior leadership levels
in FY’22. Overall, we are at 36.1% gender diversity.

To foster a safe workplace for LGBTQ+ employees and
protect them from bias and discrimination, we launched
the Global Prevention of LGBTQ+ Discrimination Policy last
year. We also took several steps to advance an inclusive
work environment for Black employees, from introducing a
holiday on Martin Luther King Day to strategically recruiting
from Historically Black colleges and universities (HBCUs).

This financial year has been a momentous year for Wipro
and | would like to express my gratitude to our clients,
partners, employees, and other stakeholders for reposing
their trust and confidence in us. I am very excited about the
progress we have made, the path we are on, and confident of
building on this incredible momentum.

YN

Rishad A. Premji

Chairman
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CEO’s letter to stakeholders
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Dear Stakeholders,

Fiscal year 2022 (FY’22) was the year we started to reap the
benefits of our transformation strategy and began to move
the needle in every single benchmark we set for ourselves.
At the end of the year, we became a $10 billion company and
recorded our fastest-ever revenue growth in absolute terms.

Further, we ended the year with the most robust pipeline ever.
Despite an extraordinarily challenging labor market, we added
new talent at a record pace, reaching a global employee pool
of over 240,000.

These results are reflective of the success of our bold growth
strategy, our singular focus on creating value for clients, and
most importantly, the unwavering dedication of our people.
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As we look to the year ahead, we are watching the conflict
in Europe, mounting economic headwinds, and the rising
inflation rates and emerging food shortages across the globe.

We strongly believe in the power of technology in solving
some of our most intractable problems and galvanizing the
human spirit.

We expect technology investments to only grow in importance
in the coming years, as businesses continue to turn to
cloud-based technologies and digital tools to enable an
increasingly dispersed global workforce, as well as to enhance
enterprise agility and speed of innovation to better prepare for
the future.



As enterprises become more sophisticated in their use
of the cloud and realize its broad-ranging benefits, we
expect the demand for our services to remain strong.

Against the backdrop of an uncertain macro environment,
we will stay focused on our clients, our employees, and
our stakeholders to help them rise to the challenges of the
moment and realize their boldest ambitions.

Investing in our business,
capabilities, and people to help
clients realize their ambitions

FY’22 marked the year in which we ramped up our
investments in strategic parts of our business to
capitalize on the growth opportunities in the market and
enhance our position as a trusted advisor to clients.

We invested in organic capabilities and prioritized
inorganic investments that allowed us to provide clients
with seamlessly orchestrated solutions and expertise
and help them realize their most ambitious business and
technology transformation goals.

We continued to invest in our cloud transformation
capabilities as cloud migration continued apace and
could-based business models increasingly became
the norm.

We launched Wipro FullStride Cloud Services to
bring together our portfolio of cloud offerings, talent,
capabilities, and Cloud Studio.

Wipro FullStride Cloud Services is a true manifestation of
our vision of becoming a “Value Orchestrator” who can
seamlessly blend capability and thinking across the two
merging worlds of business and technology to help clients
transform and realize new business opportunities.

We significantly expanded our cybersecurity capabilities
and acquired two consultancies—Edgile in the United
States and Ampion in Australia—that focus on helping
clients manage the evolving landscape of cyber threats.
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Wipro FullStride Cloud Services is

a true manifestation of our vision
of becoming a “Value Orchestrator”
who can seamlessly blend
capability and thinking across the
two merging worlds of business
and technology to help clients
transform and realize new business
opportunities.

The closure of our largest acquisition to date, Capco,
was another important milestone. Capco’s consulting
capabilities and domain expertise proved to be invaluable
additions to our Banking Financial Services and
Insurance offerings, allowing us to deliver clients a full
spectrum of services—from consulting and strategy to
technology development and implementation—in this
critical sector. Capco recorded a strong double-digit
growth in FY’22. We signed over 60 joint clients wins
across our markets.

Overall, we completed six acquisitions in the last

few quarters - Capco, Ampion, LeanSwift, Edgile,

CAS Group and, most recently , Rizing—with each
acquisition filling in a different piece of the puzzle,
creating new synergies and differentiators for us in key
strategic markets and deepening our consulting domain
expertise in high-growth industries.

We continued to invest in our people and added over
45,000 new employees on a net basis in FY’22, marking
our highest ever net talent acquisition!
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Being a global company, we believe our strength comes
from our ability to tap into a world of diverse views, thinking,
and backgrounds that our people bring to the table

each day.

| am particularly proud to report that, in FY’22, we recorded
advancements across diversity metrics, improving ethnic
diversity of our senior leadership by 24 percentage points
and nearly doubling gender diversity in leadership ranks.

In helping our people realize their ambitions, we revamped
our promotion cycles and incentive programs to ensure
ongoing career progression and development. Additionally,
we created new learning tools and rolled out new training
programs to keep our people up to date with the latest
professional and technical developments and to become an
employer of choice for top technology talent.

Our people will always be our greatest asset. We will
continue to invest in their ongoing development so they can
deliver the cutting-edge thinking and solutions that our
clients demand from us.

Accelerating our transformation
journey

In FY’22, we achieved notable success in all aspects
of our strategy and delivered ahead of expectations on
several counts.

To accelerate growth, we prioritized specific sectors in
our chosen markets. We invested in building solutions in
areas where we see strong growth potential and doubled
down on strategic sectors where we already have strong
market presence.

The Banking and Financial Services is one such
example where we are growing our eminence as the
preferred partner for consulting, technology, and digital
transformation services.

Another sector where we see strong growth potential

is Technology, Media and Telecommunications. The
acquisition of CAS Group will allow us to bring specialized
expertise, strategic consulting, and program management
capabilities to large-scale business and technology
transformation projects in this sector, while increasing our
penetration into the Fortune 100.
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Our focused strategy led to robust revenue growth, not only in
our top market—the U.S.—but also across Europe, where we
experienced a remarkable 39% growth.

InFY’22, we made significant strides in strengthening
partnerships and added more than half a dozen new clients
with engagements exceeding $100 million.

Further, we are increasingly shaping our client approach to
lead with business solutions and invest in areas that are
critical to clients’ success.

Last year, we continued to build out our Al and data analytics
capabilities, leveraging our 22+ years of analytics experience
and the 30,000+ people focused on delivering big data, Al, and
innovation capabilities across the globe.

We made remarkable progress in strengthening our frontline
sales and leadership teams in local markets to deepen
client relationships and better understand the unique

local challenges.

Further, we are continuing to expand our talent cloud
capabilities through our Topcoder platform, which is turning
into a significant competitive advantage for Wiproin a
business environment where most enterprises are struggling
to find the tech talent needed to deliver digital solutions at
scale.

Business Performance in FY’22

We accomplished revenues of $10.4 billion—a significant
milestone that represents 27% growth in constant currency
and an addition of $2.2 billion in revenues for the year.

Our order bookings in Annual Contract Value terms grew 30%
YoY. We delivered profitability of 17.7% in fiscal year 2022
despite significant investments in solutions, capabilities, and
talent, adjusted for Capco, our largest acquisition. This will be
well above the pre-pandemic margin levels.

Our net income in absolute terms was the highest ever, which
grew by over 13% and earnings per share expanded by 17%
for the full year. We also had a robust operating cash flow
generation of ¥ 110.8 billion, which is 90.7% of net income for
the year.



Living our purpose and
continuing our commitment to
our employees, communities, and
environment

Wipro has always operated with a strong commitment to
our values and purpose, conducted business responsibly,
and stood by the principles of democracy, justice,

and equality.

As one of the only companies that gives back two thirds
of its earnings to its communities, our shared sense of
purpose is one of the main drivers of our success.

Most recently, shaken by the armed conflict in Europe,
many of our employees in countries neighboring Ukraine
personally joined relief efforts, providing food and shelter
for thousands of displaced people. We also partnered with
Project HOPE to raise funds to support their emergency
response team and partners in providing critical medical
supplies and assistance to refugees.

Climate change has become the greatest challenge
of our era, posing a grave threat to our well-being,
livelihoods, food and physical security, as well as our
future development.

We have long acknowledged the negative impact

of climate change on our society and incorporated
Environmental, Social and Governance (ESG) principles
into our business. As a founding member of Transform

to Net Zero, we are fully committed to reducing our
emissions to zero by 2040.

We recognize that the climate challenge is greater than
us and requires collective action. We are now taking

our learnings and applying our long-term experience

in sustainability to help businesses define their ESG
missions and reach higher standards. In the past year,
we started creating a portfolio of sustainability solutions
to accelerate how we help our clients address climate
change and define optimal transitions to net zero.
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Overall, our long history of commitment to our
communities, employees, and the environment continues
to be a critical differentiator for us in the marketplace and
will become even more important as stakeholders’ focus on
ESG principles continues to increase.

Looking ahead

The past two years have been truly transformative for
Wipro. The changes we made to our operations and
organizational structure, as well as the new capabilities we
built, have been making an impact on how the market and
clients perceive us.

Clients are now turning to us to help them realize some
of their boldest business and technology transformation
goals. They are looking to us to design new solutions and
orchestrate across ecosystems so they can act with the
agility and speed they need to grow in an era of rapid
innovation and disruption.

Reflecting this significant transformation in our market
position, we recently launched a new brand campaign
that speaks to who we’ve become to our clients

and stakeholders.

Ambitions Realized, our first brand campaign in five years,
is a culmination of our remarkable transformation and will
become a guiding light for where we go from here.

As we kick off fiscal year 2023, we remain resolute in our
commitment to helping our clients, employees, partners,
and stakeholders realize their biggest ambitions and ignite
personal and professional growth.

I'would like to close out by thanking our employees across
the globe who show up each day with the same passion

and commitment to our success, as well as our clients,
partners, investors, and all stakeholders for their continued
trustin us.

Sincerely,

fWe

Thierry Delaporte

Chief Executive Officer and Managing Director
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Azim H. Premji
Founder Chairman
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Chairman
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Management discussion and analysis

IT services industry overview

Various industries across the world have struggled to
adapt to the extraordinary circumstances caused by

the COVID-19 pandemic. While the pandemic affected
economies and industries, economies are experiencing a
strong but unbalanced recovery. With increased consumer
spending, the IT industry recorded its highest year-on-
year growth ever. The pandemic has rapidly accelerated
digital transformation for many organizations and has

led to the adoption of digital business models driven by
online customer service, remote working, supply chain
reinventions, and automation for operational excellence.
This disruption has created space for organizations across
industries to drive innovation in services and products
such as telehealth, online shopping experience enhanced
with Augmented Reality (AR) / Virtual Reality (VR), digital
payments, and virtual learning solutions. Consumers are
more inclined to use digital services like digital payments,
digital shopping (retail, e-commerce and housing sector)
and digital healthcare. While the IT industry is witnessing
an unprecedented demand, supply remains constrained
and talent recruitment and retention continues to be a
key concern along with current geo-political situation and
rising inflation.

Outlook, opportunities and threats

Companies are investing in large and complex cloud
migration and transformation programs, creating
multi-year opportunities for consulting services and
implementation. Due to increased demand for hyper
personalized products and services, next generation
technologies such as data and Al , mixed reality, digital
engineering, blockchain, multi-cloud, cybersecurity,
edge computing, and 5G is expected to continue to
grow exponentially.
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With accelerated rates of vaccination and reduction in
mobility restrictions, most economies are expected to
reach pre-pandemic levels. While consumption demand
has improved, the recovery is uneven due to factors

like imbalanced labor markets, global supply chain
disruptions, geo-political conflicts, inflation, and a
dearth of talent. The continuous increase in demand for
skilled talent has been building pressure on IT services
providers amidst a significant increase in hiring, salary
hikes and higher subcontracting costs. While there is no
direct impact our business from the ongoing geo-political
conflict between Russia and Ukraine, we continue to
monitor these developments.

Afocus on ESG parameters is emerging as a new
differentiator with the pandemic accelerating its

adoption across the globe. It has become an important
consideration for IT services provider selection. Clients
expect providers to not only meet global standards on
ESG, but also help them make progress on their ESG goals
across key themes such as climate change, diversity and
inclusion, corporate governance and cybersecurity.

According to the Strategic Review 2022 published

by NASSCOM (“the NASSCOM Report”), the Indian
technology sector is estimated to witness a growth

of 15.5% to reach approximately $227 billion revenue

in fiscal year 2022 (excluding e-commerce). Exports
(including hardware) are estimated to grow at 17.2%

to reach approximately $178 billion in fiscal year

2022 and the domestic sector is forecasted to reach
approximately $49 billion in fiscal year 2022, growing at
approximately 10%.



Business overview

Celebrating over 75 years of innovation, Wipro is

a purpose-driven, global technology services and
consulting firm with over 240,000 employees and
business partners across 66 countries helping our
customers, communities and planet thrive in the
digital world.

We are recognized globally for our strong commitment
to sustainability. We nurture inclusivity as an intrinsic
part of Wipro’s culture. Our deep resolve to improve the
communities we live and work in, is appreciated by our
customers, investors, analysts, and employees.

We are technologists, designers, strategists, and business
partners, who share an unwavering commitment to
achieving our customer’s ambitions and creating a
humane, sustainable, and resilient future for all. Our
recognized capabilities across 26 industry segments

in digital strategy, Wipro FullStride cloud services,
engineering, Al, and cybersecurity, have established us as
atrusted leader in orchestrating transformation.

Wipro’s holistic portfolio of capabilities and ability to
navigate vertically and horizontally across ecosystems
helps our clients achieve differentiation and competitive
advantage. Our focus is to maximize business outcomes
by converging themes across industry domains, products,
services, and partners as we develop and deliver tailored
business solutions for our clients.

We help orchestrate the transformation journey for our
clients by bringing together technology, industry expertise
and ecosystems to solve complex problems and deliver
value through holistic business solutions that drive
outcomes. Our simplified operating model and integration
of consulting and technology practices strengthens our
ability to deliver such solutions effectively and at scale.
We are focused towards building long-term relationships
with customers and tightly aligned visions and outcomes
structured through a highly governed and co-managed
engagement process.
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The rise of ESG factors is redefining and elevating
sustainability across industries. We are a founding
member of the “Transform to Net Zero’ initiative and are
committed to contribute to the goal of planetary zero-
carbon emissions. We are also committed to bringing
our expertise in strategy, design, and technology to
help transform our customers and sectors of the global
economy to sustainable business models, products,
services, and ecosystems.

Our IT Services segment provides a range of IT and IT-
enabled services which include digital strategy advisory,
customer-centric design, consulting, infrastructure
services, business process services, research and
development, cloud, mobility and advanced analytics and
product engineering to leading enterprises worldwide.

Please refer details related to segment-wise performance
and profitability in ﬂ 48

Our IT Products segment provides a range of third-party
IT products, which allows us to offer comprehensive IT
system integration services. These products include
computing, platforms and storage, networking solutions,
enterprise information security and software products,
including databases and operating systems. We

provide IT products as a complement to our IT services
offerings rather than sell standalone IT products, and
our focus continues to be on consulting and digital
engagements, with a more selective approach in bidding
for Sl engagements.

Our ISRE segment consists of IT Services offerings to
organizations owned or controlled by the Gol and/or any
Indian State Governments. Our ISRE strategy focuses on
consulting and digital engagements, and we are selective
in bidding for Sl projects with long working capital cycles.
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Our business strategy

Our vision

® Beatrusted partnertoour clients in their
transformation journey

® Orchestrate value to our clients through sector
focused ‘Business solutions’, digital & technology
capabilities, leading-edge innovation leveraging

our strategic ecosystem partnerships, and world
class talent

® Stayresolute in our commitment to the environment,
societies, and communities we work and live in.

We aim to realize our ambition through our strategy, which is
defined in the context of our five strategic priorities:

Accelerated growth -
focus and scale

Our choice of sectors in a market is being
driven by both market attractiveness and by
Wipro’s competitive positioning and strengths.
We have prioritized specific sectors in

chosen geographies and markets, and we will
accelerate efforts to drive market leadership in
these areas.

~" PROGRESS

The Americas and the UK continue to be large
and key focus markets. Strong growth plans are
driving our ambitions for Europe and APMEA.

Five out of seven sectors in the Americas grew
more than 18% year-on-year during FY’22.

Markets such as Germany and Southern Europe
have grown over 1.5x in size and Benelux and the
UK grew more than 20% year-on-year during
FY22.

Australia, New Zealand, Japan and South East
Asia grew more than 15% year-on-year during
FY’22.

Impact on capitals

(®)
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Strengthen clients and partnerships

We have four anchors for our growth. First, our portfolio of large
clients; second, winning large deals; third, accelerating growth through
our partnerships; and fourth, inorganic growth through M&A and
Wipro Ventures.

~" PROGRESS

In FY’22, our top five and top ten customers grew 31.5% and 30.5%
year-on-year, respectively. We have added eight more accounts valued
at $100 million or more. Our large deal in total contract value in FY’22
was at $2.3 billion and overall order bookings in annual contract value
grew 30% year-on-year.

We are co-investing, co-innovating, and co-creating with hyper-scalers
and industry-leading platform players. In FY’22, 39% of our order book
came through partnerships with the likes of AWS, Microsoft, Google,
Salesforce, ServiceNow, SAP, IBM among many others.

We are also bringing cutting edge capabilities to our clients through
our Venture investments in early to mid-stage start-ups. As of March
31,2022, Wipro Ventures manages 19 active equity investments

in emerging start-ups and has invested in 8 enterprise-focused
venture funds.

Inthe last few quarters, we have closed several acquisitions including
Capco (our largest acquisition ever), Ampion, Edgile, Leanswift, CAS,
and Rizing. Capco had a double-digit growth in FY’22 and together, we
had over 60 synergy deal wins across markets.

Lastly, we are also focusing our investments on driving a future-ready
sales operating model with focused account segmentation, clear
sales roles that drive impact and flying formation in deal pursuits that
enables us to win and service our clients effectively.

Impact on capitals
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Lead with business solutions

We are focused on building and multiplying business solutions
that solve business and technology problems for our clients.

~" PROGRESS

Wipro’s FullStride Cloud Services is an example where we
have stitched together our portfolio of cloud offerings, talent,
capabilities, and Cloud Studio assets under one umbrella

to better orchestrate the cloud journey for our clients. We
continue to make strategic investments in high-growth areas
like data and Al, cybersecurity, and engineering.

We are accelerating investments and focus on building

O O O @ Management Discussion and Analysis O O

deployment, and Open subsurface data universe platform for
oil & gas.

We are also committed to helping our clients define and
accelerate Net Zero initiatives through our focused ESG
solutions across the purpose, strategy and industry depth,
design, and technology dimensions.

Lastly, we have also identified and are investing in emerging
areas that will drive the technology-driven opportunities in the
coming decade e.g., Talent cloud, Autonomic systems, Digital
& Phygital economy etc.

Impact on capitals

industry-specific solutions and services e.g., Digital bank (Q\
of the future, Core modernization for Telco for faster 5G [%

Building talent @ scale

Talent is core to our existence. We are focused on hiring, up-skilling,
and re-skilling talent in domain and technology areas. We are also

hiring senior leaders in market-facing roles to service our clients better.

We are committed to significantly improving gender and ethnic
diversity in our workforce, building a bold and high-performance
culture, and elevating our employee experience.

" PROGRESS

We have a contemporary and diverse senior leadership, including in our

client-facing GAE roles. We have moved our leadership closer to clients.

We continue to invest in building world class talent in cutting-edge
technologies such as Al, data sciences, cybersecurity, and engineering.
For example, we have built a workforce of specialists in cybersecurity
called ‘CyberSecurists’.

Our re-skilling programs are modeled on ‘Anytime, Anywhere’
learning, social & community learning, mentoring networks, and
talent champions.

Our ethnic diversity in senior leadership roles has increased by 24
percentage points in the last 21 months. We have hired over 50 women
in senior leadership roles during FY’22, which is two times the number
of women hired for senior leadership roles in FY’21.

We are relentlessly driving a cultural transformation led by our 5 Habits
to build an organization that is bold, that drives a high-performance

mindset, and nurtures diverse ideas & teams.

Impact on capitals
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Simplified operating model
Our operating model is anchored in sectors
and markets.

~" PROGRESS

We have stabilized our operating model in

4 SMUs (Americas 1, Americas 2, Europe

and APMEA) and 2 GBLs (iDEAS and iCORE)
leading to better proximity to customers and a
simplified and agile structure.

We are now significantly focusing our efforts on
driving operational excellence to harness our
new operating model.

A key element of our simplified operating model
is about driving delivery excellence. Core to

this is our focus on workforce transformation,
program management and the new ways of
working enabled by our 4M framework (Model,
Method, Machinery and Mindset).

We are also focusing on simplifying and
transforming our core and critical processes
e.g., talent supply chain, key processes in
corporate functions, and our IT systems

to better support and enable our business
with agility.

Impact on capitals
Oo~O
®
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ESG strategy and goals

Setting the context

Wipro’s sustainability initiatives go back nearly two decades and stem from our core values, the Spirit of Wipro. Sustainability
for us is about being responsible to our multiple stakeholders and creating shared value for each of them in a way that
reinforces and amplifies. Collectively, our approach constitutes the E+ESG framework i.e. creating economic value in a
manner that is ecologically sustainable, socially responsible and based on the bedrock of good governance. We briefly

explain below our key goals for each of these elements.

ENVIRONMENT
Contribute effectively to addressing the Climate

Change Challenge

® Reduce baseline emissions by 59% for Scope 1, 2 by 2030
on 2017 baseline

® 100% RE and 100% EV for employee fleet by 2030
® Achieve Net Zero across Scope 1, 2 and 3 by 2040

Responsible management of scarce water resources

® Reduce absolute and specific per-capita consumption of
externally procured freshwater for our operations by 30% by
2030 0n 2017 baseline

® |Increase share of recycled water as proportion of total water
consumption to 50% by 2025

32 Wipro Limited | Ambitions Realized

Minimize waste generation from operations and its impact
on communities

® Maintain 100% recycling of organic waste
® Llessthan 2% of inorganic waste goes to landfills by 2025

® Maintain zero discharge of untreated wastewater

Enhance the biodiversity quotient of Wipro owned campuses



O O O @ Management Discussion and Analysis O O

SOCIAL

Maintain and enhance Wipro's workplace diversity and foster a culture
of inclusion that protects human dignity and empowers employees

® Increasediversity of gender, ethnicity, nationality, persons with
disability and sexual orientation

® Fosteracompany-wide culture of inclusion

® Ensure adequate forums that encourage employees to participate and
provide feedback on workplace policies, processes and practices

® Increasediversity representation in management levels to 20%
by 2025

® Maintain retention of employees post parental leave above 80%
every year

Prioritize employee health, well-being, and safety always

® 100% coverage of employees for physical, emotional and financial
well-being programs

Empower employees through a culture of continuous learning, open
communication, and ethical conduct

® 80% coverage of employees undergoing refresher skills on digital and

new technologies training by 2025 GOVERNANCE

® Codeof Busine_ss Conduct annual certification — maintain near Strategy and long-term purpose aligned with ESG values
100% completion
® ESGissuestobeintegrated with functions like corporate strategy,

Build a framework of Customer Stewardship that delivers integrated enterprise risk management, internal audits and ombuds.

value across the lifecycle
® Setupamulti-layered governance model that combines close
board oversight and leadership involvement in key ESG decisions

@ Integrated value delivery for customers on digital and data backed by with a collaborative execution approach
deep domain, consulting and sustainability expertise

® Improve Net Promoter Score by 200 basis points annually

Transparent, balanced disclosures for investors and

@ Build capacity in the academic ecosystem through faculty and student  Other stakeholders

learning programs ©® Quarterly ESG disclosure and maintain leadership in globally

® Maintain globally accepted standards of cybersecurity and accepted frameworks
data privacy for customer systems and data backed up by

Enhance accessibility of ombuds process for the extended
transparent governance

value chain
Collaboratively develop a sustainable and responsible supply chain
® Reach global supplier diversity spend of 15% by 2024 Key updates on progress against these goals can be found in the
capitals section of this report as well as detailed 3 year KPI's in ESG
® Enhance social compliance coverage of 80% by 2024 Dashboard FY22 available at https://www.wipro.com/investors/

® Beginning 2022, engage with top 50+ suppliers (who contribute to 80% annual-reports/

of carbon emissions)

® Ensure atransparent supplier governance process that guarantees
fair practices and zero tolerance for corruption

Contribute to societal progress on the dimensions of education,
ecology and primary health care

® Contribute to meaningful progress on school education by engaging
deeply through a wide network of partners on systemic issues of
access, equity and quality

® Drive wide adoption of sustainability education in schools and colleges
across India

® Strengthen access to effective primary health care for disadvantaged
communities and work on ecological commons in the cities we
operate in

Support communities in times of extreme crisis - natural disasters
and pandemics
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i 4 N
v R tilised
= esources utilise
g Financial capital [@ Social & relationship capital @ Human capital %%%
= T659 billion %2,926 million $250 million 2,216 million 1,418 16 million hours 2,713 million
(@) Net worth R&D investments Committed to CSR expenditure Active client base  of training and Investment in green buildings
e A invest through Wipro development —_—
e 2152 billion 6 e TP 75% Prmen 80 million
9_) Debt M&A activities Manpower service providers %457 billion Units of renewable
3] during last few quarters assessed for social compliance Employee spends energy procurement
g Our value creation process W
TU Our values } Driving our strategies To realize our ambitions o
> Our values Accelerate growth focus @ Build talent @ scale A trL.Je global leaderin Known for attracFing . . g o
encapsulate our and scale our industry top talent from different industries 3 c
spirit. It defines Strengthen clients and Simplified operating A fast growing dynamic An orchestrator delivering 5" m
and makes up our partnerships model and innovative company transformation for our clients o 8
character Lead with business %
@solutions
Value created
2
%795 billion 20.2% 366 80.1% 2 million units
Revenues Return on Net Worth Registered Trademark Community partners Employee Energy saved
_— patents registered employee satisfaction
%122 billion 66% 508 bps addition survey 63,000 tonnes
Profit after tax economic interest Increase in NPS scores score CO, emissions avoided
pledged for . .
Supplier diversity spend Water recycled
Stakeholders Impacted
B8 & ® 2 S @ 8% [0 B8Rm0 BB R @
% Employees @:Q Customers < Investors z Suppliers Qggj Community (% shareholders
\—— MEGATRENDS ~
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=

Business with a purpose Domain expertise

Wipro is driven by purpose and is recognized globally for its unwavering
commitment to the environment, societies, and communities we work and live in.
66% of the economic interest in Wipro is irrevocably pledged for philanthropy. We
are also a founding member of the ‘Transform to Net Zero’ alliance. Our deep resolve

Our portfolio of industry-specific business solutions such as Digital bank
of the future, Open subsurface data universe platform for oil & gas, and Core
modernization for Telco for faster 5G deployment.

36

Our key strengths

towards environmental, social, and governance aspects differentiates us.

OOO

m:l] Engaging & inclusive culture

Our bold and high-performance culture fueled by our Five Habits i.c., ‘Being
respectful’, ‘Being responsive’, ‘Always communicating’, ‘Demonstrating
stewardship’, and ‘Building trust’; and our focus on employee experience, up-
skilling/re-skilling, and diversity & inclusion helps us attract, nurture, and retain
best talent across key markets.

(ﬁ] Orchestrator of choice

Our ability to orchestrate value for our clients by stitching together
industry knowledge, technology expertise, and ecosystem capabilities to
solve complex problems faced by our clients.

-
A\ tOpCOder World’s leading open talent platform

a wipro company

Topcoder Talent Cloud community and crowdsourcing platform with over

1.5 million developers, designers, data scientists and testers. Topcoder provides
focused enterprise offerings around Al/ML and analytics, Digital Experience,
Quality as a Service (“QaaS”), workforce transformation, Talent as a Service
(“TaaS”) and hybrid (certified) communities.

Technology expertise

A comprehensive and integrated suite of Business solutions powered
by leading-edge technologies like Wipro FullStride cloud services,
cybersecurity, data & Al, and engineering and R&D.

Wipro Limited | Ambitions Realized

Strategic M&A

Our emphasis on strategic acquisitions to fast-track capability building in emerging
areas and accelerate access to identified markets is our key strength. For example,
Capco in Banking and Financial Services, Ampion & Edgile in Cybersecurity, LeanSwift in
Cloud, CAS in Telco & Cable, and Rizing in SAP Consulting.

@ Innovation and IP

Our investments in developing Intellectual Property (IP) across products,
platforms, frameworks, solutions, components, accelerators, tools, and apps
such as Wipro HOLMES™, Wipro virtuadesk™ etc. that enable us to deliver
enormous efficiency and time-to-market advantage and drive innovation at
scale for our customers.

Delivery excellence

A global delivery model, enabled by our 4M framework — which is Model, Method,
Machinery, and Mindset. Model is about driving global, distributed, and boundary-
less ways of working; Method is about agile and no-shore; Machinery is about
leveraging our Al and automation assets; and Mindset is about problem discovery,
customer intimacy, and constant learning.

& Simplified operating model
— &

We are a relationship-oriented, customer-centric, and an easy-to-do-
business-with company. Our operating model is aligned to best enable our
go-to-market and ensure proximity to our clients.

Integrated Annual Report 2021-22
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Wipro FullStride Cloud Services

Wipro FullStride Cloud Services bring together an extensive partner and hyperscaler network,
unrivaled platform expertise and domain-specific insights to unlock the true innovative potential of
the cloud. As ecosystem orchestrators, we enable sustained end-to-end value creation. Our services
deliver tangible outcomes for unique business needs, enabling the transformation of organizations
into agile, sustainable and intelligent enterprises. Wipro platforms, accelerators and partnerships
underpin our offering and expedite your journey to success.

Cloud enabled Al infused

Cloud is the organization’s Cloud-based Al/ML capabilities
foundational building block and and automation models
propels innovation and growth. encourage innovation at scale.

Data driven Sustainability focused
Cloud enables seamless data flow
across the business, unlocking
deeper insights.
L]

Composable business architecture

The workforce and its
execution partners have the
tools to realize sustainable
business operations.

The business is built on a set of configurable, composable platforms and is powered by an
ecosystem-driven business and operating model.

A business-first, full-stack approach to cloud transformation

@

Business agility and

>—oO
00—

g

9

Business innovation Business sustainability

Enabling greater differentiation and acceleration Reducing carbon footprints via
creation of cutting-edge products and Improving speed to market and the creation of sustainable
services through innovation studios competitive advantage by embedding cloud-powered products

and cloud-native design labs automation capabilities and platforms

enterprise-wide
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Our Ambition is to help clients...

Become intelligent enterprises by building their
business in the cloud
Businesses need an end-to-end transformation partner to orchestrate

a cloud ecosystem that maximizes innovative, sustainable platforms
and products to deliver personalized outcomes.

Orchestrating multi- ...for highly personalized
cloudecosystems... = business outcomes
Bringing together an extensive Delivering tangible outcomes
partner and hyperscaler for unique business needs and
network, platform expertise . e . transforming organizations

and industry-specific insight WIpro * fuustrlde into agile, sustainable

to unlock the true innovative - cloud services intelligent enterprises.

potential of the cloud.

T P 3%

Industry and Cloud Ecosystem
consulting expertise platforms partners

Solutions that are— designed, managed and executed—to achieve a tangible
business outcome and accelerate digital transformation.

-
5% 9 &

90,000+ 15,000+ 250+
Cloud professionals CSP certified experts IPs & assets
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Stakeholder management and
materiality determination

At Wipro, we identify our stakeholders
through the multiple lens of Impact,
Influence, Interest, Legitimacy, Urgency
& Diversity of Perspective. We converge
these attributes with the context of our
organization’s core business and value
chain as well as in relation to emerging
societal issues. Based on these first
principles, we have eight identified
stakeholder groups. The four extended
stakeholders are also collectively
depicted as Community or Society where
we are embedded.

B Direct
Bl Extended

Materiality

Our approach to identifying the most material ESG issues
for us stems from recognizing the importance of creating
value for all our stakeholders Incorporating the range of
our stakeholder interests and expectations help provide a
unbiased view of the most important emerging issues.

Materiality determination for Wipro is based on a
comprehensive process that includes an internal process
combined with external benchmarking with peers and
global sustainability standards. This helps us understand
issues relevant to our stakeholders over short-, medium-,
and long-terms. A key element at play here is the
assessment and identification of emergent ESG risks. We
combine our internal perspective through our enterprise

risk management process, internal audits using disclosure
frameworks etc. along with an extensive review of external

analyses and studies e.g. the WEF Global Risk report.

The process we have described above is embedded in
overarching global standards and principles like GRI
Standards, the AA 1000 principles of ‘Stakeholder
Inclusiveness’, ‘Materiality’ and ‘Sustainability Context’ and
Sustainability Accounting Standard Board (SASB, now part
of IFRS Foundation).

We recognize that the determination of material issues
for Wipro and our stakeholders is not static and evolves
dynamically over time. We take care therefore to integrate
multiple determinants that reflect this dynamic - Direct
economic impact on our business model, organizational
values, pee norms, stakeholder concerns and emerging
societal challenges.

We also apply the concept of double materiality in arriving at the priority issues i.e. “The impacts on us”and the “The impacts due to us”. The
same is presented for environmental aspects in the ESG Dashboard FY22 available at https.//www.wipro.com/investors/annual-reports/
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Materiality map

O O O @ Management Discussion and Analysis O O

Environmental m Governance

Climate change

Energy

Human Rights — Freedom of
Association, Non-Discrimination,
Forced Labor, Child Labor, etc.

Data Privacy

Regulatory compliance

Innovation

Open Source

Water

Urban Resilience

Employee Health Safety and
Well-being

Intellectual Capital

Tax strategy

Diversity, Equity and Inclusion

Customer Engagement &
Satisfaction

Stakeholder Transparency &
Disclosure

Natural and man-made (Gender, Nationality, Persons

catastrophes with Disabilities, LGBTQ+ and Board Governance Aligning business and purpose
others)
Waste Anti-Corruption &
Talent Attraction, Engagement, [| AntiBribery
Campus Biodiversity and retention
IT System security &

Corporate Citizenship Operational resilience

. o Accounting for externalities
Employee Capability Building (Natural Capital Valuation)

and Career development

Economic performance

Fair Labour Practices

Responsible Supply Chain

Drawn from internal assessments and global sustainability frameworks like GRI, DJSI,SASB, WEF Stakeholder Capitalism

Il Text with side bar: Priority material issues to our business (rest all is the universe of issues)

Governance framework

Our Corporate Governance philosophy is put into practice at Wipro through four functional layers

Governance

By Board of
Directors

By Committees of Board
of Directors

By Man ment
By Shareholders y Manageme
Process
Audit, Risk and Compliance
Committee, which also acts as Risk
Management Committee

Risk Management
Spirit of Wipro
Board Governance, Nominationand ~ C°de of Business Conduct
Compensation Committee, which

also acts as CSR Committee

Compliance Framework

The Ombuds process
Administrative, Shareholders

and Investors Grievance
Committee (Stakeholders
Relationship Committee)
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Risk management framework

Our Next-Gen Enterprise Risk Management (ERM) framework is based on globally recognized standards and is designed to
be dynamic and flexible to adapt to the changing business environment. The objective of the ERM framework is to enable
and support achievement of business objectives through risk-intelligent assessments, in addition to placing significant
focus on constant identification and mitigation of all categories of risks within the business. The framework has been
benchmarked against best-in-class industry practices and is continuously strengthened. The framework has been digitized,
enabling businesses to take faster, informed and quality risk based decisions and encourages a risk resilient culture. The
ERM framework is administered by the Risk and Governance Committee and is supported by a multi-layered risk governance
structure across the enterprise.

&——— Dynamic & Integrated Risk Management framework - Driving Organization Resilience ———

o . . Risk Management Multi-layered
Guiding Pillars Key Risk Category Eco system
Process Risk Governance

Strategic Direction Strategic Objective & Priorities

Legal, Regulatory
and Compliance
. Information & Cyber Security Identification
and Data Privacy : -Existing/Emerging Wl Audit Committee of the Board

Accelerate growth Financial

o . Assessment - Inherent Risk and
Geo-political Clients and Residual Governance Committee

Strengthen clients
and partnerships

Board of Directors

RiSiesiScauisitel Business Risk Appetite Risk Steering Committee

Talentand Culture : &Tolerance
Functions | Enterprise Risk Management
Service Delivery and . Treatment and Internal Audit
Obligation Management Partners [ Governance Committee

Environmental, Social Monitoring
and Governance .

Vision and Mission
} Lead with business solutions

Company
Values

Build talent @ scale

Simpliiedbpeiatinsnocs) Risk Councils at a Business,

. Reporting Accounts, Functions,

Strategic & Market Geography, Location and Risk
: iti Theme level

Technology & Innovation EudnE o

Third Party/Supplier

Defined Risk Policy, Quantitative metrics Continuousimprovement Behavioral changes through
Procedures and management and Predictive through industry Five habits, business Risk based approach,
Frameworks and analytics through our new benchmarking enabling risk culture and enabling business value
Audit Programs age technology and accreditation awareness programs

Framework Foundation
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Risk identification and mitigation

Risk Category

Legal, Regulatory and
Compliance Risk

The risk that arises from non-compliance to federal, state, local and foreign laws relating to various aspects of business

operations that could lead to financial exposure and reputational risk to the organization.

Mitigation plan:

® Aprogram on statutory compliance is in place to track all applicable regulations, obligations and corresponding action items
that require to be adhered to, to ensure compliance

Information and Cyber
Security Risk

Providing a secure, resilient and reliable technology landscape within the organization for protecting the confidentiality, Integrity,

availability of systems/data and risks arising on account of increase in surface area of devices.

Mitigation plan:

® Controls put in place to identify and disable inactive devices

® Effective security controls implemented to detect, prevent and remediate threats

® Program to continuously monitor the effectiveness of the controls and sustain the security controls

@ Focus on continuous improvement of the efficacy of the security controls with the adoption of new processes and latest
technology solutions

Data Privacy compliance

Non-Compliance to contractual & regulatory Data Privacy requirements impose significant risk to organization.

Mitigation plan:

® Continuous strengthening of global privacy program through reviews of country and regional regulations, revalidation of existing
frameworks, policies and processes covering all applicable geographies and areas of operations

® Ongoing assessments and mitigation actions are in place for new requirements and existing controls

® Strengthening of Cross border data transfer procedures and controls with adequate Data Transfer/Data Processing agreement
for clients and vendors

@ Privacy by design, privacy impact assessment and record of processing activities for all new data processing applications,
processes, surveys or changes to the existing applications/processes prior to go live

@ Privacy by design education and frameworks related to Artificial intelligence, automated decision making and decentralized
technologies

Intellectual Property (IP)
infringement risk

Third party/Client IP Infringement by Wipro may result in claims and can lead to reputational and financial risk. Inadequate
protection of Wipro's Intellectual Property may result in loss of ownership of Wipro IP and revenue.

Mitigation plan:

® |Prelated organization policies, frameworks, mechanisms and teams are in place to ensure Wipro does not infringe third party IP
® Adedicated IP unitand an elaborate program exists to safeguard Wipro's Intellectual Property

® Employee awareness and training programs, systemic controls and periodic reviews drive adherence

Fraud Risk and Anti Bribery
and Anti Corruption(ABAC)

Integrity is of utmost priority for safeguarding market confidence and building client trust. Non-compliance or fraud instances can

expose an organization to reputational and financial damage.

Mitigation plan:

@ Wipro Code of Business Conduct, Zero Tolerance policy on integrity, ABAC program, Fraud program, Finance Risk Management
program, Vendor Management program and our Ombuds program ensure a strong governance

@ Stress testing by a independent team and governance by a cross functional committee ensures adherence and timely actions

Finance Risk

The risks such as taxation risks, foreign currency risk, credit risks arising from normal course of business.
Mitigation plan:
® See‘Finance capital > Risk management procedure’ section

Geo-political Situations

Risk of Protectionism policies and Geo-political situations impacting business and employee safety.

Mitigation plan:

® Country Risk Assessment framework considered prior to doing business in a geography

® Continuous monitoring by a dedicated team to ensure pro-active mitigation

® Agreements with multiple reputed international risk consulting firms for the exchange of information, their assessments,
advice and forecasts for timely detection of these risks

Mergers & Acquisitions
(M&A) integration Risk

M&A being a key strategy for Wipro, the seamless and successful integration of acquired entities into the organization is a high priority.

Mitigation plan:

® Wipro's Post-Merger Integration (PMI) team constitute of experts in M&A integration, program and change management. They
have a charter to drive all aspects of integration, including realization of synergies

® PMIteam integrates acquired entities people, processes and systems with Wipro and also ensures alignment to Wipro
standards

® M&A integration tool enables real-time tracking of the integration process

Talent & Culture Risk

Ahighly motivated and skilled resources are a backbone of the organization. Effective and efficient people management
helps business gain a competitive advantage. A risk that could arise if organizations fail to hire and manage resources
appropriately.

Mitigation plan:

® See‘Human capital = Learning and Development’ section
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Risk Category

Business Continuity Risk

The risk that the organization fails to undertake on advance planning, testing and effective execution of critical processes, to

ensure the ability to recover and maintain business operations in the event of a disruption due to internal, third party, physical or

natural circumstances etc.

Mitigation plan:

® ABusiness Continuity Management System (BCMS) framework, aligned to ISO 22301:2019, is implemented across all global
delivery locations covering customer accounts and service functions

® Independent assessment of BCM framework to strengthen the framework

® Core BCM team is a cross-functional team comprising of members from Business Continuity Management, Delivery and
Functions to proactively identify and manage Business Continuity risks

Service Delivery and
Obligation
Management Risk

Delivery & Operational excellence is the foundation to any customer engagement. Delivering secure, compliant and resilient
business solution to meet customer’s requirements is necessary. It's absence can lead to customer dissatisfaction, penalty,
litigation, etc.

Mitigation plan:

® Dynamic and integrated Risk Management framework to drive organization resilience

® Focus on large value deals to assess solution fitness and potential risks of the deal

® Contractual compliance programs with a focus on pro-active risk management and emerging risks

® Governance Risk and Compliance Tool for Risk Governance, Contract Management and Analytics

Employee work place
Environment, Health and
Safety Risk

Providing a healthy and safe working environment will improve employee productivity, retention and avoid any reputational
impact. It will also help business gain a competitive advantage.

Mitigation plan:

® See’'Human capital > Physical well-being’ section

Environmental, Social and
Governance (ESG) Risk

ESG is a social compass of an organization and is used by conscious investors and clients for strategic partnerships. A low
sustainability score will impact business growth and lead to financial and reputational impact.

Mitigation plan:

® See‘Natural capital section

Strategic & Market Risk

Strategy supports value creation for our clients and accelerates growth. Growth by focusing on identified markets and sectors

will provide best in class solutions. The risk of not aligning with our strategic objectives may impact growth, market share and

profitability.

Mitigation plan:

® Significant focus on large deal origination, solving for Environmental, Social and Governance, driving Mergers and Acquisitions
and orchestrating business value to our clients with an ecosystem of partners

® Co-investing, co-innovating and co-creating with hyper-scalers & industry leading platform players

@ Evolving our Topcoder platform to become a Talent Cloud to enable enterprises anytime and anywhere

@ Strong governance and reporting mechanism at a market, sector, offering, etc. levels to review performance and manage gaps
with corrective steps to achieve strategy

Technology & Innovation Risk

Our capability to invent new technology solutions while keeping pace with rapidly changing technology and service offering needs

of clients. Failure to do so will result to loss of client and revenue.

Mitigation plan:

@ To remain competitive in new areas, we are making strategic investment to build unmatched capabilities in new technologies,
through reskilling, strategic hiring, research work and IP creation by leveraging deep understanding of client needs across
specific domains.

Third Party/Supplier Risk

Our inability to identify and govern suppliers/partners that provides products and/or services and have access to privileged
information, can lead to contractual, legal and regulatory risks incase of a breach.

Mitigation plan:

® Comprehensive technical and compliance assessment while onboarding new suppliers

® Ongoing compliance, performance and business continuity readiness reviews of critical vendors

® Defined program and governance around high risk vendors and vendors in high risk countries

Emerging Risk

Risk of not being able to identify and respond to new and evolving risk scenarios can catch an organization off-guard and lead to

contractual and reputational impact.

Mitigation plan:

® An Emerging risk mitigation team helps to pro-actively identify internal and external emerging risks , perform assessment and
work with stakeholders for timely action and treatment

® The Emerging Risk Mitigation Committee consisting of experts across Business and Functions steers the program, ensuring
that it is effectively managed
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Our capitals

We have used capital framework namely Financial, Human, Intellectual,
Social & Relationship and Natural capitals to report on value created by the
organization across its value chain. We have classified key material issues
under these five capitals and report on our approach, policies, process and
initiatives implemented under each capital sections. The table below depicts
the interconnectedness of capitals through the lens of material issues for the
organization.

Interrelationship among Capitals

Financial capital -,

Intellectual capital Creation of IP and technology expertise

: ) G R&D on IP, platforms, and patents
Social & relationship capital >@G Customer engagement

Long running commitment to education,
ecology and community initiatives

H

Net zero partnerships with customers,
suppliers, and industry forums

Human capital

Employee engagement & retention
'>° Inclusive and equitable workplace

Reduce environmental impact of suppliers and

Natural capital provide sustainable solutions to customers

Thisis arepresentative set of interrelationships and is not an exhaustive list
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I1=>

Review of financial performance

Financial capital

(in millions, except earnings per share data)

Year ended March 31, Year on Year change
Consolidated results FY2021 FY2022 2022-21
Revenue' 622,425 795,289 27.8%
Cost of revenue (423,205) (555,872) 31.3%
Gross profit 199,220 239,417 20.2%
Selling and marketing expenses (41,400) (54,935) 32.7%
General and administrative expenses (34,686) (46,382) 33.7%
Other operating income/(loss), net 2 (81) 2,186 2798.8%
Operating income 123,053 140,286 14.0%
Profit attributable to equity holders 107,946 122,191 13.2%
As a percentage of revenue:
Gross margins 3 32.0% 30.0% (199)bps
Selling and marketing expenses 6.7% 6.9% 26bps
General and administrative expenses 5.6% 5.8% 26bps
Operating margin 3 19.8% 17.6% (218)bps
Earnings per share
Basic 19.11 22.35
Diluted 19.07 22.29
1. For segment reporting, we have included 2. Other operating income represents: i) For the services business, and (b) Y953 million towards
the impact of exchange rate fluctuations in year ended March 31, 2021, change in fair value gain from the sale of Wipro’s investment in Denim
revenue. Excluding the impact of exchange rate of the callable units upon partial achievement Group, which was accounted for using the equity
fluctuations, revenue, as reported in our statement of cumulative business targets pertaining to the method.
of income, is¥ 619,430 million and 790,934 sale of our hosted data center services business. 3. Gross margin and operating margin as a

million for the years ended March 31, 2021 and

2022, respectively.

ii) For the year ended March 31, 2022, (a)¥ 1,233
million towards change in fair value of callable
units upon achievement of cumulative business
targets pertaining to sale of our hosted data center

percentage of revenue have been calculated by
including Other operating income/(loss), net with
Revenue.

Results of operations for the years ended March 31, 2022

Revenue

Ourrevenue increased by 27.8%. Our IT Services segment Revenue of the IT Products segment declined by 19.7%, which
revenue increased by 29.1%. The revenue for all SMUs grew was primarily due to our focus on providing IT products as a
during the year. The growth was led by a surge in demand for IT complement to our IT services offerings, rather than selling
services by our customers, consummation of our acquisitions standalone IT products and our adoption of a more selective
including Capco, a ramp up of our new deal wins and approach in bidding for Sl engagements.

depreciation of the Indian Rupee against foreign currencies,
including the USD, Pound Sterling, Australian Dollar and

Canadian Dollar.
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Revenue of the ISRE segment declined by 18.1%, which was
primarily due to completion of certain large Sl deals during the
year ended March 31, 2021.



Cost of revenues

In absolute terms, cost of revenues increased by 31.3%,
primarily due to an increase in employee compensation
Owing to the impact of salary increases and increase in
headcount, including through acquisitions, incremental sub-
contracting costs incurred to fulfil vacant positions, increase
in facility expenses due to partial return of our employees

to offices, and depreciation of the Indian Rupee against
foreign currencies, including the USD, Pound Sterling and
Australian Dollar.

Selling and marketing expenses

Our selling and marketing expenses as a percentage of total
revenue increased from 6.7% for the year ended March 31, 2021
10 6.9% for the year ended March 31, 2022. In absolute terms,
selling and marketing expenses increased by 32.7%, primarily
because of the increase in employee compensation due to the
impact of salary increases and increase in sales headcount
and incremental amortization of intangibles recognized on
acquisitions consummated during the year ended March
31,2022.

General and administrative expenses

Our general and administrative expenses as a percentage

of revenue increased from 5.6% for the year ended March
31, 2021 to 5.8% for the year ended March 31, 2022. In
absolute terms, general and administrative expenses
increased by 33.7%, primarily due to the increase in employee
compensation due to the impact of salary increases and
increase in headcount including acquisitions, increased
recruitment costs due to headcount addition during the year
ended March 31, 2022 and increase in legal and professional
fees. These increases have been partially offset by the
decrease in lifetime expected credit loss for the year ended
March 31, 2022 as compared to the year ended March 31,
2021, due to collection of overdue accounts receivable and
reduced credit risk of our customer portfolio.

Other operating income

During the year ended March 31, 2022 we recognized gain of
% 1,233 million towards change in fair value of callable units
upon achievement of cumulative business targets pertaining
to sale of our hosted data center services business, and

%953 million towards gain from the sale of Wipro’s investment
in Denim Group, accounted for using the equity method.

O O O O @ capital-wise review O

During the year ended March 31, 2021, we recorded X (81)
million towards change in fair value of the callable units upon
partial achievement of cumulative business targets pertaining
to the sale of our hosted data center services business.

Operating income

As aresult of the foregoing factors and acquisitions
consummated during the year ended March 31, 2022,

while our operating income increased by 14.0%, from
128,053 million for the year ended March 31, 2021 to

% 140,286 million for the year ended March 31, 2022, our
results from operating activities as a percentage of revenue
(operating margin) declined 218 bps from 19.8% to 17.6%.

Finance expenses

Our finance expenses increased from ¥ 5,088 million for the
year ended March 31, 2021 t0X 5,325 million for the year
ended March 31, 2022. The increase in borrowings during
the year ended March 31, 2022, primarily, resulted in higher
finance expense.

Finance and other income

Our finance and other income decreased from X 20,912 million
for the year ended March 31, 2021 to X 16,257 million for the
year ended March 31, 2022. The decrease is primarily due to a
decrease in interest income by ¥ 5,328 million during the year
ended March 31, 2022 compared to the year ended March

31, 2021.

Income taxes

Our income taxes decreased by X 1,399 million from ¥ 30,345
million for the year ended March 31, 2021 to X 28,946 million
for the year ended March 31, 2022. Our effective tax rate has
decreased from 21.8% for the year ended March 31, 2021 to
19.1% for the year ended March 31, 2022. This decrease is
primarily due to certain audit closures for the past years.

Profit attributable to equity holders

As aresult of the foregoing factors, our profit attributable
to equity holders increased by X 14,245 million or 13.2%,
from 107,946 million for the year ended March 31, 2021 to
122,191 million for the year ended March 31, 2022.
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Analysis of revenue and results by segment

IT Services
Operating results of the IT Services segment are as follows: ®in millions)
Year ended March 31, Year on Year change
FY2021 FY2022 2022-21
Revenue ' 605,815 781,824 29.1%
Gross profit 197,404 238,399 20.8%
Selling and marketing expenses (40,985) (54,688) 33.4%
General and administrative expenses (33,488) (46,819) 39.8%
Other operating income 81) 2,186 2798.8%
Operating income /(loss), net ? 122,850 139,078 13.2%
As a percentage of revenue:
Gross margins 3 32.6% 30.4% (218)bps
Selling and marketing expenses 6.8% 7.0% 22bps
General and administrative expenses 5.5% 6.0% 46bps
Operating margin 2 20.3% 17.7% (254)bps
1. For the purpose of segment reporting, we have 2.Includes other operating income of X 1,233 million 3.Gross margin and segment results as a percentage
included the impact of exchange rate fluctuations towards change in fair value of callable units upon of revenue have been calculated by including
amounting toX 2,955 million and ¥ 4,355 million achievement of cumulative business targets Other operating income/(loss), net with Segment
for the years ended March 31, 2021 and 2022, pertaining to sale of our hosted data center Revenue.
respectively, in revenue. services business, and ¥ 953 million towards

gain from the sale of Wipro’s investment in Denim
Group, accounted for using the equity method.

Strategic market unit wise performance mix

APMEA
Growth YoY% in GrowthYoY%in
11.6%
070 Americas 1 reported currency constant currency
13.6%
27.9%
29.4% Americas 1 20.9% 20.7%
Americas 2 31.2% 30.4%
Europe
Europe 9 9
29.9% Americas p 39.1% 38.6%
o
27.3% 30.6% APMEA 8.8% 8.9%
29.7%
Total 27.3% 26.9%

Inner Circle: FY2021 percentage of revenues

Outer Circle: FY2022 percentage of revenues
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Sector-wise performance mix

The IT Services segment revenue increased by
29.1% for the year ended March 31, 2022 compared
to our revenue for the year ended March 31, 2021.
The revenue for all SMUs grew during the year. The
growth was led by a surge in demand for IT services
by our customers, consummation of acquisitions,
including Capco, a ramp up of our new deal wins
and depreciation of the Indian Rupee against
foreign currencies, including the USD, Pound
Sterling, Australian Dollar and Canadian Dollar.
Our acquisitions consummated during the year
ended March 31, 2022 contributed revenues of
72,730 million.

Our gross profit as a percentage of our revenue

from our IT Services segment decreased by 218

bps, primarily due to the increase in employee
compensation costs by ¥ 99,239 million due to

the impact of salary increases and increase in
headcount, including through our acquisitions,
incremental subcontracting costs of X 29,871 million,
and the increase in facility expenses by X 4,724 million
due to partial return of our employees to offices.

Selling and marketing expenses as a percentage

of revenue from our IT Services segment increased
from 6.8% for the year ended March 31, 2021 to
7.0% for the year ended March 31, 2022. In absolute
terms, selling and marketing expenses increased
by X 13,703 million primarily because of increase in
employee compensation costs by X 10,248 million
due to the impact of salary increases and increase
in sales headcount and incremental amortization
of intangibles of X 1,510 million recognized on
acquisitions consummated during the year ended
March 31, 2022 and increase in marketing and brand
building expenses by ¥ 999 million.

General and administrative expenses as a percentage
of revenue from our IT Services segment increased
from 5.5% for the year ended March 31, 2021 to 6.0%
for the year ended March 31, 2022. In absolute terms,
general and administrative expenses increased

by 13,331 million, primarily due to an increase in
employee compensation costs by ¥ 8,463 million due
tothe impact of salary increases and the increase

in headcount, including through our acquisitions,
incremental recruitment costs of ¥ 4,515 million due
to additions to headcount and increases in legal and
professional fees by X 1,797 million. These increases

Manufacturing

6.8%
8.1%

Technology

12.1%
13.0%

Energy,
Natural
Resources
and Utilities

12.2%
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Banking, Financial
Services and

Communications

5.0% Insurance
5.2% 34.7%
30.7%

Consumer

17.5%

Inner Circle: FY2021 percentage of revenues

Outer Circle: FY2022 percentage of revenues

have been partially offset by the decrease in lifetime expected credit loss
by X 1,906 million. Lifetime expected credit loss for the year ended March
31,2022 decreased compared to the year ended March 31, 2021 due to
collection of overdue accounts receivable and reduced credit risk of our

customer portfolio.

Customer size distribution for IT Services

Number of clients in Year
ended March 31,

2021 2022
>$100M 11 19
> $50M 40 50
> $10M 167 194
> $5M 257 297
>$1M 566 679
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Performance against guidance

Historically, we have followed a practice of providing constant
currency revenue guidance for our largest business segment,
namely, IT Services in dollar terms. The guidance is provided
at the release of every quarterly earnings when revenue
outlook for the succeeding quarter is shared. The following
table presents the performance of IT Services Revenue
against outlook previously communicated for the past six
quarters. Our revenue performance has outperformed in
first two quarters of fiscal year 2022 and has been within the
guidance range in last two quarters of fiscal year 2022 and
two quarters of fiscal year 2021.

IT Products

® in millions)

Year ended March 31, FY2021 FY2022
Revenue ' 7,685 6,173
Gross profit 220 (106)
Selling and marketing expenses (109) (104)
General and administrative expenses (66) 325
Operating income 45 115
As a percentage of revenue:

Gross margins 2.9% (1.7)%
Selling and marketing expenses 1.4% 1.7%
General and administrative expenses 0.9% (5.3)%
Operating margin 0.6% 1.9%

1. Forthe purpose of segment reporting, we have included the impact of exchange
rate fluctuations amounting to X 20 million and X Nil for the years ended March
31,2021 and 2022, respectively, in revenue.

Our revenue from the IT Products segment decreased by
19.7% in the year ended March 31, 2022 compared to our
revenue in the year ended March 31, 2021. The decline
was primarily due to our focus on providing IT products
as acomplement to our IT services offerings rather than
sell standalone IT products, and our adoption of a more
selective approach in bidding for Sl engagements.

Our gross profit as a percentage of our IT Products
segment revenue decreased by 458 bps. In absolute terms,
gross profit decreased by ¥ 326 million primarily due to
decrease in revenue.

Selling and marketing expenses as a percentage of
revenue from our IT Products segment increased from
1.4% for the year ended March 31, 2021 to 1.7% for the
year ended March 31, 2022. In absolute terms, selling and
marketing expenses decreased by X 5 million.
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Guided outlook versus actuals

(In'$ million)
Achievement Reported
Quarter ending Guidance in guided currency
currency revenue
315t Mar 2022 2,692-2,745 2,720.4 2,721.7
31t Dec 2021 2,631-2,683 2,656.9 2,639.7
30t Sep 2021 2,5635-2,583 2,611.0 2,580.0
30t Jun 2021 2,324- 2,367 2,410.0 2,414.5
318t Mar 2021 2,102-2,143 2,133.7 2,152.4
31%tDec 2020 2,022-2,062 2,059.0 2,070.8

General and administrative expenses as a percentage of
revenue from our IT Products segment decreased from 0.9%
for the year ended March 31, 2021 to (5.3)% for the year ended
March 31, 2022. In absolute terms, general and administrative
expenses decreased by I 391 million primarily due to
reduction in lifetime expected credit loss, which was due to
collection of overdue accounts receivable.

As aresult of the above, segment results as a percentage

of our revenue from our IT Products segment increased by
127bps, from 0.6% to 1.9%. In absolute terms, the segment
results of our IT Products segment increased by ¥ 70 million.

4 .
3 3
:
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ISRE

& in millions)

Year ended March 31,

2021 2022
Revenue ! 8,912 7,295
Gross profit 1,630 1,232
Selling and marketing expenses (294) (133)
General and administrative (275) 74
expenses
Operating income 1,061 1,173
As a percentage of revenue:
Gross margins 18.3% 16.9%
Selling and marketing expenses 3.3% 1.8%
Sf;:r::le:nd administrative 31% (1.0)%
Operating margin 11.9% 16.1%

1. Forthe purpose of segment reporting, we have included the impact of
exchange rate fluctuations amounting to X 5 million and X Nil for the years
ended March 31, 2021 and 2022, respectively, in revenue.

Our revenue from the ISRE segment decreased by 18.1% in the
year ended March 31, 2022 compared to our revenue in the
year ended March 31, 2021, primarily due to the completion of
certain large Sl deals during the year ended March 31, 2021.

Our gross profit as a percentage of our ISRE segment revenue
decreased from 18.3% for the year ended March 31, 2021 to
16.9% for the year ended March 31, 2022. In absolute terms
gross profit decreased by I 398 million primarily due to
decrease in revenue.

Selling and marketing expenses as a percentage of revenue
from our ISRE segment decreased from 3.3% for the year
ended March 31, 2021 to 1.8% for the year ended March 31,
2022. In absolute terms, selling and marketing expenses
decreased by 161 million. This was primarily a result of the
Company’s cost efficiency efforts.

General and administrative expenses as a percentage of
revenue from our ISRE segment decreased from 3.1% for

the year ended March 31, 2021 to (1.0)% for the year ended
March 31, 2022. In absolute terms, general and administrative
expenses decreased by X 349 million. This was primarily a
result of the Company’s cost efficiency efforts and reduction
in lifetime expected credit loss by ¥ 79 million. Lifetime
expected credit loss for the year ended March 31, 2022
decreased compared to the year ended March 31, 2021 due to
collection of overdue accounts receivable.

As a result of the above, segment results as a percentage of
our revenue from our ISRE segment increased by 417 bps,
from 11.9% to 16.1%. In absolute terms, the segment results
of our ISRE segment increased by ¥ 112 million.

O O O O @ capital-wise review O

Liquidity and capital resources

(Zin millions)

Year ended Year on Year
March 31, change
2022 2022-21

Net cash generated from /

(usedin):

Operating activities 110,797 (36,753)
Investing activities (224,495) (232,234)
Financing activities 46,586 175,426
equlEiiZ?enngtim cash and cash 67.112) (93,561)
on cash and cach saqunatents 1262 2172
Cash and cash equivalent at 103,833 (65,830)

the end of the period

As of March 31, 2022, we had cash and cash equivalent and
short-term investments of ¥ 345,491 million. Cash and cash
equivalent and short-term investments, net of loans and
borrowings, was X 193,795 million.

In addition, we have unutilized credit lines of ¥ 56,685 million.
To utilize these lines of credit, we require the consent of the
lender and compliance with certain financial covenants. We
have historically financed our working capital and capital
expenditures through our operating cash flows and through
bank debt, as required.

Cash generated from operating activities for the year ended
March 31, 2022 decreased by ¥ 36,753 million while profit

for the year increased by ¥ 13,667 million during the same
period. The decrease in cash generated by operating activities
is primarily due to increased working capital requirements.
Increase in our trade receivables, unbilled receivables and
contract assets contributed X 43,229 million towards the
decrease in cash generated by operating activities. This

was partially offset by an increase in trade payables and
contract liabilities.

Cash used in investing activities for the year ended March 31,
2022 was X 224,495 million. Cash utilized towards payment
for business acquisitions consummated during the year
amounted to X 129,846 million. Cash utilized towards purchase
of investments (net of sale) amounted to ¥ 61,751 million.

We purchased property, plant and equipment amounting to
% 20,158 million, which was primarily driven by the growth
strategy of the Company. We also deposited an amount

ofX 27,410 million into a specified account for payment of
the interim dividend of ¥ 5 per equity share declared by the
company on March 25, 2022.
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Cash generated from financing activities for the year ended
March 31, 2022 was X 46,586 million. This is primarily

on account of net inflow from loans and borrowings of

% 68,310 million, including cash inflow from the Notes. This
was partially offset by payment towards lease liabilities of

% 9,730 million, interim dividend of ¥ 5,467 million and interest
and finance expenses of ¥ 5,089 million.

We maintain a debt/borrowing level that we have established
through consideration of a number of factors including cash
flow expectations, cash required for operations and investment
plans. We continually monitor our funding requirements, and
strategies are executed to maintain sufficient flexibility to
access global funding sources, as needed.

As of March 31, 2022, we have deferred certain payroll related
tax liabilities in certain countries pursuant to COVID-19 relief
measures enacted by the governments of the respective
countries. We do not anticipate any liquidity challenges in
paying these liabilities in the future.

As of March 31, 2022, we had contractual commitments of

% 11,376 million ($149.9 million) related to capital expenditures
on construction or expansion of software development
facilities and ¥ 22,767 million ($300.1 million) related to

other purchase obligations. Plans to construct or expand

our software development facilities are determined by our
business requirements.

We completed our acquisition of CAS Group on 11t April 2022
and the payment of upfront cash consideration of ¥ 3,922
million was funded through cash and cash equivalents.

We completed our acquisition of Rizing on May 20,

2022, and the payment of upfront cash consideration of

R 44,622 million was funded through borrowings and cash and
cash equivalents.

As discussed above, cash generated from operations is our
primary source of liquidity. We believe that our cash and cash
equivalents along with cash generated from operations will be
sufficient to meet our working capital requirements as well as
repayment obligations with respect to debt and borrowings.
Our choices of sources of funding will be driven with the
objective of maintaining an optimal capital structure.

We will rely on funds generated from operations and external
debt to fund potential acquisitions and shareholder returns. We
expect that our cash and cash equivalents, investments in liquid
and short-term mutual funds and the cash flows expected to

be generated from our operations in the future will generally be
sufficient to fund the growth aspirations, as applicable.

In the normal course of business, we transfer certain accounts
receivables and net investment in finance lease (financial
assets) to banks on a non-recourse basis. The incremental
impact of such transactions on our cash flow and liquidity for
the years ended March 31, 2021 and 2022 is not material.
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Our liquidity and capital requirements are affected by many
factors, some of which are based on the normal ongoing
operations of our businesses and some of which arise from
uncertainties related to global economies and the markets
that we target for our services, as well as uncertainties around
COVID-19. We cannot be certain that additional financing, if
needed, will be available on favorable terms, if at all.

Risk management procedures

We manage market risk through a corporate treasury
department, which evaluates and exercises independent
control over the entire process of market risk management.

Other key risks:
Taxation risks

Our profits for the period earned from providing services
atclient premises outside India are subject to taxin the
country where we perform the work. Besides, changes to
these incentives and other exemptions, we receive due to
government policies can impact our financial performance

Mitigation plan

Most of our taxes paid in countries other than India can
be applied as a credit against our Indian tax liability to the
extent that the same income is subject to taxation in India.

Currently, we benefit from certain tax incentives under
Indian tax laws including tax holiday from payment of
Indian corporate income taxes for our businesses operating
from SEZs.

Wage pressure

Our wage costs in India have historically been significantly
lower than wage costs in the U.S. and Europe for comparably
skilled professionals, and this has been one of our competitive
advantages. However, wage increases in India may prevent

us from sustaining this competitive advantage and may
negatively affect our profit margins.

Mitigation plan

We may need to increase our employee compensation

more rapidly than in the past to retain talent. Once the
effective date is notified by the Gol, we may also experience
increased costs in future years for employment and post-
employment benefits in India as a result of the issuance of
The Code on Social Security, 2020.

Foreign currency risk

We operate internationally and a major portion of our business
is transacted in several currencies, The exchange rate risk
primarily arises from foreign exchange revenue, receivables,
cash balances, forecasted cash flows, payables and foreign
currency loans and borrowings.



Mitigation plan

® We evaluate our exchange rate exposure arising from these
transactions and enter into foreign currency derivative
instruments to mitigate such exposure.

® We follow established risk management policies, including
the use of derivatives like foreign exchange forward/option
contracts to hedge forecasted cash flows denominated in
foreign currency.

® We designate certain derivative instruments as cash
flow hedges to mitigate the foreign exchange exposure of
forecasted highly probable cash flows. Periodically, we may
also designate foreign currency denominated borrowings
as a hedge of net investment in foreign operations

Credit risk

Credit risk arises from the possibility that customers may not
be able to settle their obligations as agreed

Mitigation plan

® We periodically assess the financial reliability of
customers, considering the financial condition, current
economic trends, analysis of historical bad debts and
ageing of accounts receivable. Individual risk limits are
set accordingly.

O O O O @ capital-wise review O

® No single customer accounted for more than 10% of the
accounts receivable as of March 31, 2022 or revenues for
the year ended March 31, 2022. There is no significant
concentration of credit risk.

Shareholder returns

We have always strived to enhance shareholder value for our
investors. The Company’s policy has been to provide regular,
stable and consistent distribution of return. The Company’s
policy of capital allocation includes payout of minimum 45%-
50% of net income for period of trailing three year. There is no
change in our philosophy on shareholder return.

Cash dividends

The cash dividend paid during the year ended March 31, 2021
was 1 per equity share. The cash dividend paid during the year
ended March 31, 2022 was an interim dividend of ¥ 1 per equity
share. Further, the Board at its meetings held on March 25, 2022,
declared an interim dividend of X 5 per equity share, which was
subsequently paid on April 19, 2022. The Board recommended
the adoption of the interim dividends of ¥ 1 and X 5 per equity
share as the final dividend for the year ended March 31, 2022.

Key ratios

Particulars FY 2021 FY 2022 Cha:g
Revenue in T million 622,425 795,289 27.8% G
IT Services operating margin 20.3% 17.7% (2.6)% Q
Net income margin 17.3% 15.4% (1.9% (1)
Earnings per share inX 19.11 22.35 17.0% G
Price earning ratio (times)’ 21.7 26.5 4.8 (F)
Return on networth? 19.4% 20.2% 0.8% ()
Current ratio (times) 2.3 2.0 (0.3) (2]
Debtors turnover (times) 6.3 6.6 0.3 (F ]
Free cash flow as % of netincome® 119.3% 74.8% (45.5)% (4]
Debt-equity (times) 0.15 0.23 008 O
Interest coverage ratio (times) 28.6 26.3 (2.3) (2]

@ Favourable @ Adverse

Reasons for significant changes:

1. Price earnings ratio is computed as Market share price as on 315t March of respective years by Earnings per share. The increase in PE ratio reflects the share price

increase by 43% at year end set off by EPS growth of 17% in FY’22

2. Returnon Networth is computed as Net Profit by average Networth. The increase in the Net income fromX 107,946 million in FY’21 to

122,191 millionin FY’22 has resulted in improvement of Return on Networth.

3. Our Free Cash flow is computed as operating cash flow less net capital expenditure. Our operating cash flow was low due to increased working capital

requirements during the year ended 315t March, 2022.

4. Debt equity is computed as long term and short term borrowings by total equity. The increase in total borrowings from ¥ 83,332 million in FY’21 to X 151,696 million

in FY’22 has resulted in adverse ratio.
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&> Human capital

Spirit of Wipro- Values & Ethics —

Competitive Markets
Crowd Sourcing
Disruptive Technology

Automation
Inorganic Growth Hiring and Onboarding Social Capital
Demand for Skilled High -Trust and High-
Labour Performance & Talent Performance Culture Intellectual Capital
Management
Employee Engagement &
Covid-19 Pandemic Learning & Development Retention Natural Capital

Business People People Business

Outlook Processes Results Results

Seamless Employee Employee Well-being Inclusive and Equitable
Experience workplace
Optimal Resource Empl E
o ployee Engagement &
Utilization Communication
Empowerment

Globalization

Collaboration &
Co-creation

Diversity

Human Rights & Compliance —

Building resilience in the

Key material issues: new normal

® Recruiting Best Talent o .
The COVID-19 crisis has transformed the way businesses

® Talent Engagement & Retention operate and people connect at work and in life. The
at-scale shift to new ways of working posed its own
challenges. Throughout it all, though, we made employee
® Learning & Development well-being a top priority and a strategic focal area. We
have re-evaluated our strategy, policies and systems

as we transitioned to hybrid working to understand

and protect the safety and health of our employees
while ensuring business continuity. Our HR processes
such as hiring, performance management, learning

and development, employee engagement, employee

® Inclusion & Diversity

® Talent Management
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well-being, inclusion and diversity and people-result
indicators have been redesigned to create a differentiated
employee experience while also maximizing shareholder
value. We are constantly striving to improve gender

and ethnic diversity in our leadership ranks across the
organization. Certain things, such as our unwavering
commitment to the Spirit of Wipro values, our culture
transformation powered by the Five Habits, and our
commitment to the globally recognized principles of
business responsibility, human rights, and corporate
governance, have remained at the core of how we work as
we continue to transform.

People strategy

Our people strategies are geared towards creating an
unparalleled employee experience through diverse
learning opportunities, great careers, and a strong
brand. We believe in creating an inclusive environment
that welcomes everyone and nurtures an overall sense
of belonging.

Culture — global and inclusive

Culture and values

Wipro has been guided by the belief that purpose drives
business and vice versa since its inception in 1945. Wipro’s
Founder Chairman Azim Premji has been instrumental

in laying this foundation and the values at Wipro have

been the moral compass guiding us all to do the right

thing for decades. This has further strengthened our
commitment and encouraged us to create a more inclusive
workplace for our employees, vendors, and clients, as

well as contribute to the creation of a more equitable,
humane, and sustainable society. While our company

has transformed through the years, our core principles,
the Wipro Spirit, have stayed unchanged. In early 2020,
Chairman Rishad Premji introduced the Five Habits, which
are our values in action, to promote a growth mindset. The
Five Habits are relevant more than ever in today’s situation
since they encourage us to be reflective, supportive,

and collaborative. Over 29,000 leaders from around the
world have participated in 94 immersive and interactive
workshops on the Five Habits thus far. As each Wiproite
demonstrates the organization’s culture, the Five Habits
have the potential to change how we all perceive and
experience Wipro.

Inclusion and Diversity (1&D)

At Wipro, inclusion is a way of life. We are committed

to integrating diversity into all aspects of our work and
encourage all Wiproites to always be their authentic
selves. We value the great ability and potential of people
from all walks of life and foster a sense of belonging

O O O O @ capital-wise review O

by embracing all forms of diversity through equitable
practices. Our I&D journey is an ongoing effort and
involves constantly working on various pillars of
inclusivity. While the Wipro 1&D Council, led by the

CEQ, offers strategic direction, the Business Unit and
geography specific I&D Councils drive organizational and
unit charters. A network of Inclusion champions assists
the councils.

We observed that while in entry-level roles, there is
almost equal representation of men and women, the
representation of women keeps dropping as we get
higher up the career ladder. Finally, the percentage
drops to single digits for leadership roles. Thisis a
common challenge across the globe and industries. To
tackle this challenge, in FY’21, we aimed to increase
gender representation in senior leadership levels to

20% by 2025. To achieve this goal, we set a yearly target
of 10% gender diversity by FY’22. We defined unit-wise
Diversity KPIs (Qualitative and Quantitative) for top
leaders. The progress was continuously tracked through
a monthly and quarterly scorecard published to our CEO
and the Wipro Executive Committee. This structured
approach, continued commitment and drive from leaders
have increased women’s representation at the senior
leadership level from 7.3% in FY’21 t0 12.4% in FY’22.
While this goal gives us direction towards improving our
gender representation, we believe it is equally important
to foster a culture of inclusion through various programs
and initiatives. Last year, we launched several new
initiatives in the space of Gender Inclusion like Enrich
(sponsorship Program for Women leaders), Begin Again
(Second career program for women, W-Connect forum,
Women of Wipro (WoW) Quarterly Connects with CEO. On
International Women’s Day 2022, we launched the I&D
page on wipro.com to demonstrate our dedication to being
an inclusive employer.

We have re-strategized digital accessibility charter to
amplify inclusivity levels for employees with disability.
According to the 2016 Harmonized Guidelines for the
Rights of Persons with Disabilities Act, our campuses

are substantially accessible. We conducted a thorough
examination of each location and devised a recommended
plan to make them more accessible when necessary. This
year, we plan to add a new dimension to the disability
charter by embarking on Neurodiversity hiring. We're
setting up the ecosystem to launch a pilot project to hire
talented neurodivergent people. Also, we will run another
batch of Train-to-Hire to improve the representation of
employees with disability. In parallel, we will continue
strengthening the Accessibility charter as it reinforces the
inclusion of our employees with disability.
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People processes: key highlights
FY’22
Hiring and onboarding

An organization is only as good as its people, and we're making
sure we bring extraordinary people to Wipro. Propelled by

this recruitment philosophy, we hire diverse talent across

the organization — from global early talent programs, to
experienced lateral hires, to senior leadership roles. The
pandemic has taught us to work in a remote environment
driving our hiring growth and building strong candidate
experience. The digitalization drive that started in late 2020,
has helped us hire better, faster and leverage technology to
collaborate, assess, select and on-board seamlessly. We adopt
a multi-channel recruitment approach which leverages our
careers website, social media, employee referral programs,
advertisements, job boards, placement consultants, and walk-
ins. We periodically revisit our re-hiring guidelines with a clear
objective of making attractive and fair propositions to re-hire
top talent, as well as maintain a structured approach towards
compensation and band fitment considering their experience in
Wipro, past performance, and experience gained outside Wipro.
We do all this while maintaining parity between retained and
rehired employees. To facilitate employee growth within the
company, new openings are also made available to our existing
employees. Through internal mobility and redeployment, we
open up a world of opportunities and retain our best talent.

Performance and talent management

In line with our strategic priorities, our talent management
processes drive high performance across the organization.
Leaders play a key role in setting ambitious business plans and
leading their teams to meet those goals. They demonstrate
high accountability towards outcomes for themselves and
their teams. Our talent differentiation is sharp and based on
outcomes. Performance differentiation is enabled by clear
rating definitions which demand high performance. Rewards
are closely linked to performance outcomes. Career growth

is based on sustained high performance. We believe values
and performance must go hand in hand. We consider our Five
Habits as our values in actions. Our quarterly review process
continues to be a strong platform to encourage candid,
constructive and meaningful feedforward discussions between
employees and managers. During the annual review the
process enables fairness and objectivity by taking into account
holistic feedback through the analytics on differentiation
across diversity.

There is an annual 360-degree feedback survey where
employees in mid and senior level roles receive feedback
from their teams, peers, internal customers, managers, and
external customers. At Wipro, succession planning is a bi-
annual exercise. Talent is grouped in terms of performance
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and potential; successors are identified for critical roles

and development actions are framed. Executive coaching

is provided to senior leadership to facilitate their all-round
development. The process helps identify top talent across the
organization, with a clear focus on gender-diverse talent that
we can engage and groom to take up leadership roles in the
future. The purpose is to create a robust, future-ready, and
agile leadership pipeline delivering improved business results.
Career building is an important pillar of our employee value
proposition. Our promotion and rotation policies have been
strengthened to ensure more employees can take up internal
roles and build a career that they aspire for.

Learning and development

The Learning and development function has strategically
aligned itself to Wipro’s vision of a bold and resilient organization
focusing on investments that make learning accessible and
relevant for all. We've built a wide portfolio of offerings through
Virtual Instructor-Led Trainings (VILTs), self-paced modules,
virtual learning journeys, social learning, gamified interventions
and e-summits to cater to various learning needs. We have
enabled over 185,000 employees in foundational, intermediate
and advanced digital skills. We have also created six e-learning
modules on Work from Home (WFH) readiness, work etiquette,
managing stress in times of crisis, staying positive in trying
times, leading in a crisis situation and empathy in difficult times.
Over 1.5 lakh employees across the globe have completed

these modules since the start of the Pandemic till March 2022.
We have enabled access to Udemy courses to employees by
procuring 60,000 licenses. 1,438 first-time people managers
went through platform-based learning journeys as they
transitioned from individual contributors to people managers.
Over 8,100 women employees underwent career building and
leadership programs exclusively tailored for them. We've also
curated other interventions. For example, our Global 100 (G100)
program selects management graduates from top B-schools
around the world for a 15-month learning program to prepare
them as digital leaders of the future; our iRise program provided
experiential learning to 204 management graduates from
premier B-schools in India to hone and upskill their Design
Thinking and Influencing skills. A 30-day virtual learning
program was completed by 17,464 campus hires to improve
their presentation skills, customer centricity, and professional
etiquette. Over 79,000 employees are members of TopGear,

a social learning and crowdsourcing platform. Through this
platform, more than 42,100 real-world project challenges were
completed by employees in FY’22. To foster a culture of ongoing
development, some of our senior leaders in essential roles have
been assigned executive coaches and have enrolled in executive
leadership programmes at premier business schools across the
world. To strengthen capability across critical roles in Delivery
and Consulting, we offer host of training programs like, on client
consulting skills, a dedicated forum for delivery head with virtual
trainings. We also provide transition assistance programs to



facilitate continued employability and management of career
endings resulting from termination of employment.

Employee well-being

With the ongoing pandemic, employee well-being has become
an area of strategic focus for Wipro. Our employee wellness
programs encompass the three areas of employee well-being,
namely physical, emotional and financial well-being .

Physical well-being

Wipro provides a safe and healthy workplace for all employees.
Risk management has always been one of our key focus

areas. We conduct periodic and annual assessments of our
campuses/offices, employees, stakeholders and service
providers as a part of this process. All campuses maintain a
conducive work environment in line with Indian/International
standards. A Food Safety Standards Authority of India (FSSAI)
license is mandatory for vendors operating within Wipro
owned locations in India. Environment, Occupational Health &
Safety (EHS) management systems in our campuses conform
to international standards such as 14001& 45001 and are
certified by accredited third party agencies. All our facilities
have safety committees, which meet quarterly and participate
in risk assessments, safety inspections, incident investigations
and hygiene audits. Both permanent and contract employees
undergo necessary Health, Safety & Environment (HSE)
training to ensure they meet with the standard of competence
required by law in performing their duties. More than 8,000
permanent and contract employees participated in committees
on safety, food, transport, etc. across India, to represent

the interests of the workforce. Over 100,000 employees

were covered in 21 locations in India and 8 locations outside
India under ISO 14000 and ISO 45001 certifications and we
aim to cover all employees by FY 23. As an ISO 45001:2018
certified organization, we conduct a Hazard Analysis and Risk
Assessment annually or anytime there is a change in process,
new equipment, or service, and build risk mitigation plans as
an IS0 45001:2018-certified firm. We also have processes for
employees to report work-related hazards they may notice.

The following steps are taken to assess risks and hazards:

® Break down the jobinto successive steps or tasks
® |dentify the hazards associated with each step and task
@ Identify controls in place for each hazard

® Identify applicable legal obligations relating to risk
assessment and implementation of necessary controls

® Estimate the potential Severity of an incident associated
with each hazard for both safety and health aspects

® Estimate the probability of an incident occurring for each
hazard (given existing controls)

® Calculate the risk and identify possible additional controls
needed for these hazard
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All Wipro campuses adhere to Indian and International
standards for hygiene, lighting, ventilation and effective
controls on noise and dust. Wipro has 24 Occupational Health
Centres with adequate medical staff to monitor occupational
health and provide immediate relief as required. We also
provide non-occupational medical and healthcare services
to employees. During FY’22, more than 20,196 employees
participated in health drives and awareness programs.
Off-the-job safety and road safety sessions were also

held. Bureau Veritas, a global leader in testing, inspection,
and certification services, has also awarded us platinum
certification for our hygiene management and pandemic
practices. The audit rated us on six essential components of
hygiene management, including leadership, risk management,
compliance management, personal hygiene, facility hygiene,
and monitoring measurement and analysis.

COVID-19 business continuity process

We took several measures to preserve business continuity
during these trying times, putting employee safety first. We
established protocols for controlling prevention, reporting,
and tracking infections, quarantine procedures, premise
sanitization, and return to work following recovery. We have
COVID task forces at both the location and organizational level.
Cross-functional leadership constantly monitors identified
risks and mitigation plans. All of our facilities have taken
precautionary steps in accordance with government rules
and best practices. With hybrid working becoming the new
normal, vaccinated staff from all bands can work from our
India campuses three times a week. All safety standards and
guidelines are rigorously followed.

Emotional well-being

To ensure the emotional and mental well-being of our
employees, we have partnered with leading global employee
assistance program (EAP) providers across the globe. It enables
employees to reach out to counsellors 24x7 in-person and/or
on phone to seek assistance for issues pertaining to personal
or professional life. We conducted multiple sessions on topics
including COVID-19, Work from Home and Emotional Well-being
to enable employees cope with the new ways of working and
remain emotionally strong. Key policy changes in the Financial
Year includes leaves, medical assistance and insurance.

We provide the below key benefits to ensure employees can
strike a work-life balance:

® Our flexible working policy and work from home options
enable employees to adjust their hours based on their
personal commitments; more than 95% of our employees
were working from home during the pandemic

® Globally, Wipro commits to provide 12 weeks of paid
maternity leave to female employees across the globe; 5
days of paid leave to male employees/secondary caregivers
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to be availed within first 90 days of childbirth and 4 weeks
of paid leave for adoption/surrogacy. Parents also have the
option of the extended parental leave (90 days on unpaid
basis) to care for and bond with their new-born. Earlier

the extended leave post childbirth was only available to
women, now we have included even new fathers under the
purview of this policy to enable them to take the extended
parental leave for 90 days anytime within the first year of
childbirth. In the event that the local legislative standards
are more beneficial, the local legislative standards would
apply. Apart from these, we also have day care and breast-
feeding/lactation facilities for all our full time and contract
employees in India. At present, we have 10 on campus day
care centres and tie ups with over 100 centres pan India

® Allouremployees in India are covered under the medical
and accident insurance policies. These benefits are also
provided to employees across geographies as per the
applicable laws of the land

Financial well-being

We continually strive to provide our employees with
compensation packages commensurate with their skills and
experience in accordance with laws of the land. Our salaries
determined by market prices and also the cost of living in a
particular city/state/country. This approach ensures that we
are pay fairly and justly to all employees, maintaining a certain
standard of living. The offered package for both full time and
contract employees is well above the statutory minimum
wage. Our benefits program follows an integrated approach
and provides a range of options for better financial and social
security, including efficient tax-management options, life
and accident insurance, and medical packages. Apart from
this, periodic webinars are conducted to raise awareness on
financial planning, investments, and more. We provide long-
term incentives (LTI) by granting restricted stock units (RSUs)
and Performance Stock Units (PSUs) to employees at senior
leadership roles holding key positions. Our LTI plans are aimed
at motivating and retaining key leaders. We continue to drive
a high-performance and growth-oriented culture through our
variable pay programs. Our management compensation is
closely aligned with organizational objectives and priorities
and rewards for high performance. We also conduct monthly
audit of all labour standards for all full-time and part-time
employees. To ensure all our Value chain partners are
remitting statutory dues to the employee and the authority
regularly, we conduct regular audits of all third-party vendors
by internal auditors and external labour consultants.
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Employee experiences, engagement
and communication

Employee communication

As we move towards a hybrid way of work, the need to
foster a culture of connectedness and belonging within the
organization becomes more critical than ever. Our people
are our strength and at the center of everything we do, and
the core of this is ensuring we create a workplace where
each Wiproite feels heard, included, and respected. Our
communication strategy focuses on building trust, pride,
transparency, and authenticity. We inspire colleagues

to live our purpose and uphold our values while creating
differentiated experiences for them.

In line with this strategy, given the plethora of information
available to Wiproites, we follow an evaluation process of the
messages that need to be communicated with employees, so
that every Wiprotie has all the latest information and updates
they need to do their job.

Last year, we launched the myCommunication platform

that gives users the freedom to choose the updates and
information they want to receive when they want it. This
platform also gives employees the ability to send us feedback,
which is then relayed to the right stakeholders for action.
Within six months of its launch, the platform has more than
200,000 users with over 8,45,000 engagement actions (like,
view, share, bookmark).

While our colleagues are now starting to come back to office,
last year was predominantly a Work from Anywhere model.
And that meant we were engaging with our teams virtually.
From celebrating national and international days that

unite colleagues across regions, to increasing awareness

of peoples with different abilities, to having a bit of fun on
National Donut Day, we supported our colleagues with a host
of initiatives that enabled them to engage at multiple levels.
We encouraged colleagues to give back to the community and
be socially responsible. We also brought families together by
actively encouraging participation to some of our events. The
goal was to ensure colleagues have access to the information
they need, wherever they need it. And to stay connected with
each other and with the organization wherever they are.

Other ways in which we drive employee communication and
connectedness include:

® Wipro OnAir —our flagship global podcast series, launched
in 2017 to showcase our culture and people, has received
over 820,000 hits across 110 podcasts

® Yammer, our enterprise social platform since 2014,
currently has over 200,000 users who have shared more
than 3.2 million messages and formed thousands-strong
communities within Wipro. It continues to be the largest
social engagement platform at Wipro.



® MS Teams act as an effective collaborative tool as remote
working became the norm. It continues to be used to set
up meetings, instant messaging, group messaging, data
sharing, and collaboration across geographies and time
zones. The platform has over 200,000 users with over 64
million conversations per month.

As a central internal communications team, keeping in

mind global labour laws, we share important safety-related
messages with our contractors and temporary staff through
appropriate channels as needed.

Employee Experience Survey (EES) and
Employee Insights

EESis a purposefully designed active listening mechanism to
understand employee experience at the organizational level.
Covering the entire employee lifecycle, the survey gauges

the overall engagement and satisfaction on aspects such as
career, work life balance, enabling environment, and more.
The annual EES was put on hold in 2020 due to the onset

of the pandemic. However, this year again, we rolled out

the annual Employee Experience Survey. Here are the key
highlights from the survey:

® Over 115,000 employees participated vs over 106,000
participationin 2019

® Theoverall engagement score received was 80.1%, an increase
of 5.1% compared to FY19

® There has beenanincrease in scores for all six engagement
drivers over FY19

® Engagement scores of women at 82.9% is higher than that of
men at 79.1%

® The overall experience score has increased by 7.9% from
FY19to 75.2%, indicating an increased sense of belonging at
the workplace

® Support during the pandemic has emerged as the highest
scoring experience driver, followed by Meaningful Role

® Remote work environment, Training/Learning &
Development are the top two areas of strength in the
qualitative feedback, while Role / Career and Rewards &
Recognition are areas that need more focus

Digitalization and talent analytics

We continue to digitalize and transform our internal
systems to drive business outcomes and enhance employee
experience. Relevant analytics and insights are made
available to HR business partners and business to enable
decision-making based on data.
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Human Rights & Values at Wipro

Commitment to Human Rights

Wipro is committed to protecting and respecting Human
Rights and remedying rights violations in case they are
identified; for example issues relating to human trafficking,
forced labour, child labour, freedom of association, the right to
collective bargaining, equal remuneration and discrimination.
Providing equal employment opportunity, ensuring
distributive, procedural, and interactional fairness in all what
we do, creating a harassment-free, safe environment and
respecting one’s fundamental rights are some of the ways in
which we ensure the same. As an equal opportunity employer,
we do not discriminate on the basis of race, colour, religion,
sex, national origin, gender identity, gender expression,
sexual orientation or disability. Our Code of Business Conduct
(COBC), Supplier Code of Conduct and Human Rights Policy
are aligned to globally accepted standards and frameworks
like the U.N. Global Compact, U.N. Universal Declaration

of Human Rights and International Labour Organization’s
Declaration on Fundamental Principles and Rights at Work
(ILO Declaration). They cover all employees, suppliers, clients,
communities and countries across geographies where we do
business. Wipro is also one of the founding members of Cll’s
Business for Human Rights Initiative.

Freedom of association

We respect the right of employees to freely associate without
fear of reprisal, discrimination, intimidation or harassment.
Our employees are represented by formal employee
representative groups in certain geographies including
Continental Europe and Latin America which constitute

1.8% of our workforce with a further 2.4% under collective
bargaining agreements. Our HR representatives ensure
legislative awareness and compliance and meet these groups
periodically to inform and consult on any change that can
impact their terms and conditions or work environment.

Risk identification process

We have established committees and processes like the
Ombuds, Prevention of Sexual Harassment Committee,
Employee Experience Survey, Audit/Risk & Compliance
committees, EHS, an Inclusion & Diversity Council and Culture
council to review progress and formulate strategies to address
issues pertaining to compliance, safety and a harassment-
free workplace. These processes are periodically reviewed

by the top management. We keep our employees informed
about these processes regularly through trainings, mailers and
internal social media platforms. We have identified the need
for a continuing Human Rights due diligence program, which we
plan to carry out this year. The human rights requirements form
part of our business agreements and contracts. Also, a detailed
due diligence is done before each merger or acquisition which
outlines compliance and governance risks.
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Identified risks

Through various projects, audits and feedback we have
identified the following as potential risks to Human Rights:

® Alevel playing field across key pillars of diversity
specifically for Employees with Disability and
LGBTQ+ community

® Evaluate the benefits and engagement of extended/
contract workforce

® Eliminate unconscious bias at the workplace

Mitigation policies/processes

We have created specific interventions to tackle these issues:

A level playing field across key pillars of
diversity specifically for Employees with
Disability and LGBTQ+ community

Inclusion champions and allies from the business have been
trained to conduct awareness sessions for employees across
units. These sessions cover themes like understanding gender
and sexual orientation, inclusive language and behavior at
the workplace, becoming an ally, among others. We are also
creating an LGBTQ+ toolkit that will act as an important
reference and aid to enhance understanding of the LGBTQ+
community. It will also act as a helpful guide on working with
and managing colleagues from the LGBTQ+ community. To
foster more inclusion of colleagues with disability, we have
developed in-house awareness modules and workshops on
aspects such as inclusive procurement, digital accessibility
plus Web Content Accessibility Guidelines 2.1 standards,
inclusive recruitment, and more. Customized workshops
are conducted periodically to raise awareness and equip
employees on non-discrimination, accessible workplace,
communicating in sign language, awareness on reasonable
accommodation and workplace solutions to strengthen the
inclusivity quotient.
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Contract employee engagement

We engage contract employees for supporting our projects

in India for short-term assignments. The duration of such
engagements varies depending on the project and the role.
We ensured insurance coverage for these employees during
the COVID-19 pandemic. We have also ensured complete
compliance on processes like internal mandatory trainings
(i.e. Information Security, Data Privacy, and Prevention of
Sexual Harassment, among others) as well as background
verification. The resignation portal for contract employees
has been modified to include asset declaration. Processes
like reimbursement and invoicing have been digitalized to
provide contract employees with a faster and more seamless
experience. We have also implemented a new tool “Simplify
Vendor Management System (VMS)” which manages Purchase
Orders for our contingent workforce.

Sensitization on unconscious bias

We have an e-learning module to raise awareness among
employees on how they can eliminate biases at the workplace.
At present, over, 180,000 employees have completed the
Unconscious Bias E-module.

People results

We have a culture of transparent and voluntary reporting
across capitals which include the Business Responsibility
and Sustainability Report, the Sustainability Report, the Dow
Jones Sustainability Index, Ethisphere Institute to name a
few. This has strengthened our employer brand and internal
business processes, creating differentiated people outcomes.
Leaders who significantly influence human capital strategies
of the organization are measured on the performance of key
indicators in this area. The indicators provide insights into the
effectiveness of human capital strategies and are reviewed
regularly both at organizational and individual business

unit levels.



Intellectual capital is core to Wipro’s strategy.
It creates value for the customers and drives
sustained growth, differentiation, non-
linearity, and profitability for Wipro.

Wipro’s Intellectual Capital comprises of domain and
technology Business Solutions that are powered by IPs built
by its R&D teams leveraging partners, academia, and start-
up ecosystem.

Wipro has been awarded Cll Industrial Innovation Awards
2021 under the category “Special Recognition - Large
Enterprise in Service Sector”.

Wipro was evaluated for its capabilities around innovation
offerings and IP management maturity.

One of the five strategic priorities for our organization is, to
lead with Business Solutions by focusing beyond the IT office
and by leveraging our industry and technology expertise.

In alignment to this priority, Wipro has a comprehensive
portfolio of Business Solutions, that spans across industries
and technologies with implementation success stories across
geographies. Targeted to solve specific business challenges
of our customers, these solutions are composites that

have IP-based assets at their core and are packaged along
with our people-based expertise and capabilities from our
partners, start-ups and alliances. Our Business Solutions are
easily consumable and are offered in flexible and simplified
outcome-based and as-a-service commercial constructs.

Wipro has a separate funding program called Horizon
Funding Program. As a part of this, we identify and incubate
disruptive business ideas, thereby helping to drive significant
growth and differentiation for Wipro from a 2-3 year horizon
standpoint. The key objective of this program is to build
disruptive solutions with focus on building platforms,
products and solutions of the future; and also to develop
competencies through co-innovation.

Wipro runs an idea-hunting program called ‘The Great Blue
Heron’ (The bird — Great Blue Heron is a great fisher and
fishing is used as a metaphor for idea hunting) for capturing
high-potential opportunities across customers, domains and
technologies. The Great Blue Heron’s HaBBIT Framework is
then leveraged to add the solution to the portfolio. Through
HaBBIT, the solutions can be incubated using any of the five
ways - Harvest & co-Innovate (E.g. Wipro Nuage), Build IP
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(E.g. Wipro virtuadesk), Buy IP (E.g. IT), Invest through Wipro
Ventures and Technology Enablement by acquisitions (Capco
- Digital and technology consulting provider for BFSI, Edgile -
Cybersecurity consulting provider).

Some of the assets from our Business Portfolio are - Health
Plan Services, Digital Workplace (virtuadesk), Medicare
Advantage 360, Digital Lending with NetOxygen, Topcoder
(Talent Cloud), ITI Products (CADfix, CADIQ, DEXcenter), Wipro
Holmes and Wipro FullStride Cloud Studio.

The assets newly added to our portfolio of Business solutions
are: Wipro VisionEDGE (Video & Digital content display and
signage solution), Wipro SearchNxt (Cloud Native Knowledge
Management platform), Wipro Nuage (Smart on-prem

& multi-cloud orchestrator for HPC Workloads using Al/

ML), Digital Value Accelerator (End to end automation
lifecycle management platform), ModerniZ (Legacy to cloud
application modernization).
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We believe that IP is increasingly a strong driver of business
competitiveness and profits, especially in a knowledge
intensive industry. Our IP portfolio is key to our strategy to
drive non-linearity, and we believe that our IP will differentiate
our products and services, introduce new benefits, reduce
costs and improve products and services quality. We rely on a
combination of patent, copyright, trademark and design laws,
trade secrets, confidentiality procedures, adherence to Wipro
IP policy, and contractual provisions to protect our IP.

We have invested in developing IP across business solutions,
products, platforms and service accelerators. This IP
development enables us to provide standardized solutions
to our customers and obtain significant time-to-market
advantage over the general preference for customized
solutions that entail higher cost and longer timelines. Using
our IP, we are able to offer innovative commercial models in
delivering services. We own and retain such IPs and majorly
engage in licensing such IPs to our customers. Whereas

our clients usually own the IP in the software deliverables
(customizations, specific application development) that we
specifically developed for them under a contract.

As of March 31, 2022, we have 1,092 granted patents in
various countries. We have filed 41 patents during the year
ended March 31, 2022, and currently have approximately 982
patent applications pending grant in various jurisdictions
across the world.

As of March 31, 2022, we held 366 registered trademarks
including registered community trademarks in India, Japan,
the United States, Malaysia and over 70 other countries. Over
13 trademark applications are pending for registration in
various jurisdictions across the world.

We require employees, independent contractors and,
whenever possible, vendors to enter into confidentiality
agreements upon the commencement of their relationships
with us. These confidentiality agreements generally

provide that any confidential or proprietary information
being exchanged or developed by us or on our behalf be
kept confidential. These agreements also provide that any
confidential or proprietary information disclosed to third
parties in the course of our business be kept confidential by
such third parties.

While we invest resources in developing, maintaining and
protecting our IP, we deeply respect the IP held by our
customers, vendors and other business partners.
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Our Open Innovation programs further enrich our innovation
capabilities by co-opting an extended innovation ecosystem
of start-up partners, academia and expert networks. During
the year ended March 31, 2022, we signed partnership
agreements with University of Haifa and IIT Roorkee for
jointly working on identifying possible quantum computing
approaches to complicated business problems. Wipro’s
research teams work with the University of Texas at Austin,
[IT Bombay, lIT Madras, IISc Bangalore, , IIT Patna, Tel Aviv
University and the Institute of Wood Sciences, Bangalore,
among others, on various topics in Al, Natural Language
Processing (NLP), encryption, 5G, blockchain, autonomous
vehicles, Computer Vision (CV) and other critical new
technologies. We also continued to incubate new innovative
start-up partnerships and scale existing relationships through
jointengagements.

Our innovation centres, the Technovation Centre at Bengaluru,
India and the Silicon Valley Innovation Center in Mountain
View, California are state of the art innovation incubation
centres that build technology-led innovations to realize

the ‘art of the possible’ in emerging business environments
for our enterprises around the world. These centres bring
together an innovation ecosystem, a set of best practices, IP
and research and development resources to help our clients
develop successful initiatives. To overcome the constraints
created by the COVID-19 pandemic we created digital ‘twins’
of our innovation centres and became truly virtual, through
which we hosted a number of our customers and other visitors
over the last year and showcased our best technologies

and solutions. Additionally, the Technovation Centre has
developed human-free and autonomous industry solution
concepts at the convergence of information technology,
operations technologies, engineering technologies and
industrial game technologies. These are rendered into the
CAVE and holographic systems, which are both room scale
VR environments. Business technology needs, such as hybrid
augmented intelligence, Augment Virtuality, intelligent
mechatronics and an integrated approach to simulation and
modelling are driving research activities.

Our Advanced Al Research Center works at the cusp of
ongoing research in the field of Al and its applications. The
team focuses on diverse research areas such as Responsible
Al, Al for security, Al for hyper automation, Generative Al

etc. The team is collaborating with academic institutions,
such as UT-Austin, IIT-Patna, and llIT-Delhi on some of

the research areas. Some of the accelerators the team is
working on are a self-supervised approach for document
segmentation using less training data, curb fake news and
hate speech in social media, CodeMix language modelling
to create intelligent mixed languages conversational engine
and explaining emotions in speech and answering questions
with information spread across paragraphs using multi Hop



QA We have also ventured towards the goal of making Al
transparent by focusing on model explainability and data
privacy using homomorphic encryption. The research lab
created proof of concept for one of our large logistic services
clients to improve text extraction accuracy by 70% for invoice
processing. Other client engagements include developing
document classification algorithms for accurate key value
entity extraction, utility infrastructure drawing extraction and
technical manual translation from German to English using
machine translation.

In Robotics we are developing 3 platforms; Wooden utility pole
inspection, drone-based stock-take and AMR based material
transportation. For wooden utility Pole inspection, we have
developed an Al based internal defect detection and localized
algorithm at an accuracy of 92%. Pilot testing of this with a
customer is in progress. We are currently testing our custom
drone-based warehouse stock take platform in a warehouse
setup. We have developed multi AMR based order servicing in
collaboration with a research institute in Germany as part of
AMR based transportation platform. One of the IPs developed
has been deployed in production with a logistics customer

in USA. This is currently helping customer to classify non-
standard packages at an accuracy of 95%.

The blockchain capability at Wipro has been consistently
ranked in the Leader segment by global industry analysts
such as Everest Group, IDC and Avasant. We have helped
organizations realize value from blockchain initiatives by
offering services in the areas of creating new markets, re-
distributing markets, and streamlining existing processes. Our
strategy is to create a Minimum Viable Ecosystem to help our
customers to jump start their blockchain innovation journey.
In the blockchain advisory and consulting space we help
customers create their roadmap for their blockchain journey
and identify expected ROl from blockchain initiatives. We
offer smart contract and distributed application development
services amongst others in our application services offering.
We have created three platforms - the Supply Chain, Digital
Assets and Decentralized Identity platforms - to help
customers accelerate founder-led networks. To accelerate
our progress, we have partnered with leading technology and
business consortia such as Hyperledger, Enterprise Ethereum
Alliance, Hedera Hashgraph, Energy Web Foundation,
Blockchain in Transportation Alliance, among others. Over
the years, we have helped organizations create new revenue
streams through a peer to peer energy trading consortium,
have enabled redistribution of existing market operations and
have built traceability platforms for our customers.
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Quantum computing has disruptive possibilities in areas like
encryption, optimization problems, and simulations for the
pharmaceutical, oil and gas and health industries. Quantum
computing is a hotbed for research and experimentation

is currently led by big technology vendors, academia and
start-ups. At Wipro, we have formed a ‘center of excellence’ to
research applications of quantum computing in the areas of
ML and optimization. We have also built collaborations with
leading academic institutions and have an active quantum
computing community. We have launched a dedicated
quantum computing practice in our Engineering Research
and Development (ER&D’) department to accelerate go-to-
market, and have had proactive conversations with banks
and oil and gas customers. Our existing practices, including
Cloud Infrastructure Services, Wipro Digital, and ER&D

have been built capabilities on various market platforms
and pursuing industry use cases that can be best solved by
quantum computing.

Open source is the dominant technology model today. Every
technology innovation is open source or open source-based;
from cloud computing to digital transformation to Al and

5G. Global enterprises are adopting, contributing to, and
creating open source at a dramatic pace trying to leverage its
strategic, technological, operational and financial benefits. As
more and more enterprises attempt to redefine themselves
as technology companies, they are identifying open source
technologies and methods as a way to drive transformation
and become a more innovative and agile organization. As
more organizations recognize that open source is a strategic
asset, they require the needs of a partner with broad and
deep open source experience and offerings to be able to
manage potential risks and realize the full benefits. Wipro is
ideally placed with a set of offerings that assist organizations
throughout their open source journey; from our unique
strategy and technical consulting and maturity model, to
best-of-breed open source solutions delivering accelerated
time to market automated provisioning, observability and
monitoring. Wipro’s Unified Monitoring and Observability
Solution provides a contextualized end-to-end blueprint for
complete aggregation of systems and software enhanced

by Al. Our PaaSForge solution offers accelerated automated
provisioning of a contextualized, curated, pre-integrated open
source-based PaaS solution. Wipro’s investments in upskilling
thousands of resources, engaging deeply in the open source
ecosystem and building unique services have made us

the trusted open source partner for organizations across

the globe.
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We have invested in crowdsourcing through Topcoder, a
Wipro Company, the world’s largest technology network and
on-demand digital talent platform with more than 1.5 million
developers, designers, data scientists, and testers around
the globe. Topcoder empowers organizations to leverage the
flexibility of its key enterprise offerings around Enterprise
Crowdsourcing (Design, QA, Dev, Data Science), TaaS, and
Workforce Transformation (Strategic Consulting). Our
community and our customers come together on the Topcoder
platform to collaborate and build enterprise grade digital
assets. Enterprises distribute work through the platform
where community members develop innovative solutions,
win money, gain experience, and earn recognition. Topcoder
became a part of Wipro Limited in November 2016.

We are also investing in TopGear, our social learning and
crowdsourcing platform. TopGear is a powerful learning
platform, focusing on workforce transformation in Digital

and “in-demand” skills. It consists of over 2,000 learning
assignments and case studies across 200 skills in addition to
live projects. It provides hands-on experience to employees on
emerging digital skills that enable them to become customer-
deployable on those skills. Employees can self-select projects
that interest them and prepare themselves for future projects.
TopGear also enables workforce transformation through
structured learning paths aligned to business-specific needs.

Internet Revolution driven by Metaverse will disrupt the entire
business model. There will be a paradigm shift in the way
consumers, suppliers, partners & employees would interact
to create, buy, sell, spend, learn & collaborate in the new
boundless creator economy controlled by user communities
who will be the value creators in the Metaverse economy.
This will also foster an open innovation culture and create
significant opportunities for the new generation crowd (Gen
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X/GenY) for entrepreneurship where they own the creation of
digital assets (content/3D Designs/Models) and brands will
have to adopt to the new change by being a value exchange
entity to market and sell their product in the creator economy.

While the initial adoption of Metaverse is across Media &
Entertainment, Consumer, Sports, Virtual Events, Learning &
Development, it will evolve, and other industry sectors can be
seen embarking on the journey soon. As the first step, forward
looking companies are investing in enabling technologies
which includes immersive (3D Design, ARVR.MR.BCI, XR) ,
Headless Commerce, Digital Twin, Block Chain, Networks(5G/
Edge), Cloud & Al (for synthetic media) to adopt, be relevant &
sustain in the creator economy.

Wipro has full-fledged solutions on AR and VR which are
transforming the information sharing process, field force
training, upskilling, modernizing, on-job support and on time
support processes for enterprises and consumers.

Our four industrial transformation platforms, Connect,
connect+, Coalesce and Cicerone, are improving workers
performance, efficiency and compliance for a new generation
of workers by enabling field service teams and subject matter
experts to collaborate in real time, providing augmented
information on physical products, providing novel ways

of training and also provide directions to people in places
without GPS connectivity. We have also developed multiple
proof of concepts in the field of AR/VR/Mixed Reality out

of our innovation labs focusing on field assistance, worker
training, and spatial experiences for high value purchases.
Our CAVE Industrial VR setup enables us to collaborate with
multiple stakeholders at the same time and operate remote
command centres demonstrating the future of work in
complex industrial environments.

Further, the adoption trends in digital identities, commerce
(increase in brands adoption to headless commerce),

crypto currencies, tokenization (NFT) & crowdsourcing will
create more opportunities and enable Metaverse to be the
mainstream. Enterprises who have developed capabilities
across these technologies will have an edge & find a seamless
acceptance as a value creator in the creator economy. This
will bring businesses to a new world where the constant,
enhanced interactions between the users and the products
will drive more engagement and adherence to brands while
progressively changing the way we live and communicate.
With increasing customer interests in the metaverse, Wipro
is striving to bridge the gap between physical reality and the
digital world and open a doorway to a whole new world.
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<4 = Social and relationship capital

Organizations earn and maintain their societal license to
operate by adopting an integrated perspective and co-

create social value by engaging with its customers, business
partners, vendors, investors, communities and civil society. To
this, we also add another key stakeholder— future generations,
helping bring a perspective from the unrepresented future,
but that is core to creating a sustainable society. We talk
about each of these stakeholders in brief below.

Customers

We believe in creating value for the customers that goes
beyond our contractual obligations. This stems from our
relationship approach based on trust and collaboration.
Active engagement at multiple levels is critical to meet and
understand the expectations of our customers.

The Customer Satisfaction Survey (CSAT) questionnaire has
been revamped to address areas relevant for growth, viz.
Strategic, Forward looking, Delivery led growth, New Models
of working, Digital Roadmap, Value Delivery. Our half-yearly
reimagined CSAT Survey is conducted through an external
partner to get an independent view of customer engagement.
It captures the voice of customers at various strata i.e.,
Decision makers or CXO’s, Influencers or Senior Leadership
and Middle Management or Operational leadership team
forvarious engagements at the account level. We also
continuously capture feedback from customers through
direct interactions, informal meetings, governance meetings
and senior management interaction with the client. We
continually look for avenues to create value for customers
through initiatives like BVM (Business Value Meter) and

Joint Innovation Council framework to identify customer
priorities and business challenges which are jointly addressed
by leveraging the larger ecosystem of both customer
organization and Wipro.

Net Promoter Score is an index used to assess customer’s
likelihood to recommend Wipro. Based on the CSAT survey,
our CXO Net Promoter Score for FY’22 has increased by

508 bps and overall NPS score has improved by 249 bps from
FY’21. Furthermore, there has been a 38% YoY reduction in
new customer escalations.

Enabling customer experience and productivity
in the new way of working

The majority of employees continue to work remotely or in
a hybrid mode. Through the pandemic, with the priority of
uninterrupted continuity of customer service, we continued to

provide integrated support for our 200,000+ employees working
remotely through helpdesk, location-wise IT teams, asset
management, problem management, reporting & compliance/
quality monitoring for seamless end user experience. This
required setting up of 24/7 service desk for technical support,
24/7 Laptop Walk-in Centre (LWC) across locations as a one-stop
place to address IT issues as well as remote Service Desk with
Chat & Voice Options. We also set up new employee onboarding
IT support teams for enhanced user experience. The ticket
response time has been reduced to less than 3 minutes and
consistently reduced the average resolution time across all
incident categories to less than 90 minutes.

Ensuring cyber-security and data privacy compliance continues
to be a priority issue, especially in the new work-from-home
scenario. Our out-of-office end-point compliance percentage
has improved from 63% in May’21 to 91% in Mar’22. The average
Compliance percentage across all critical postures is currently
trending at 98%-+. We have introduced self-help solutions for the
end users to maintain their asset compliance automatically.

Emerging issues and trends

The latest Global Risk Report by the World Economic Forum
has highlighted social and environmental risks as the most
critical, while technological risks such as digital inequality
and cybersecurity failure are other critical short- and
medium-terms threats. We aim to engage and collaborate
with customers by bringing together our experience and
strategic investments to solutions in areas like Net Zero,
decarbonisation and sustainability, data privacy, open
source, and crowdsourcing of talent (Top Gear). Wipro has
putin place a rigorous carbon accounting and management
program over the past two decades. Wipro is committed

to achieving Net-Zero GHG emissions by 2040 and is part

of leading industry networks working on the subject like
Transform to Net Zero, WEF and Open Footprint. Data
privacy is a key material issue for customers. With increasing
digitalisation of businesses and the shift to hybrid ways

of working, business data is susceptible to more risks

than before. Wipro has an enterprise-wide robust data
privacy framework in place to ensure the safeguarding of
data at all levels. Open source plays a key role in Wipro’s
strategy. Top coder which is our on-demand technology
talent crowd sourcing platform, has 1.5 million strong
community technologists.
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Partnering with customers on their
sustainability and ESG journey

With the risk of catastrophic climate change, sustainability is an
existential challenge that every organization must come to terms
within the near future. Yet, rather than viewing sustainability
merely as a problem, Wipro sees it as a unique opportunity to
rethink business as usual and embark on a path of genuine,
holistic business transformation.

At Wipro, sustainability is imperative to the core of our
business. From our own internal operations to our product
and service lines, it touches every aspect of the company.

Sustainability challenges are often
technological challenges, and Wipro enables
client transformation in their Net Zero journeys
by strategically harnessing the power of
technology, domain expertise, and experience
across the following three dimensions:

® Wipro's own efforts in reducing its Scope 1-3 GHG
emissions to achieve net zero by 2040

® Supporting the evolution of clients and partners towards
Green IT operations by modernizing operations and in
energy transition

® Comprehensively engaging with clients across their value
chains to enable sustainable operations and product-
service capabilities through business value chain
transformation (less carbon-intensive business models
through circular supply chains, waste recovery and
recycling, and product lifecycle extension)

With more than 30 sustainability-aligned services and
offerings, our capabilities are integrated, comprehensive and
customizable across every industry, including Manufacturing
and Heavy Industry, Banking Financial Services & Insurance,
Electricity, Oil & Gas, Transportation & Logistics, Health

Care and Life Sciences, and Consumer Goods. A few that

we have recently implemented include integrated energy
management for a large warehouse company, platform
transformation and systems consolidation for a large oil and
gas company, better user experience for electrical and gas
infrastructure monitoring, devices and services for smart
energy management by end customers, P2P trading in
renewables for energy companies, sustainability reporting
systems, full material disclosure portal for large electronics
company and integrated workplace management with a
global industrial supplier.
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These offerings draw from Wipro’s expertise in cloud,
sustainable IT, sustainable design, innovation and experience,
sustainable finance, engineering, cybersecurity and other
lines of businesses to offer the type of unified transformation
that clients need to achieve their sustainability and Net Zero
goals. Our two entities Designit and CAPCO provide design-
led sustainability consulting across sectors and sustainable
finance solutions for financial sector clients respectively.
Technology partnerships are a key enabler, and Wipro’s
alliances with many of the world’s leading enterprise software
providers, cloud computing, and technology companies allow
us to create unigue and comprehensive solutions for our
clients.

For more information, refer to
https://www.wipro.com/sustainability/

We have 120+ customers who are part of independent raters
like CDP Supply Chain, Ecovadis and industry-led consortiums
that assess company’s performance on sustainability related
aspects, which include human rights, environment, supply
chain, labor practices, etc.

Open Source

Developing, using and contributing to open-source software
is a proven sustainable approach to software development.
Open source is present in 96% of all software used today, and
all global enterprises use open source one way or another. We
estimate that at least 50% of all Wipro projects/engagements
have some element of open-source components in them.
Open source enhances innovation, delivers higher quality
software and is an efficient way to attract and retain talent.
When an organization uses and contributes back to the open-
source software they use enhances the ecosystem which
benefits all who are involved. This model of collaboration is
the most efficient and effective way of developing software.
Organizations like the Red Cross, UNESCO, WHO and the

EU have designated open source as a strategic technology
and as a way to bring knowledge and skills to all countries
and citizens. The United Nations has specifically called out
open source as a way to make information more broadly
available in developing countries and meet Sustainable
Development Goals.

Engagement in the The open-source ecosystem—from key
industry foundations and corporate-sponsored communities,
to individual, unaffiliated projects—is an important strategic
activity for Wipro. Through consistent engagement, we upskill
our developer resources, drive and collaborate on shared
internal and external innovation, and further strengthen
Wipro’s brand as an industry thought leader. Our engagement
is, and will always be, respectful, collaborative, and

focused on supporting the long-term viability of the open-
source ecosystem.



IT security and data privacy

Wipro’s IT infrastructure is certified under the ISO 27001
standard which provides assurance in the areas of
information security, physical security and business
continuity. We benchmark our processes to meet the EU’s
General Data Protection Regulation (GDPR) and SOXIT
compliance requirements.

Data privacy is an integral part of Wipro’s Code of Business
Conduct (COBC), emphasizing the importance of privacy in
business transactions. The COBC applies to all employees
and members of the Board of Directors of the Company. It also
applies to individuals who serve the Company on contract,
subcontract, retainer, consultant or any other such basis.

In addition to Code of Business Conduct, Wipro has a robust
enterprise-wide data privacy framework that includes but

not limited to various governance mechanisms, corporate
policies, training and awareness programs, thorough privacy
impact assessments, privacy by design, data mapping, vendor
due diligence, incident management and awareness. This
approach ensures that our data privacy program continues

to be agile and is able to adapt to the upcoming international
regulatory challenges and developments in an efficient
manner along with the ever-evolving customer expectations.
The dynamic, modular, risk-based data privacy framework
isin line with the cyber and information security framework,
enabling Wipro to comply with the relevant regulations and
industry-best privacy practices allowing the Company to have
a competitive edge in the market to enable business.

Wipro has a dedicated central Global Data Privacy Team
headed by the Chief Privacy Officer who reports to the Chief
Risk Officer & General Counsel. The Data Privacy Function

at Wipro proactively manages and implements appropriate
and effective measures and ensures compliance with privacy
regulations applicable to Wipro as an organization. The

Team is also actively involved in providing support to all the
client delivery functions and facilitate compliance with the
internally established privacy frameworks when personal
data is processed for our customers. This Team also enables
various business lines in integrating the privacy principles and
methodologies to enhance the sophistication levels of privacy
training and awareness throughout the organization.

Wipro’s ‘Privacy Statement’ articulates the privacy and data
protection principles followed by Wipro Limited and its entities
around the world with regards to the personal information

of its customers (including products, outsourcing and other
services clients), partners, employees (current and former
employees, trainees), applicants, contractors, prospects

and vendors and current or former members of the Board of
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Directors. Wipro does not share personal information about
customers with affiliates, partners, service providers, group
entities and non- affiliated companies except in cases where
we have the end-users’ consent for a legitimate purpose or
when legally required to do so.

Data privacy by design and default (PbD) is a key topic that
has been addressed in most of the data privacy regulations
worldwide. Privacy by design is one of the most critical
elements of Wipro privacy program. The inclusion of PbD in
the privacy program enables an organization to embed privacy
requirements in the early stages of any project and continues
throughout the lifecycle and ensures all the critical controls
and elements of the privacy program are in place holistically.
Wipro has a formalized PbD framework by developing a
methodological procedure to guide the organization through
the implementation process - including all Wipro in-house
applications - in the capacity of a data controller.

Wipro has a dedicated ‘privacy incident management team’
to manage any potential or actual incident or data breach
related to customer privacy or personal data of customers
through our internal Security Incident Reporting (SIR)
system. Due to the enormity of the risks associated with
such incidents, Wipro prioritizes the detection, response,
and recovery processes in the highest possible manner to
ensure effective and efficient management of a given privacy
incident. At Wipro, privacy incidents are managed through
acomprehensive approach starting with its overall Privacy
Incident management framework. Wipro has industry-leading
solutions such as DLP to auto-detect incidents and technical
vulnerabilities that could lead to leakage of personal data
and triggers the communication to all required stakeholders.
Wipro provides comprehensive training to all its employees
on privacy incident-management and reporting. In addition to
this a specialized branch of our Data privacy team manages
privacy incidents 24/7 in a sensitive manner. There were no
substantiated incidents concerning breaches of customer
privacy, Pll (Personally Identifiable Information) and / or loss
of customer data during FY’22.

The Wipro data privacy framework upholds the importance

of performing Privacy Impact Assessments (PIAs) on all the
products and offerings, that includes but is not limited to

the client delivery engagements, shared services platforms,
products and platform, and internal corporate functions. The
PIAs are performed using risk-based approach and borrows
best practices from industry-leading global standards. In
FY’21, the team as part of GDPR Compliance program and its
commitment to 100% PIA efficacy, has completed the PIAs for
350+ internal Wipro applications.
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Wipro has an established and well-defined process to handle
subject access requests related to personal data, Wipro
respects every data subject’s right and has a robust DSR
(Data Subject Rights) program in place to address the request
from a data subject w.r.t. their right to be informed, access,
correct, request deletion or request restriction, portability
etc., as may be required under applicable law with timely
resolution and highly efficient counselling support.

Wipro has adequate data transfer agreements executed with
its customers and vendors and is committed to responsible
transfer of data around the world.

The Data Privacy Office maintains the Wipro privacy policies
and procedures at a regular stipulated frequency. All
employees including contractors are required to complete the
mandatory privacy training, to ensure that they understand
key privacy concepts and principles, laws, best practices, and
contractual obligations.

Talent as a Service

On-demand talent as a service is seeing rapid adoption over
the past few years. Wipro acquired Topcoder in 2016-the
world’s largest technology network and on-demand digital
talent platform with more than 1.5 million developers,
designers, data scientists, and testers around the globe.
Topcoder empowers organizations to leverage the flexibility of
its key enterprise offerings around Enterprise Crowdsourcing
(Design, QA, Dev, Data Science), TaaS, and Workforce
Transformation (Strategic Consulting). Our developer

community and our customers come together on the Topcoder

platform to collaborate and build enterprise grade digital
assets. Enterprises distribute work through the platform
where community members develop innovative solutions, win
money, gain experience, and earn recognition. In the reporting
year, Topcoder has worked with about 175 customers,
developing IP for them across the spectrum of design,
development, and data science. This spans over 445 projects
and 11,700 challenges/tasks that the Topcoder community
helped produce deliverables/IP for.
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Investors

Our endeavour is to, not merely, report true and fair financial
results in a timely manner but also communicate the
business outlook, risks and opportunities transparently to
the investor community. Increasingly, discerning investors
are interested in the longer-term strategy of the organization
and ESG issues which are material to the industry. We deploy
multiple channels of communications to keep investors
informed about various development and events. In FY’22, we
conducted 5 road shows, held 400 investors meetings and

4 earning conference calls. We also hosted our Investor Day
in November 2021 through which we communicated update
on our strategy, ambition and priorities. We also attended 24
investor conferences.

In addition, we participated in leading investor-led
sustainability and ESG disclosures like Dow Jones
Sustainability Index, Moody’s ESG, FTSE Russell ESG, MSCI
ESG and Carbon Disclosure Project. Wipro was selected

as a member of the global DJSI 2020 for the twelfth year in
succession and included in both the DJSI World and Emerging
Markets Indices.




Suppliers
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Our approach to our suppliers is one of progressive partnership, based on core business requirements of quality, price, speed
in combination with non-negotiable principles of ethical and sustainable actions, e.g., zero tolerance for child labour. We
consciously call our suppliers ‘Partners’ as they act as an extended workforce supplementing the core delivery framework of
IT services and solutions by Wipro. The rest of our partners supply materials, equipment, finished goods, business support

services and facility management services for our operations.

Summary of supplier sustainability engagement

Wipro’s supplier sustainability revolves around the following three pillars:

Ethical

Wipro expects its partners to follow ethical procurement
practices in line with core values of Wipro, the Code of Business
Conduct (COBC), Spirit of Wipro Values and Supplier Code of
Conduct (SCOC). All the vendors are onboarded only after signing
Wipro’s SCOC which includes mandatory anti bribery & anti-
corruption declarations. We have system enabled database
checks (Refinitiv Tool) for vendors across geographies, third-
party tools to track labor compliance in India every month and
credit scoring of suppliers customized for each category (S&P
Capital IQ tool). We conduct annual sessions on anti bribery
&anti-corruption to identify high-risk geographies and social
compliance programs for manpower services providers.

Ecological

Our IT hardware procurement guidelines are in accordance with
the Electronic Product Environmental Assessment Tool (EPEAT)
standard from Green Electronic Council (GEC) since 2017. We
have purchased more than 10,350+ products across desktops,
laptops, displays, imaging equipment and mobiles in 2020.
Thisis estimated to lead to a GHG reduction of 403 tons CO2
equivalent, 15.01 MWh of energy savings and 2.3 million liters of
water over the lifetime of products. We received this assessment
from GEC in 2021.

Based on this, we are the only IT services and consulting
organization globally to have received the EPEAT purchaser
award in 2021 across 4 product categories. Read more: https://
globalelectronicscouncil.org/epeat-purchaser-awards/.

Our green building program follows an integrated approach
spanning design, engineering services, materials and equipment
procurement that meet stringent environmental criteria — both,
at the construction and at the operational stages. In addition, we
continue to procure renewable energy through Power Purchase
Agreements (PPAs) from RE generators across three states in
India. In the reporting year, we also completed an assessment

of RE generators in two states based on the principles of the
‘Responsible Energy Initiative’ set up by ‘Forum for the Future’.
These cover various social and environmental aspects in the
setup and maintenance of power plants including impacts

on local communities. Over the next few months, we plan to
incorporate the learnings from the assessments in our present
and future RE procurement engagements. We also annually

assess our electronic waste recyclers on meeting recycling
standards. Some of the improvement areas are in better labour
standards compliance and Health & Safety practices.

Equity

Wiprois an inclusive organization in spirit and in practice. We
have implemented inclusive procurement practices at all levels
of the supply chain. Wipro mandates its partners to adhere to

principles of human rights, employee welfare, health and safety,
standards of minimum wages and maximum working hours.

Wipro being an Equal Opportunity employer is committed to
procuring products and services which are developed based on
universal design principles and accessibility standards such

as Harmonized Guidelines (HG), 2016 Government of India for
physical infrastructure and the WCAG (Web Content Access
Guidelines) 2.1 AA meant for ICT products. We consider this is
critical towards creating equitable opportunity for all users, in
particular for our employees with disability.

Wipro has a robust global supplier diversity program which aims
to promote equal entrepreneurial opportunities for historically
disadvantaged small local businesses, enterprises owned by
women, LGBTQ, persons with disability, minorities, and other
similar groups.

Wipro has instituted two flagship programs for new as well as
existing suppliers meeting certified norms of diversity: the ‘Wipro
Inclusion & Diversity Opportunity for Vendors (WINDOV) series
of virtual conclaves that enable direct access for small suppliers
to present their capabilities to the global procurement team

and the ‘Wipro Inclusive Supplier Development and Mentorship
(WISDOM) program to strengthen these businesses by providing
management as well as technical support to participating
diverse suppliers.

To illustrate, WINDOV Conclaves have enabled us to source
goods from remotely located Indian tribal women and American
businesses located in Historically Underutilised Businesses
(HUB) zones; WISDOM interactions have enabled us to identify
addressable barriers to increase our spend with existing Wipro
diverse suppliers.

On account of our supplier diversity initiatives, we were able

toregister 12% of our global spend with certified diverse and
MSME suppliers during FY’22 and aim to increase our global
diverse spend to 15% by 2024.
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Community initiatives
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Approach to CSR

Our approach to social responsibility and sustainability rests
on three important pillars:

The Strategic: We choose domains and issues to engage with
that are force multipliers for social change and sustainable
development. Social responsibility is as much about being

a sustainable organization as it is about external initiatives.
Therefore, some of our areas of engagement lie at the
convergence of business goals and social purpose.

The Systemic: Within the chosen domains, we choose to
engage on systemic issues that require deep, meaningful
and challenging work. Given the nature of social change, this
implies commitment over the long term, typically for several
decades, because genuine change does take that long

to occur.

The Deliberative: Our emphasis on depth and long-term
commitment imply a deliberative approach that precludes
spreading ourselves thin or engaging in ‘cheque book
philanthropy.” By implication, this also means that we are
[ waryof expanding and growing our social programs as ends
: in themselves. We will continue to adhere to this approach
going forward.
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At Wipro, we think that it is critical to engage with
the social and ecological challenges that humanity
is facing. It is our conviction that the engagement
with social issues must be deep, meaningful, and
formed on the bedrock of long-term commitment.
This is the only way by which real change can
happen on the ground. It is also reflective of

the fact that such an approach serves both
enlightened business interest and social good.

We have committed ourselves to an approach
that is focused on bringing change inside out

at four different levels: 1) Fulfilling basic duties
and obligations, and practicing high levels of
corporate governance and transparency; 2)
Proactive approach in leading initiatives inside
the organization that demonstrate commitment
to a humane, sensitive and sustainable world;
3) Engaging with and contributing to relevant
neighborhood community issues and initiatives
in all regions and countries; 4) Using the power
of communication and advocacy to influence the
larger society.

The central tenet of our approach has been

an emphasis on strong, meaningful work on
systemic social issues. Our CSR (Corporate Social
Responsibility) policy reflects principles and
strategies that have informed our long history of
corporate citizenship and social responsibility.

Wipro Foundation represents the Corporate Social
Responsibility (CSR) initiatives of Wipro Limited.
Going back over two decades, we focus on social
initiatives in Education, Healthcare, Ecology,
Disaster Response and Cities & Public Spaces.

Areas of intervention

The ‘Spirit of Wipro’ promotes integrity in all facets
of our work. Fairness and respect in the workplace
and community are some of our key values.

Our projects in Education, Ecology, Healthcare,
Disaster Response and Cities and Public Spaces
honor these ideals. We work in these domains
using an approach developed through decades of
social sector interventions and with an objective
of making structural transformations that can
help us develop a humane, just and equitable
society collectively.


https://www.wipro.com/content/dam/nexus/en/investor/corporate-governance/policies-and-guidelines/ethical-guidelines/12773-policy-on-corporate-social-responsibility.pdf
https://www.wipro.com/content/dam/nexus/en/investor/corporate-governance/policies-and-guidelines/ethical-guidelines/12773-policy-on-corporate-social-responsibility.pdf

Education
School education

We support organizations working on school education

to enhance students’ learning experiences through the
Systemic Education Reforms Program, the Wipro Education
Fellowships (through which we seed new organizations), the
Access to Education Program, the Children with Disabilities
Program, and Wipro earthian. In FY’22, we reached out to
~130 partners through our various education programs.

Over the last seven years (2015-22), our focus has been

on accelerated expansion of our partner network and
simultaneous building of an effective capacity building/
support ecosystem for our partners. Over the next 5 years,
we plan to support 125-150 educational organizations
additionally, while continuing to strengthen our support
ecosystem. The larger goal is to help develop at least one
good Educational Resource Organization for every five
districts in India by 2030.

Till date, our work in School Education has supported 250+
educational projects reaching out to over a million children
across 27 states and UTs in the country. These projects
have focused on 10 thematic areas and engaged with

over 20,000 teachers. The impact of this wide and diverse
network of education organizations has been in the areas
of access, equity, curriculum, textbooks, teacher capacity,
sustainability education, and school leadership, among
other aspects.

Higher education

Some of the main aspects of the strategy of our higher
education interventions have been: Supporting the creation
of a technology education ecosystem in the country that

is diverse and responsive to the challenges of the times;
Making sustainability research and training in higher
education spaces a priority; Seeding sustainability thinking
in students of higher education institutions; Addressing the
higher education needs of students from underserved and
underprivileged communities, especially those of women.

Started in 2011, our Wipro earthian Program, brings together
two of our key concerns: education and sustainability.

The national level school program engages educational
institutions through a partner network of sustainability
educators in 29 states and 3 union territories across

India. Through this program we also host a national
sustainability quiz program, a unique internship program for
college students, and collaborate on long-term academic
partnerships with leading higher education institutions such
asITBand IIMA in India.
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Sustainability education

Wipro-earthian, now in its 11t year, is the only sustainability
education program in India of its scale with diverse learning
opportunities for both schools and colleges. This program
has reached over 4,000+ colleges and 13,000+ schools since
its inception. In 2021, the school program engaged 2,000+
schools and 4,000+ teachers in 187 districts across India
and received 1,300+ submissions. In addition, we alsorun a
large national sustainability quiz for college students which
was launched in 2015 and has seen participation from 8,600
teams till date.

Strengthening Government Schools in Bengaluru

In April 2019, Wipro joined hands with the Government
of Karnataka (GoK) in collaboration with Azim Premiji
Foundation (APF) to improve the infrastructure and
learning environment at VV Puram (K-12) and MR
Nagar (Grade 1-7) schools in the Bengaluru Urban
South District. These schools were completely
renovated by the first quarter of 2021. The objective
has been to strengthen government schools in
Bengaluru with a focus on improving teaching and
learning outcomes. With the redevelopment of all
important school facilities such as toilets, classrooms
and laboratories in these two schools, there has been
arenewed interest in communities. Enrolment at

the VV Puram school, for example, has increased by
84 percent without any campaigns. Our infrastructure
and learning resource interventions have been

shared with the State Government. GoK is now using
this project as a model to develop guidelines for 275
Karnataka Public Schools in the state.

SDGs for which we have direct positive impact through
our programs
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Healthcare
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Access to primary healthcare is a key determinant of an
individual’s trajectory in life. Through community initiatives,
in partnership with nonprofits, we aim to build local
communities’ capacity to manage their own healthcare
needs and support regular delivery of preventive and
curative healthcare.

We currently focus on expanding our community healthcare
interventions in urban low-income housing areas of major
cities like Bengaluru, Mumbai, Delhi, Kolkata, Bhubaneswar
and Kochi.

We have reached out to 800,000 people in Andhra Pradesh,
Maharashtra, Karnataka, Kerala, Nagaland, NCR, Odisha and
West Bengal through 10 projects in primary healthcare with a
focus on maternal and child healthcare.

Ecology

At Wipro, we believe sustainable cities must be at the center of
any strategy for building planetary ecological resilience. As a
responsible corporate citizen, we have been working on making
our business practices sustainable while simultaneously
focusing on fostering ecological health in our proximate
communities in the cities where we are based. Building
sustainable cities involves making all the relevant stakeholders
talk to each other on a regular basis on urban environmental
issues that matter. Bengaluru Sustainability Forum is an
attempt at doing this at a city-wide level in Bengaluru.

72 Wipro Limited | Ambitions Realized

m,h"

COVID-19 response

Repurposing IT Campus to care for COVID patients
in Pune

In June 2020, Wipro and Government of Maharashtra
opened the first Covid hospital in Pune. We repurposed
our IT building in Hinjewadi, Pune, and offered 1.8 lakh
square feet of space for the hospital near the first
wave peak. It took five weeks to build the hospital.
Over a period of 18 months, the hospital admitted over
6,400 patients, with a case fatality rate of 0.16%. To
support the growing demand for oxygen in the second
wave, a 250 LPM oxygen generation plant was set up in
June 2021.

Wipro’s Pune hospital was equipped with 504 beds,

18 ventilators, ICUs and other COVID-19 treatment
capabilities. The hospital staff included 15 doctors and
70 nurses. As a part of this initiative, Wipro provided
building, medical equipment, furnishings, ventilators,
maintenance engineering services, boarding for doctors
and nurses, patient and staff food, ambulance, etc.

For more information on our ‘Ecology’ initiatives, please refer to the
‘Natural Capital’ section.



Community Ecology

Under the community ecology initiative, we focus on creating
ecological balance in our proximate communities. We do this
by taking up projects that provide direct and tangible benefits
for disadvantaged communities through empowering impacts
on health, education and/or livelihood as well as those that
have a positive effect on the environment.

Our project in agroforestry in rural Tamil Nadu has helped 400
farmers effectively implement integrated farming by planting
40,000 trees. Our projects in urban solid waste management
in Bengaluru and Mysuru provide social, nutritional and
health security to 25,000+ workers in the informal sector

of waste management and provide a comprehensive skills
upgradation program for these workers.

Disaster response

Natural disasters such as earthquakes, floods, and
cyclones are an unfortunate reality of life, particularly in a
geographically and climatically diverse country like India.
Whenever these catastrophes occur, underprivileged groups
are disproportionately impacted, as the already precarious
nature of their livelihoods gets disrupted further.

Based on our assessment of the disaster, we support affected
communities through relief aid or rehabilitation support, or
both. Relief aid is provided immediately after the disaster,
while a detailed assessment is conducted for a long-term
rehabilitation project. The aim is to enable the affected
communities to restore their livelihoods and stay resilient
against future disasters.
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In the past, we have helped rebuild the lives of people
affected by Bihar Floods, the Japan Tsunami, Hurricane
Sandy, Philippines cyclone, Gujarat earthquake (2001),
Karnataka floods (2009), Uttarakhand cloud burst and floods
(2013), Chennai floods, Tamil Nadu floods (2015), Kerala floods
(2018), Odisha Phailin cyclone (2013) and Fani cyclone (2019),
and Amphan cyclone (2020).

Cities and public spaces

The role of public spaces in cities and communities in creating
and fostering important human values such as social integrity,
inclusion, democracy, and empathy is well established. Public
spaces build a strong sense of community, increase feelings

of safety and security, and encourage community members

to participate in collective affairs and undertake acts of

civic responsibility. The concept of ‘public space’ here refers

to not just physical spaces like public parks or lakes but to
intellectual and social spaces that are inclusive in spirit as well.

Focusing on ‘Public Spaces in Cities and Communities’
became a part of our CSR charter in 2018. This charter
supports fostering inclusive public spaces in our cities such
as spaces for the arts, sports, theatre, etc. that are designed
to be accessible to the public at large. We support two
institutions — Museum of Art and Photography (MAP) and
Bangalore International Center (BIC) — in major ways as a part
of this endeavor.

Bangalore International Center (BIC)

In 2018, we contributed to the Bangalore International Center
(BIC) with the greater goal of promoting socially inclusive,
culturally dynamic, and democratic public spaces in cities.
Since 2019, BIC has organized over 400 events in 20+ areas
including Culture, Environment, Law, Music, Public Policy,
Anthropology, Mythology, Philosophy, and others, generating
over 3 lakh views for live and recorded events, including
podcast listens.

Museum of Art & Photography (MAP)

In 2020, we had made a grant to the Museum of Art and
Photography (MAP) Foundation which continued into 2021.
MAP organized several digital-focused exhibitions in FY 21-
22. Asignificant focus was on making art more accessible
to People with Disabilities (PwDs), by producing Individual
Supported Living (ISL) content and conducting research to
understand expectations of People with Disabilities (PwD)
from museums and cultural institutions. MAP also took
part in the WINDOV (Wipro Inclusion & Diversity Opportunity
for Vendors) Conclave 2021, which focused on small and
medium enterprises belonging to or working for economically
disadvantaged and socially marginalized sections of
society, such as women, people with disabilities and
LGBTQ+ communities.
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Wipro Cares: community care through employee engagement

Wipro Cares is a not-for-profit trust that engages with our
proximate communities on the issues of education for the
underprivileged, including for children with disabilities,
primary healthcare and the environment. In addition, the
trust also works on long-term rehabilitation of affected
communities after natural disasters.

Programs supported by Wipro Cares in these domains include
‘Access to Education Program, ‘Education for Children with
Disabilities,” ‘Community Ecology Program, ‘Community
Healthcare Program, and ‘Disaster Response Program’.

In FY’22, Wipro Cares worked with 7 education partners, 5
projects in education for children with disabilities, 10 projects
in primary healthcare, 3 projects in community ecology and 1
project in disaster rehabilitation.

Employee engagement is an integral part of Wipro Cares.
Wipro encourages employees to volunteer with its partners
and act as catalysts in bringing about positive change

and learning in the process. The Wipro Cares governance
framework is a great example of employees playing a key role,
both in terms of volunteering and contributions.

Volunteering

Sundarbans, the last tiger-inhabited mangrove forest,
is threatened by erosion and natural calamities. Wipro
Cares’ Kolkata location chapter has been planting
mangroves in the Sundarbans since 2021. This action
has indirectly assisted hundreds of local fishermen who
rely on a variety of fishes and crabs that thrive because
of the mangroves. More than 100 Wipro employees
have volunteered over 1,600 hours to plant 3,000+
mangrove trees.

CSRinitiatives by Capco, a Wipro Company

Capco, a Wipro company, is passionate about educational and
financial inclusion for all. Capco’s Impact Consulting initiative
gives development sector organizations access to our

people and expertise on a pro-bono basis. Capco’s employee
program allows employees to select charities and participate
in activities that positively impact the communities they
serve. All donations made to Capco-supported initiatives

by employees are matched up to 50%. When possible, the
firm also allocates funds for those negatively impacted by
natural disasters.
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Capco and Grameen Foundation’s Bankers without Borders
have collaborated on multiple projects since 2014, engaging
Capco communities across Europe, APAC, and the Americas.
These projects have covered many business aspects from
product launches and impact reporting to developing
business models and e-commerce strategies. Capco’s
largest partner for Impact Consulting projects is the Grameen
Foundation’s Bankers without Borders, an industry leader in
using skilled volunteers to accelerate the scale, sustainability
and impact of microfinance and poverty-focused
organizations around the world. Since 2013, Capco has
partnered with Room to Read (RtR) on a variety of initiatives
with a shared goal of improving literacy, gender equality and
access to education.



International programs

Wipro Award for the
Most Outstonding STEM
Education Dissertation

2010-21
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The Wipro Science Education Fellowship
(SEF)

The STEM (Science, Technology, Engineering and
Mathematics) programs in the US and the UK are intended
for education professionals with backgrounds in science,
mathematics, engineering and computing, and education
policymakers. These assist them in developing disciplinary
capacities while broadening their understanding of

STEM subjects.

United States

Started in 2012, Wipro SEF USA is a two-year program
designed to improve individual teacher practice, foster
teacher leadership opportunities, and create a district corps
of teacher leaders supporting sustainable, positive changes
in science education. This program is anchored by University
of Massachusetts Boston and has benefitted approx. 1,300
educators directly and hundreds of additional teachers
indirectly, along with 250,000+ underserved students, across
35 school districts in seven states. It was adapted for online
delivery due to the COVID-19 pandemic.

United Kingdom

The Wipro SEF program in the UK was launched in September
2018 with the goal of catalyzing improved STEM teaching
practices among teachers and educators. It is being run in
partnership with King’s College, London (KCL) and Sheffield
Hallam University (SHU). Both partners have managed

to adapt their programs effectively in 2020. KCL has
implemented a successful blended model of online sessions
for STEM teachers combined with intensive personal tutoring.
In 2021, we celebrated the graduation of the first cohort of
the MA STEM Education program at King’s College London
(KCL). Over three years, our support has helped both these
Universities to strengthen their STEM Education and Teacher
Education programs. It has also directly benefitted over 115
teachers and teacher-mentors, and thousands of students.
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@@ Natural capital

The runup to COP26 saw a sharp increase in country-level
commitments to Net Zero — 92 countries representing 78%
of the total global emissions have made formal Net Zero
commitments compared to just 29 countries representing
10% of emissions in 2019. We are also seeing a rapid upswing
in corporate engagement on climate change - nearly 10,000
companies today disclose their carbon footprint to CDP while
over 2,000 companies globally have formal Science Based
Targets. There is a groundswell of venture capital interest,
philanthropic funding, and policy incentives for achieving
breakthroughs in alternative energy and energy storage
technologies. However even with all these commitments and
momentum, we will still be far above the 1.5 degree warming
threshold above which scientists foresee run away climate
change impacts. Climate change exacerbates changes in the
water cycle and resulting stresses, loss of biodiversity and
health of ecosystems - impacting the health and well-being
of communities.

Natural capital is a framework that attempts to consider of
how human activities impact the planet’s ecosystem.

Wipro’s approach to natural
capital embraces the
continuum of:

® Initiatives ‘within the organization’ that focus on
reducing the energy, water, waste, and biodiversity
footprint of our business operations; and

® Engagingon key external programs through a diverse
set of partners on the issue of ecology
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Governance

Our sustainability governance is informed by our strategic
choice to work across both dimensions — business operations
and with the larger community. The former is about ensuring
that the ecological footprint of our operations is minimized,
the organization is compliant with all regulations, and runs
its business with integrity. The latter dimension goes beyond
the boundaries of the organization and contributes towards
development of the larger community.

All key organizational stakeholders, right from the board of
directors, executive leadership and different functions have
defined responsibilities related to planning, execution, review,
evangelization, and advocacy of the sustainability charter.
Strategic oversight of sustainability programs rests at the
corporate level with our Chairman, Board of Directors, and
Group Executive Council. The goals and objectives are jointly
set with inputs from across functions. The quarterly reviews
are attended by the Chairman, Chief HR Officer apart from the
Chief Sustainability Officer and Global Head of Operations. We
benchmark our performance with our global peers through
extensive disclosures as well as a system of rigorous internal
and external audits.

Board Chair: The Chairman, in collaboration with the Board
of Directors and the CEO, oversees Wipro’s sustainability
program, which includes climate-related programs, through
the ‘Board Governance, Nomination, and Compensation
Committee, which is chaired by an independent director
and is reviewed once a quarter. Here’s an example of a
recent climate-related decision: In July 2020, Wipro’s CEO
formally signed and joined the ‘“Transform to Net Zero’
Initiati